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Summary

The deliverable in hand provides the results of an explorative survey on the
control model for identity related data in location-based services (LBS)
presented in FIDIS deliverable D11.2.

The survey was performed to explore the influence of LBS characteristics (pull
vs. push based, indirect vs. direct profile creation) on the perceived amount of
control participants have about the disclosure of their identity.

Four scenarios, each reflected a different aspect of the control model, have been
designed and tested.

Copyright © 2004-09 by the FIDIS consortium - EC Contract No. 507512 7 ) -B
The FIDIS NoE receives research funding from the Community’s Sixth Framework Program & F
e Tnfiarumtion Socldy



FIDIS D11.6
Future of Identity in the Information Society (No. 507512)

Copyright Notice:

This document may not be copied, reproduced, or modified in whole or in part for any
purpose without written permission from the FIDIS Consortium. In addition to such written
permission to copy, reproduce, or modify this document in whole or part, an
acknowledgement of the authors of the document and all applicable portions of the copyright
notice must be clearly referenced.

All rights reserved.

PLEASE NOTE: This document may change without notice — Updated versions of this
document can be found at the FIDIS NoE website at www.fidis.net.

[Final] Version 1.0 Page 2
File: fidis-wpl1-del1l 6 Survey_on_Mobile_ldentity.final.v2.doc




FIDIS
Future of Identity in the Information Society (No. 507512)

Members of the FIDIS consortium

Goethe University Frankfurt

Joint Research Centre (JRC)

Vrije Universiteit Brussel

Unabhangiges Landeszentrum fr Datenschutz (ICPP)
Institut Europeen D'Administration Des Affaires (INSEAD)
University of Reading

Katholieke Universiteit Leuven

Tilburg University*

© © N o gk~ w DN E

Karlstads University

[EEN
o

. Technische Universitat Berlin

[N
[EEN

. Technische Universitéat Dresden

[EEN
N

. Albert-Ludwig-University Freiburg

[EEN
w

. Masarykova universita v Brne (MU)

[EEN
IS

. VaF Bratislava

[EEN
a1

. London School of Economics and Political Science (LSE)

[EEN
(o))

. Budapest University of Technology and Economics (ISTRI)
. IBM Research GmbH

. Centre Technique de la Gendarmerie Nationale (CTGN)

. Netherlands Forensic Institute (NFI)?

. Virtual Identity and Privacy Research Center (VIP)®

N N R R
m O © 0

. Europdisches Microsoft Innovations Center GmbH (EMIC)

N
N

. Institute of Communication and Computer Systems (ICCS)
. AXSionics AG
. SIRRIX AG Security Technologies

NN
~ W

! Legal name: Stichting Katholieked Universiteit Brabant

2 Legal name: Ministerie Van Justitie

® Legal name: Berner Fachhochschule

[Final] Version 1.0

File: fidis-wpl1-del1l 6 Survey_on_Mobile_ldentity.final.v2.doc

D11.6

Germany

Spain

Belgium
Germany
France

United Kingdom
Belgium
Netherlands
Sweden
Germany
Germany
Germany
Czech Republic
Slovakia
United Kingdom
Hungary
Switzerland
France
Netherlands
Switzerland
Germany
Greece
Switzerland
Germany

Page 3



FIDIS

D11.6

Future of Identity in the Information Society (No. 507512)

Versions
Version Date ‘ Description (Editor)
0.1 28.04.2008 ¢ Initial release (Denis Royer)
0.2 30.04.2008 e Added comments by Els Soenens and Bence
Kollanyi (Denis Royer)
0.3 01.05.2008 e Added feedback of the 2™ telco (Denis Royer)
0.4 05.05.2008 e Added feedback by Els Soenens and Denis Royer
0.5 09.05.2008 e Added results of 3 telco, incorporating
comments by Els Soenens VUB and Bence
Kollanyi
0.6 28.04.2009 e Added comments of GM2009 and related issues
for the go-life of the survey.
e Rewrite of scenarios due to incompatibilities wrt
push vs. pull
e Added definition for push and pull (Denis Royer)
0.7 09.08.2009 e Added Analysis
0.8 21.08.2009 e Added Extension of the Analysis
e Added Conclusion
0.9 23.08.2009 e Editing of document regarding coherence of
chapters (Denis Royer)
1.0 e Finalisation of the Deliverable (André Deuker)

[Final] Version 1.0

Page 4

File: fidis-wpl1-del1l 6 Survey_on_Mobile_ldentity.final.v2.doc




FIDIS D11.6
Future of Identity in the Information Society (No. 507512)

Foreword
FIDIS partners from various disciplines have contributed as authors to this document. The
following list names the main contributors for the chapters of this document:

Chapter Contributor(s) ‘
1 Executive Summary | André Deuker (JWG), Denis Royer (JWG)

2 Introduction André Deuker (JWG), Denis Royer (JWG)

3 Focus and Goal of the | Els Soenens (VUB), Bence Kollanyi (ITTK), Denis Royer (JWG),
Study and André Deuker (JWG)

4 Methodology Els Soenens (VUB), Bence Kollanyi (ITTK), Denis Royer (JWG),

and André Deuker (JWG)

5 Analysis of Results Bence Kollanyi (ITTK)

6 Conclusion André Deuker (JWG), Denis Royer (JWG)

[Final] Version 1.0 Page 5
File: fidis-wpl1-del1l 6 Survey_on_Mobile_ldentity.final.v2.doc



FIDIS D11.6
Future of Identity in the Information Society (No. 507512)

Table of Contents

1 EXECULIVE SUMMAIY ....voiiiiiiiitiitieiie sttt sttt sttt st et be et st esbeebesneesbeeneeenee e 7
2 ] 1 oY [ 11 A o] U EET TSR 8
3 FOCUS & G0als Of thiS StUAY .......ceiiiiiiiieiiec e 9
3.1 Initial Model for the Control of Identity related Data in LBS............c.cccceviveevieninnne, 9
3.2 Optional Goals 0f the SUIVEY ........cceiiiiiiie e 10

N \V/ =1 1 g ToTo [o] oo |V RSUSTSSS SR 11
ot R [ 011 oo [0 o3 o] KT TP TR TR 11
4.2 SCENANIOS & QUESTIONS. .....uiiiieiiiieiee sttt ettt e et e e e e e e b e e be e sreeaaeenneas 12
4.3 RESUITING SCENAIIOS .. .eeuiiiiieiieeie ettt e et e sttt e e ste e e snaesreeaesneesneeneens 13
B3] SCENAIIO L. 15
A.3.2  SCENANIO 2ottt e e et e e et e e e e e e —aa e e e —— 15
A.3.3  SCENAIIO 3o 16
A.3.4  SCENANIO 4 ..ot e e e e ettt e e e e e e e e e e e e e e 16
4.3.5  IMPOITANT NOTE ...eoiiie ittt sbe e aeesnee s 17

O O 1= { o] PRSP 17
4.4.1  General ReSearch QUESLIONS: .........couiiieiiiieiiere et 17
4.4.2 Initial QuUeStions fOr the SUIVEY ........cocvoiiieiii e 17

4.5  0OrganisSing the STUAY .......ccveiieiiiieieece et 19

5  ANAlYSIS OF RESUILS......cciiiiiiice et 21
T8 A B T 4o To o = Vo L[ PSSP 21
B.2  GENEIAI RESUILS ..o oo 22
5.3  Results with regard to the perceived CONtrol ..o, 25

6  Summary and Concluding REMAIKS .........cccccoviiiiiic e 27
R BT I ..ttt nnnnnnnnnn 28

8 ANNEX L1: QUESLIONAITES ... .ccvieitiiiiie et ette ettt e te st e re e sbe e s tre e sbeesabeesbeesnbeenbeesneeereens 29
8.1  ENQIISN WVEISION ..ottt 29
8.2  GRIMAN VOISION...cceeeeeeeeeeee ettt ettt aaaaes 39

9  Annex 2: Survey Raw Data Per SCENAIIO.........ccvveiiiieiieie e 51
0.1 SCENATIO L oo 51
0.2 SCENANIO 2 e e e e —————a e e e e ———— 65
0.3 SCBNAIIO 3 oo ———— 79
0.4 SCENAMIO 4 oottt e e e e e ——— 99
[Final] Version 1.0 Page 6

File: fidis-wpl1-del1l 6 Survey_on_Mobile_ldentity.final.v2.doc



FIDIS D11.6
Future of Identity in the Information Society (No. 507512)

1 Executive Summary

The FIDIS Network investigated a number of aspects that affect and describe relations
between the terms “mobility” and “identity”. Within Work Package 11 a number of theories
have been used to describe and derive linkages, influences, and relationships between those
two terms.

The deliverable in hand provides an explorative survey on the control model for identity
related data in LBS that first has been introduced in FIDIS deliverable D11.2 on “Identity and
Location Based Services”.

The survey was conducted between May 2009 and the beginning of July 2009 and has been
performed by using the LimeSurvey* online tool. The questionnaire being used for the survey
was translated into German, Dutch, English, and Hungarian. Moreover, the set of participants
was constituted by (former) students or members of universities in different European
countries.

The goal of the survey was to elaborate on whether characteristics of location based services
(LBS) (pull vs. push based, indirect vs. direct profile creation) are correlated to the perceived
amount of control participants have about the disclosure of their identity. Each of the
scenarios illustrated above represented different level of control over the delivery of the
service, as well as control over the creation of a profile.

With regard to level of control, surprisingly the differences between the four groups were
very small on a not significant level. This contradicts our intuition as we expected that the
perceived control is higher in case of pull services as well as in case of direct profile creation.

* LimeSurvey allows users to quickly create intuitive, powerful, online question-and-answer surveys that can
work for tens to thousands of participants without much effort. More information can be found at
http://www.limesurvey.org/
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2 Introduction

The FIDIS Network investigated a number of aspects that affect and describe relations
between “mobility” and “identity”. Within Work Package 11 (WP11) a number of theories
have been used to describe and derive linkages, influences, and relationships between those
two terms.

Within this deliverable one of the described concepts should be evaluated in more detail,
based on a service on location based service scenarios. The initial model for the control of
identity related data in LBS has been introduced in FIDIS deliverable D11.2 on “Location
Based Services (LBS)”.

In order to enjoy a LBS, processing of personal data is a necessity. Consequently, the usage of
LBS is connected to certain privacy risks. However, the risk of loosing control over one’s
(personal) data depends on the characteristics of the specific LBS. More in concrete, the type
of delivery of the LBS (this can either be pull or push) and the way a user profile is created
(direct or indirect) can influence one’s judgment of the privacy implications. The question
then is whether people — when made aware of these privacy implications — indicate
differences in the intention to use a LBS. Our research question can be formulated as
following:

“How is the intention to use of a certain location based service (LBS) affected by the
possibility of loosing control over one’s data?”

In fact, on the basis of a survey, we want to find out whether users who intend to use a
specific LBS, appreciate (or not) to maintain a certain degree of control over the release of
their data and over the profiles being applied upon them. We have created several scenarios to
face the respondents with the possible consequences of using specific LBS. In short, the four
scenarios represent differences between pull and push services on the one hand and services
with direct and indirect profiling on the other hand. The respondents to the survey are asked
to evaluate several parameters including trust and the value of privacy for each of the
presented scenarios.

In the following a description of the study’s focus and goals is given. The underlying theory,
the initial model for the control of identity related data in LBS, as well as applied method and
the set up of the study are described.
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3 Focus & Goals of this study

The focus of this study is tailored towards the influence of following dimensions on the
intention to use the service:

e The level of perceived control (on the LBS)
e The perceived convenience when using a service
e The perceived value of the service

e The trust in a service (provider)

3.1 Initial Model for the Control of Identity related Data in LBS

An initial model that was discussed in the context of WP11 is shown in Figure 1. Here the
relation between the delivery of a service (push vs. pull) and the creation of a user profile, as
some kind of identity related data or partial identity (direct vs. indirect) is described. For the
delivery of the service, we refer to the commonly used concept of “push technology” (or
server push), describing a style of Internet-based communication where the request for a
given transaction originates with the publisher or central server. It is contrasted with pull
technology, where the request for the transmission of information originates with the receiver
or client. For mobile communications a push service could be a short message (SMS) being
sent for notifying a user that he/she is now in a roaming zone, when entering the area of a
mobile operator in a foreign country. An example for a pull service would be a SMS ticketing
system for public transportation, where a user actively requests the SMS ticket.

Users can, but don’t necessarily have to be involved in the creation of profiles. In the first
case the creation of the profile can be considered direct (e.g. by manually entering e.g. if a
service provider uses other data sets, such as traffic data (cell location as discussed in D11.2),
automatically sent GPS data, or usage patterns (behavioural profiles). As the user is not
involved, the creation of the resulting profile can be considered indirect.

Consequently, the further a service can be put into the upper right corner (Figure 1.), the less
control a user has over his or her identity data in the context of this specific service. Vice
versa, the more a service can be put into the lower left, the control of someone’s identity can
be considered higher. Furthermore, based on such a model, it might be possible to derive a
framework for determining the level of control/privacy for the usage of a location based
service.

[Final] Version 1.0 Page 9
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push

type of
service

Sphere of

pull

direct profile creation indirect

Figure 1 Model for Control of identity related data in LBS

The implication from this initial model can be used as a starting point for the study and the
determination of the importance of control over informational privacy in different LBS
scenarios, depending on the individual user.

Moreover, we are also taking into account how the location of the user will be known to the
service provider. For privacy reasons, it has implications whether people provide their
location by using a GPS or by entering their enter location manually. This enquiry is taking
into account in the scenarios.

3.2 Optional Goals of the Survey

Additionally, the relevant stakeholders (e.g. mobile operator, LBS provider, users, merchants)
for the service delivery could be put into the focus of the survey as well. This is due to the
fact that for the delivery of LBS location data needs to be transferred, which can be
considered personal data. Taking a look at the possible consequences of being located or
profiled by means of LBS might be another field to be investigated in this study.

Moreover, assumptions about the willingness to use privacy protecting technologies could be
investigated.
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4 Methodology

The study itself is of explorative nature and will focus on university students across the
European states. To this regard they will be the user group to be surveyed. This is done to
reach a great amount of people while having an almost homogeneous group with regard to
age and education. Within university students it can be assumed that the usage of new mobile
services, such as LBS supposed to be higher than the whole population. On the other hand,
the fact that we choose only university students and teachers will make easier to present the
results of the research.

4.1 Introduction

The technology acceptance model (TAM), initially described by Davis, was also applied to
the domain of mobile services by Kaaninen (2005). The TAM for mobile services includes
trust as a key-component. The variable relates to trust in a service provider. Example
questions were:

e What happens with my data?
e What profiles will be made and applied based on my usage, control over data etc.

If we check for the “perceived value” and the “perceived ease of use” (two important
variables of the TAM), then we can derive assumptions about the influence of the variable
“trust” for each of the presented scenarios. We have to take into account the privacy attitudes
of the respondents as well. Therefore, it is useful to ask questions that reveal if the respondent
is (1) privacy-centric, (2) privacy-sensitive, or (3) privacy-complacent (cf. [5]):

e (1) privacy-centric: ‘Daily events that reduce confidence in their sense of privacy or
the safety of their sensitive personal information will have a significant impact on
their actions’.

e (2) Privacy-sensitive: ‘Privacy is important to them, but they will not change their
behaviours or information sharing practices’.

e (3) Privacy-complacent. 'They really don't care very much about the sharing or selling
of their most sensitive personal information, such as Social Security numbers.’.

[Final] Version 1.0 Page 11
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Figure 2: Initial set of assumptions about the parameters being surveyed.

4.2 Scenarios & Questions

The survey itself will be based on 4 distinct scenarios, which describe different forms and
levels of control applied to a user when using a mobile service. These scenarios will be
presented to the participants of the survey randomly, asking a fixed set of questions that relate
to the scenario. This also allows for a merging of the resulting groups if the amount of
participants is too small, in order to make the results comparable.

The scenarios applied in the survey will relate to the already used scenarios in the context of
Work Package 11: The usage of a mobile friend-finder service with different options with
regard to the profile creation will be presented. The scenarios itself will be further elaborated
in Chapter 4.3.

We can build upon the differentiation between personalization, passive context-awareness and
active context awareness [1].

e Personalization (customization): ‘settings in a mobile phone, defining the user’s
preference’ [1]

e Passive context awareness: ‘present the updated context to the user and let the user
specify how the application should change, if at all’ ([1] according to [3])

e Active context awareness: ‘applications that, on the basis of sensor data, change their
content autonomously” ([1] referring to [3])

> This division can be linked to the differentiation made by [4] between interactive and proactive services.
According to [1] interactive relates to personalization and passive context-awareness and proactive relates to
active context awareness.

[Final] Version 1.0 Page 12
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Service

A: Private ringing
profiles

B: Public ringing
profiles

C: Lunch service

D: Class slides

E: Location
tracking

F: Activity tracking

Personalization

Different ringing profiles
that are set manually

Passive Context-
Awareness

The phone prompts the
user to adjust the profile
when sensing it is in a
meeting or class

D11.6

Active Context-Awareness

The phone automatically changes
profile when sens-ing the user is
at a meeting or in class

Different ringing profiles
that are set manually

The phone prompts the
user to adjust the profile
when sensing it is in a
movie theater or ata
restaurant

The phone automatically changes
profile when sensing the user is
at a movie theater or ata
restaurant

Manual search for
appropriate lunch place

Single alert around noon
for lunch place according
to users’ preferences

Alerts the user when passing by
a lunch place of relevance and
suggests places at noon

Manual search to see if class
slides are available online

If signed up, the phone
alerts user of available
slides for class

Automatic alert every time the
teacher updates class slide
website

Manually location tracking
of predefined friends

Locations tracking of
friends and set-ting to
alert when they are within
a certain range

Location detection of friends that
alerts when they are within 300
feet of user

Display of potential call-
receiver's so-cial situation
(e.g. meeting, home, out)

In a new context, the
phone prompts the user to
display the user's situation
to possible callers

Automatic switch to display of
social situation when entering a
new context

According to [1], a lunch service can either be personalization, passive context aware or
active context aware. Also a location tracking service or an activity tracking service can
either be personalization, passive context aware or active context aware.

We can decide to focus on location tracking, as this has the advantage of simplicity both
for the respondents (it always relates to the same specific service however the conditions
differ (e.g. differences in control over release of data and in the way the service is
received) as for us (it makes it easier to compare results).

See the table of [1]: presenting for several specific services what the service entails in the case
of a personalization service, a passive context-awareness service and active context-awareness
service.

We can link the scenario’s link to the model for control of identity related data in LBS.

4.3 Resulting Scenarios
As a starting point for all scenarios, the following situation will be used:

[Final] Version 1.0
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At the end of day Frank Idis, a 32-year-old single, is ready to go home. On his way
home, he passes through the city centre. It is such a lovely summer evening and all the
cafés and pubs are crowded with people. Frank decides to have a drink. As he is quite
tired and prefers not to stay long, he wonders who of his friends is around to have a
drink with him and which place to go. In order to plan his free-time wisely, Frank uses
[various] location-tracking services on his mobile device to see if potential company is
nearby or to find suitable places to go to.

Based on the initial description, the individual four scenarios will have the following focus
with regard to pull vs push and indirect vs. direct profile creation (cf. Figure 3):

Scenario 1: a personalization service for location tracking. This is a pull service with
direct profile creation.

Scenario 2: a passive context awareness service for location tracking. This is a pull
service with indirect profile creation.

Scenario 3: an active context awareness service for location tracking. This is then a
push scenario with indirect profile creation.

Scenario 4: an active context aware service that is configured by its user. This is then
a push scenario with direct profile creation.

pull
AN

Scenario 1 Scenario 2

LI> indirect

Scenario 4 Scenario 3

Figure 3: Overview on used Scenarios
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4.3.1 Scenario 1
Scenario 1: * Here I am but where are you, my friend ?".
At the end of day Frank Idis, a 32-year-old single, is ready to

go home. On his way home, he passes through the city centre.
It is such a lovely summer evening and all the cafés and pubs

Fas
are crowded with people. Frank decides to have a drink. As he . .

pull
Scenario 1
is quite tired and prefers not to stay long, he wonders who of =t < ﬂ P it
v
push

his friends is around to have a drink with him and which place
to go. In order to plan his free-time wisely, Frank uses
[various] location-tracking services on his mobile device to
see if potential company is nearby or to find suitable places to
go to.

Frank opens the location services on his mobile device and manually enters his location. After
that he enters the 'friends-menu’. He selects all but one friend (since he has an argument with
this specific person) on his “friends list” and lets the device send out a request to the selected
list of people, asking for their location. Of the eight people selected, five answer that they are
not in the neighbourhood (by re-sending their location) and three people do not react. Frank
finishes his search, switches off the location-tracking module and decides to go home.

e Control over the delivery of a service is high (request of the service is actively
initiated by the user =» push-service),

e Control over the creation of a profile on Frank is high (direct - manually enters the
data).

4.3.2 Scenario 2
Scenario 2: ’Gimme a Bar’.

At the end of day Frank Idis, a 32-year-old single, is ready to pul
go home. On his way home, he passes through the city centre.

It is such a lovely summer evening and all the cafés and pubs o
are crowded with people. Frank decides to have a drink. As he

is quite tired and prefers not to stay long, he wonders who of — area <

.A

his friends is around to have a drink with him and which place . a
v
pusch

I;‘J Indirect

to go. In order to plan his free-time wisely, Frank uses -
[various] location-tracking services on his mobile device to

see if potential company is nearby or to find suitable places to

go to.

Frank is wandering the streets to find a suitable place for having a drink and maybe meeting a
friend. Having subscribed to a mobile bar recommender service, he opens the location
services of his mobile device to find a nice place around and activates the ‘Gimme a Bar’
service but this time he decides not to activate the friend-finder service, he does not want to
disturb his friends because he knows they are all still very hard-working these days. The
‘Gimme a Bar’ service itself constantly tracks Frank, recording his way through the nightlife
of the past few weeks. Based on his previous visits of bars and clubs, the system derived a
profile of Frank and recommends several bars around that match to his profile. He decides to
go to a rock-bar, only being 5 minutes away from him for having a drink. At the moment,

[Final] Version 1.0 Page 15
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Frank is pleased and he does not ask for other recommendations of the ‘Gimme a Bar’
service.

e Still having control over the delivery of a service (user initiates service = pull)

e But less control over the creation of a profile of Frank (profile is based on his previous
behaviour = indirect)

4.3.3 Scenario 3
Scenario 3: ‘Blind Drinks’.

At the end of day Frank Idis, a 32-year-old single, is ready to
go home. On his way home, he passes through the city centre.
It is such a lovely summer evening and all the cafés and pubs
are crowded with people. Frank decides to have a drink. As he
is quite tired and prefers not to stay long, he wonders who of
his friends is around to have a drink with him and which place
to go. In order to plan his free-time wisely, Frank uses
[various] location-tracking services on his mobile device to
see if potential company is nearby or to find suitable places to
go to.

Frank is wandering the streets to find a suitable place for having a drink with some friends of
his being around. Using his location-based friend-finder service, Frank tries to find friends
around to have a drink with him in a pub. Unfortunately none of his friends has time or is
around. Already planning to go home, Frank’s mobile device notifies him of another
opportunity to have some fun tonight: The friend finder application also offers a so called
“Blind Drink” service that uses Frank’s previous pub visits/ recommendations and the
profiles/interests of his friend to recommend other people matching these profile. As no one
was around today, the service automatically started to search for other people around Frank,
also having the plan to go out for a drink this night. Reading through the announcement
received by his mobile device, Frank decides to join the recommended person for a “blind
drink” in one of the pubs close to him.

e Very little control over the delivery of a service (push-service via SMS)

o Little control over the creation of a profile of Frank, as it is indirectly created, based
on a profiled behaviour of Frank

4.3.4 Scenario 4
Scenario 4: ‘Let’s meet and have a Mexicana’

At the end of day Frank Idis, a 32-year-old single, is ready to
go home. On his way home, he passes through the city
centre. It is such a lovely summer evening and all the cafés
and pubs are crowded with people. Frank decides to have a
drink. As he is quite tired and prefers not to stay long, he e <

pul
.Aa
wonders who of his friends is around to have a drink with
Scenario 4 Scenario 3
v
push

Scenario 1

1 Indirect

him and which place to go. In order to plan his free-time
wisely, Frank uses [various] location-tracking services on his
mobile device to see if potential company is nearby or to find
suitable places to go to.
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Frank opens the location service on his mobile device. Before allowing his mobile device to
alert friends of his location, Frank enables the bar recommender function to see if there is an
open pub nearby, which serves Mexicana (brand-name Mexican beer) and has an outside
sitting area. Once his preferences are entered into the service, Frank is overwhelmed with
invitations from various bars serving Mexicana. He decides to go to that lovely Spanish café
called ‘Hasta Mafiana’ he had totally forgotten about. Now, as soon as a friend comes close to
Frank, a message is sent to the device of that friend inviting him to join Frank at the café
‘Hasta Mariana’. While Frank enjoys his Mexicana, he keeps on receiving messages on his
mobile device, from other pubs that serve Mexicana as well.

e Very little control over the delivery of a service (push service for bars)
e Fairly high control over the creation of a profile (direct entry of personal data into the
service).

4.3.5 Important Note
e Itis essential that the scenarios are clear to the respondents

e According to Barkhuus and Dey (cf. [1]), participants prefer active-context awareness
services and passive context-awareness services over personalization. 'participants felt
they had less control in the context-aware groups but still preferred the context-aware
approaches'

e ...users might have less control but are aware that this is the costs of becoming more
interactive and in achieving a smoother everyday experience'.

4.4 Questions

4.4.1 General Research questions:

When controlling the ‘perceived value' and the ‘perceived ease of use', can we find a
correlation/causation between the trust variable and the intention to use such services?

e What differences do we find for the variable 'trust' between the scenarios?

e Overall: does the privacy attitude of the user make a difference in the intention to use a
LBS (scenario-unspecific)?

e Can we find a correlation between the privacy attitude of the user and the intended
usage in a specific LBS-scenario?

e Research Question: How would the level of control about someone’s privacy affect
the usage of a location-based service?

4.4.2 Initial Questions for the Survey

4.4.2.1 Demographics
0 Age
o Gender
o Educational background
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o Nationality

4.4.2.2 ICT competences
o | am used to work with a PDA

o | like working with computers
0 My mobile device is sophisticated
o0 Inmy education, ICT is a important tool

4.4.2.3 Attitude towards privacy

e Protection personal data against the eyes of others is something | consider as
important

e | consider privacy to be an important human right
e | do not mind sharing sensitive information about me

e When | can receive profits, I do not mind sharing sensitive information to
receive them

e | never use the same password twice
e | believe my social security number is a very private aspect of my life
e When | am alone I do not want others to know where | am.

e | am willing to learn how to use PET’s if that would enhance privacy.

4.4.2.4 Perceived Control

| believe I could work with the system (internal control / self efficacy as a determinant
of perceived ease of use)

I believe | would have control over the system (external control / facilitating
conditions as a determinant of perceived ease of use)

| believe the LBS would give me the information | am looking for

4.4.2.5 Perceived Convenience
perceived value/usefulness of the service

o | feel like using the system could improve my social life

o In my opinion, using the system could enable my contacts with friends and
family

o lassume I would have fun when actually using the service
o | would like to use such services

4.4.2.6 Intention to use the service
intention to use the service

o0 assuming | had access to the system, | intend to use it
o0 given that I had access to the system, | predict that | would use it.
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4.4.2.7 Perceived Ease of Use

o | believe that using the service is easy
0 | think the system is clear and understandable.
o computers and technological devices make me feel uncomfortable ( computer
anxiety, as a determinant of perceived ease of use)
o | believe it would be easy to get the system to do what | want it to do
4.4.2.8 Trust
0 | think the service is reliable
o | believe the service provider is reliable
o | think I could keep the service under control
o | trust the service provider to use my data fairly
o | think I would use privacy — enhancing technologies to strengthen my privacy

when working with LBS

4.4.2.9 Perceived Profiling Consequences

0]

I think it is easy for third parties to make a profile of my traveling, activities
when | use the LBS

| believe that the LBS would enable commercial parties to profile me.
| feel like 1 would have control over my own data
| believe it is easy to control the profiles being made upon me

4.5 Organising the Study

The survey has been performed by using the lime survey online tool. The questionnaire was
translated into German, Dutch, English, and Hungarian. The survey was online for two weeks
(from mid of May to beginning of June 2009). For the survey, the LimeSurvey® online survey
tool was used and some extensions were added to automatically assign one of the four
scenarios at random to the participants, based on their language.

In order to recruit participants for the surveys, several student and staff email-lists were used
to disseminate a general call for participation:

¢ More can be found at http://www.limesurvey.org/.
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Survey on Mobility & Identity:
The Usage of Location-Based Services

In order to enjoy Location-Based Services (LBS), the processing of personal data is a
necessity. Consequently, using LBS means there are certain privacy risks. However, the risk
of losing control over one’s (personal) data is dependent on the characteristics of the specific
LBS. This could be the type of delivery of the LBS (either pull or push) or the way a user
profile is created (direct or indirect). These factors can influence one’s judgment of the
privacy implications. The question is whether people — when made aware of these privacy
implications — indicate differences in the intention to use a LBS.

Our survey takes a closer look at LBS in the domain of leisure time support. For the survey
itself we are looking for university (ex-)students and university employees, willing to
participate in the survey. The survey itself is web-based and available at
http://survey.fidis.net. Using the results of the survey we want to investigate how users who
intend to use a specific LBS regard the control over the release of their data and over the
profiles being applied upon them. Therefore, please help us to distribute this survey, using the
following text:

Are you mobile?

Mobile communications are diffusing into our everyday life. Being constantly “on the run”,
mobile phones offer the convenience to be available anytime, everywhere. Since the dawn of
the mobile, new types of services have became available — so called Location-Based Services
(LBS). Based on the whereabouts of its user, a mobile device can offer services tailored to a
specific context (time, location). In many cases, the more a LBS knows about its user, the
more comprehensive the service it can offer.

Based on this, the FIDIS project is running a short survey (about 10-15 minutes) focusing on
the usage of these new services and opinions towards LBS. We are looking for university (ex-
)students and university employees across the European states, willing to take our survey,
available at http://survey.fidis.net.
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5 Analysis of Results

5.1 Demographics

Overall, there were more than 350 responses to the survey; however, only 260 respondents
have fulfilled the questionnaire fully. In our analysis we have excluded the partial responses
for practical reasons. We were targeting mainly university students through university mailing
lists - more than 70 percent were students at their university.

Respondents status Percentage
Student at the university 71%
Employee at the university 20%
No employee but an ex-student of the 88%
university

In line with their current status, most of the responds were younger than 30 years old;
approximately 77 percent belong to the age group 18-29 years, 18 percent were between 30
and 39 years and only 5 percent were 40 years old or older. The average age of respondents
was 26 years.

Respondents have indicated 25 different nationalities, mainly Europeans. The three most
numerous population in our survey were the Germans (38.5 percent), the Hungarians (35
percent) and respondents from the United Kingdom (9.6 percent).

Universities are usually located in bigger cities; more than two thirds of our respondents were
living in large cities or the capital city. The breakdown of responses by type of settlement is
provided below.

Type of settlement Percentage
Capital city 16,54%
Other large city (population over 52,69%
100,000)

City (population under 100,000) 19,62%
Country side / village 11,15%

More than one third of the respondents were studying social sciences (13 percent) or
humanities (27 percent). Another 27 percent of the respondents were studying in engineering
departments.

Type of university Percentage
department

social sciences 12,69%
Humanities 26,54%
Business 15,00%
Law 1,92%
physical science 9,62%
Maths 1,54%
engineering 26,92%
Other 577%
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The gender proportion of the respondents was more or less balanced: 44 percent were female
and 56 percent were male.

5.2 General Results

Each respondent had to answer the same questions. We have designed four different scenarios
about new location based services. By the help of a randomizer application each person
accessing the survey was receiving one scenario from the four on a random base. Normally,
this could lead to equal groups with regard to the scenario. However, the proportion of
respondents finishing the questionnaire differed. People who get the third scenario more tend
to give up the questionnaire; this also indicates the effect of different scenarios.

Name of the scenario Role in our model Percentage within full
answers

Scenari 1. pull with direct profile creation 26,50%

Here | am but where are you,

my friend ?

Scenario 2. Gimme a Bar pull with indirect profile creation 25,40%

Scenario 3. Blind Drinks push with indirect profile creation 19,20%

Scenario 4. Let's meet and push with direct profile creation 28,80%

have a Mexicana

The majority of the respondents were having an advanced mobile phone which supports
multimedia applications (55 percent) or even more advanced type often called PDA or
smartphone (25 percent). Less than one fifth of the respondents were having a conventional
type of mobile phone with limited multimedia support. We do not have any data about the
mobile usage of university students and/or university employees in Europe, but this numbers
indicate a group of young people who are keen toward new technologies. We may assume
that people who have real negative attitudes toward new technologies were a.) not using
university mailing lists, b.) not answering questions with regards to new technologies.

Besides having sophisticated mobile handsets, almost all respondents (99,6 percent) were
using the Internet daily or more frequently. This is in line with most statistical data about
university students (i.e. Eurostat internet usage statistics).

Most students who fulfil the questionnaire were positive toward new technologies. This is
partly due to the fact that technology is widely used in education especially on the higher
levels. We asked the respondents about the importance of ICT (Information and
Communication Technology) in their education. With the help of a five point scale they could
indicate the importance of ICT in their studies. The mean was 4.25. Most of the university
employees and ex-students also used modern technology while they were studying. We also
asked them, whether they have any difficulties or uncomfortable feelings with newer
technologies. In line with their previous answers they had no negative feelings.

Most of the respondents were also highly privacy and security concerned. For example more
the two thirds of the respondents (77 percent) are using different passwords for different
services because of security reasons. Only one third of the respondents (33 percent) is willing
to share sensitive information (e.g. about health related data, religion or political opinions), if
they can receive a benefit in return. 43 percent were not answering to the same questions and
approximately one quarter was not sure about it.
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We asked the respondents about their general habit to provide different information online.
The five different types of data were: passport 1D, email address, mobile number, credit card
number and home address. Surprisingly, respondents were not willing to share any of these
data online: 71 percent would never provide his or her passport ID online and more than 50
percent would not provide his or her credit card number on the internet. University students
are probably more used to provide email addresses or mobile numbers online — more than two
thirds of them would provide often or always an email address if asked, 50 percent of the
respondents provide his or her mobile number occasionally.

Passport Email Mobile  Credit Home
ID Address number card address
number
Never 71,2% 1,9% 28,1% 55,8% 31,2%
Almost 25,4% 20,8% 50,4% 32,3% 48,1%
never
Often 3,1% 57,3% 20,0% 11,5% 20,8%
Always 4% 20,0% 1,5% 4% 0%

Originally we wanted to test how different scenarios change people’s attitude towards new
location based services. In order to have groups with more or less equal backgrounds (i.e.
nationality, type of school, type of settlement) we designed a randomizer which choose the
scenario appearing in the beginning of the survey on a random base.

We have compared the four groups and generally the differences in their relation to the
depicted LBS were minimal (not significant). The general attitudes were positive in all cases.
On the other hand, majority of the respondents had worries about their privacy.

The results were slightly contradictional. In a five point scale where 5 meant fully agree,
respondents gave the highest values to statements about the easiness of the service and
statements about the need of more privacy and control.

[Final] Version 1.0 Page 23
File: fidis-wpl1-del1l 6 Survey_on_Mobile_ldentity.final.v2.doc



FIDIS D11.6
Future of Identity in the Information Society (No. 507512)

Total
Using the service seems easy. 3,8 <
| would be more satisfied with the service when | could use more options to 3,7 g.
strengthen my privacy. =
| think the system is clear and understandable. 3,7 ®
| think this service would be very popular. 3,4
I think, this application would be too complicated for some users. 3,3
| believe the service is reliable and it would provide me the information that | 3,1
am looking for.
The service would enable commercial parties sending me targeted 3,1
advertisements.
Assuming | had access to the system at a reasonable price, | intend to use it 3,1 z
| am satisfied with the amount of control | have over how much information | 2,9 =
share with the system. g
| think that my friends would use a similar service. 29
| feel like using the system could improve my social life. 2,9
| trust the service provider to use my data limited to the purpose | provided the 2,8
data for.
| am confident that the service provider does not misuse the information 2,6
known about me.
| think thy system would become an important part of my life. 2,4 =
I don't mind if police can access data of travelling and activities for criminal 2,3 ﬁ
investigations. s

According to the survey results respondents were not sure, whether the service would be
popular in general audience or not. They give similar responses to the questions about usage
and satisfaction with the information provided by the service.

The majority of respondents were not believed that a similar system could become an
important part of their life. This is in line with the answers about another question regard to
frequency of using such a service. There is a minority which never even try a similar LBS
system. A big more than half of the respondents would try it but do not use regularly.
However about 40 percent of the respondents would use a similar LBS system regularly (10
percent even use it daily).

The following table shows the differences between the four groups. A simple friend finder
would attract less people — approximately two thirds of the respondents would not use it
regularly. In the second scenario the bar suggesting system was stronger which was even less
attractive for our respondents.

Scenariol Scenario 2 Scenario 3 Scenario 4

Every day or almost every day 2,9% 6,1% 12,0% 9,3%
Specific days of the week (like weekend  30,4% 28,8% 28,0% 37,3%
or when you go out)

| would try it but do not use regularly 60,9% 47,0% 54,0% 44,0%
| would never try it 5,8% 18,2% 6,0% 9,3%

As we can see from the table above, the most interesting applications combine the two
services, the bar recommendation and the friend finder service. 40 to 45 percent of the
respondents who have read those scenarios (“Blind Drinks” and “Let’s meet and have a
Mexicana”) said that they would use a similar application regularly.
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We were interested how original attitudes toward technologies affect the intention to use a
new mobile application. We choose four questions about privacy and made two groups of
respondents with cluster analysis. This statistical method tries to makes coherent groups;
within those groups the difference between answers to specified questions are smaller than
differences between different groups. The following table show the final cluster centres.
(Each question was a five point scale.)

Questions Cluster 1 Cluster2
Protecting personal data against the eyes of others is important. 4,81 4,18
Privacy is an important human right. 4,85 4,02
| do not mind sharing sensitive information (such as information about 1,48 3,24
my political opinions or ethnic origin or health related data) about me.

When | am alone | do not want others to know where | am or what | am 3,83 2,78
doing.

From the table above, you can see that people belonging to the first cluster were much more
privacy concerned. They were much less likely to provide sensitive information about
themselves and less happy if others can easily follow them. Almost two third (163 persons) of
our respondents were belong to the carful group, the rest (97 persons) was belonging to to the
less privacy concerned and less carful group.

Cluster  Cluster Total
1 2
Every day or almost every day 4,3% 12,4% 7,3%
Specific days of the week (like weekend or when you go out)  31,9% 30,9% 31,5%
| would try it but do not use regularly 50,3% 52,6% 51,2%
| would never try it 13,5% 4,1% 10,0%

From the table above, we can see the people who are less concerned about their privacy and
tend to share sensitive data on the internet are more likely to use an LBS application
regularly.

5.3 Results with regard to the perceived control

We have designed four different scenarios for the survey. Each of the scenarios represented
different level of control over the delivery of the service, as well as control over the creation
of a profile. While the survey was online each respondent received a scenario on a random
base before answering questions.

With regard to level of control, surprisingly the differences between the four groups were
very small. The following table shows the mean of the answers to two questions about
perceived control.

[Final] Version 1.0 Page 25
File: fidis-wpl1-del1l 6 Survey_on_Mobile_ldentity.final.v2.doc



FIDIS

Future of Identity in the Information Society (No. 507512)

D11.6

Scenario | believe the | | would be

senice is |more satisfied
reliable and it with the

would provide |senice when |

me the could use
information | more options
that lam |to strengthen

looking for. | my privacy.
Scenario 1 Mean 3.07 3.72
N 69 69
Std. Deviation 0.93 0.94
Scenario 2 Mean 3.21 3.64
N 66 66
Std. Deviation 0.9 1.08
Scenario 3 Mean 3.1 3.78
N 50 50
Std. Deviation 1.05 1
Scenario 4 Mean 3.19 3.77
N 75 75
Std. Deviation 0.94 0.98
Total Mean 3.15 3.73
N 260 260
Std. Deviation 0.95 0.99

Each of the questions had a five point scale with values from strongly agree to strongly
disagree. (5: strongly agree, 1. strongly disagree) In general, people answering our
questionnaire neither agree, nor disagree with the first statement. The average of responses for
the question regard to reliability of the service varied from 3.07 to 3.21, with a 3.15 general
mean. These differences are close to statistical error. The standard deviation of the answers
within the four groups gets almost equal value.

Respondents tend to agree with the statement asking more options to strengthen their privacy.
The general mean of the answers was 3.73. The differences between groups getting different
scenarios were very tiny again. The mean of the answers varied form 3.64 to 3.78.

[Final] Version 1.0
File: fidis-wpl1-del1l 6 Survey_on_Mobile_ldentity.final.v2.doc

Page 26



FIDIS D11.6
Future of Identity in the Information Society (No. 507512)

6 Summary and Concluding Remarks

The deliverable in hand provided an explorative survey on the control model for identity
related data in LBS. The set of participants was constituted by (former) students or members
of universities in different European countries. The goal was to elaborate whether
characteristics of LBS are correlated to the perceived amount of control participants have
about the disclosure of their identity (cf. FIDIS deliverable D11.2). Four scenarios have been
set up and tested against this assumption. Each participant was randomly confronted with one
of the four scenarios. Overall, there were more than 350 responses to the survey; 260 of the
respondents have fulfilled the questionnaire fully.

Scenario 1: sl Scenario 2:
a personalization ' a passive context
service for location I awareness service for
tracking. Thisis a pull location tracking. This is
service with direct a pull service with
profile creation. indirect profile creation.
diregt & immEmm et
Scenario 3: an active ; Scenario 4:an active
context awareness context aware service
service for location thatis configured by its
tracking. Thisis then a _ user. This is then a push
push scenariowith ..~ . scenariowith direct
indirect profile creation. ) profile creation.
DLE

Each of the scenarios illustrated above represented different level of control over the delivery
of the service, as well as control over the creation of a profile.

On a general level of analysis the participants’ attitudes towards privacy turned out to be
positive in all cases. The complete set of participants was split in two clusters. Both clusters
had positive attitudes towards privacy, but the degree of privacy concerns of cluster one is
higher than of cluster 2. Based on that it has been shown, that people who are less concerned
about their privacy (cluster 2) are more likely to use an LBS application than the people from
cluster 1.

With regard to level of control, surprisingly the differences between the four groups were
very small (not significant). This contradicts our intuition as we expected that the perceived
control is considered to be higher in case of pull services as well as in case of direct profile
creation. To substantiate these results, additional research in this area is necessary to come to
conclusive results. Also the number of participants has to be increased significantly to gain
stronger results.
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8 Annex 1: Questionaires

8.1 English Version

Survey on Mobility and Identity (D11.6a)

Mobile communications are diffusing into our everyday life. Being constantly “on the run”, mobile phones offer the convenience
to be available anytime, everywhere. Since the dawn of the mobile, new types of services have became available — so called

Location-Based Services (LBS). Based on the whereabouts of its user, a mobile device can offer services tailored to a specific
context (time, location). In many cases, the more a LBS knows about its user, the more comprehensive the service it can offer.

Based on this, the FIDIS project is running a short survey (about 10-15 minutes) focusing on the usage of these new services
and opinions towards LBS. \We are looking for university (ex-)students and university employees across the European states,
willing to take our survey.

Inital Scenario: Here I am but where are you, my friend?

Please answer the following questions based on this| scenario, describing a location-based service for mobile
communications:

At the end of a long day Frank Idis, a 32-year-old single man, is ready to go home. On his way home, he passes through the
city centre. It is such a lovely summer evening and all the cafés and pubs are crowded with people. Frank decides to have a
drink, although being quite tired he prefers not to stay long. He wonders if any of his friends are around to have a drink with
him and which place he should go to. In order to plan his free-time Frank uses [various] location-fracking services on his mobile
device to see if company is nearby or to find suitable places to go to.

Frank opens the location services on his mobile device and manually enters his location. After that he enters the 'friends-menu’.
He selects all but one friend (since he has had an argument with that specific person) on his ‘friends list’ and lets the device
send out a request to the selected list of people, asking for their location. Of the eight people selected, five answer that they are
not in the neighbourhood (by re-sending their location) and three people do not react. Frank finishes his search, switches off
the location-tracking module and decides to go home.

There are 39 questions in this survey

A DEMOGRAPHICS

1 Age

Please write your answer here:

years

2 Gender

Please choose only one of the following:

O Female
E:) Male
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3 Type of university department *

Please choose only one of the following:

social sciences

humanities
arts

business
law
physical science

maths

CHONORONOGROIONS

engineering

O

Other

social sciences - humanities - arts - business - law - physical science - maths - engineering - other

4 Please specify type of university department *

[Only answer this question if you answered to question '3' ]

Please write your answer here:

5 Nationality

Please write your answer here:

6 Where do you live (most of the time)? *
Please choose only one of the following:

O Capital city

(O Other large city (population over 100,000)

O City (population under 100,000)
O Country side / village

7 What is your main occupation? *
Please choose only one of the following:
O Student at the university

O Employee at the university

) No employee but an ex-student of the university
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B ICT COMPETENCES

8 Please indicate whether you agree or not agree with the following sentence:
"The use of information and communication technology is/was important for my
education”.

Please choose only one of the following:

O 1.1 strongly disagree.

(O 2. 1disagree

(O 3.1 neither disagree nor agree
() 4.1agree

O 5.1 strongly agree

9 Which of the following statements describe better your current mobile phone?
*

Please choose only one of the following:

(O a conventional type (supports text messaging, limited additional functions)
C) an advanced type (support multimedia applications , photo's)

O PDA / Smartphone

If you have more than one, please, think about the best one.

10 How often do you use the internet? *

Please choose only one of the following:

O Every day or almost every day
(O At least once a week

O At least once a month

O Less or not regularly

O Never
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11 Technological devices, such as computers, make me feel uncomfortable. *

Please choose only one of the following:

1. | strongly disagree.
2. | disagree
3. | neither disagree nor agree

4. | agree

YO OO O

O

5. | strongly agree

12 Technologies, such as computers, can make tasks even more difficult. *

Please choose only one of the following:

(O 1.1 strongly disagree.

O 2] disagree

O 3. | neither disagree nor agree
O a1 agree

(O 5. | strongly agree

C PRIVACY ATTITUDES

13 Protecting personal data against the eyes of others is important. *
Please choose only one of the following:

O 1.1 strongly disagree.

(O 2.1 disagree

(O 3.1 neither disagree nor agree

(O 4.1agree

O 5. | strongly agree

14 Privacy is an important human right.

Please choose only one of the following:

O 1.1 strongly disagree.

O 2.1 disagree

O 3. | neither disagree nor agree
O 4.1 agree

O 5.1 strongly agree
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15 I do not mind sharing sensitive information (such as information about my
political opinions or ethnic origin or health related data) about me.

Please choose only one of the following:
O 4 strongly disagree.

(O 2.1 disagree

(O 3.1 neither disagree nor agree
O 4.1 agree

O 5. | strongly agree

16 I am willing to share sensitive information (e.g. about health related data,
religion or political opinions), if I can receive a benefit in return. *

Please choose only one of the following:

O Yes
Q No
(O Don't know

17 I use different passwords for different services because of security reasons.
*

Please choose only one of the following:

O Yes
() No
(O Don't know

18 I would provide the following information online. *

Please choose the appropriate response for each item:

1. Never 2. Almost never 3. Often 4. Always

Passport ID O O O O
Email Address O O @, O
Mobile phone

numberp O o O O
Credit card number O ) 0 O
Home address £ O O &
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19 When I am alone I do not want others to know where I am or what I am
doing. *

Please choose only one of the following:
Q 4.1 strongly disagree.

O 2. | disagree

(O 3.1 neither disagree nor agree

(0 4.1agree

O 5.1 strongly agree

D PERCEIVED CONTROL

20 I believe the service is reliable and it would provide me the information that
I am looking for. *

Please choose only one of the following:

O

1. | strongly disagree.

)

s

2. | disagree

¥ g

~
e

£

3. | neither disagree nor agree

o

4. | agree

L)«

—~

5. | strongly agree

21 I would be more satisfied with the service when I could use more options to
strengthen my privacy. *

Please choose only one of the following:

(O 1.1 strongly disagree.
2. | disagree
3. | neither disagree nor agree

4. | agree

ONONONE)

5. | strongly agree

E CONTROL (over data)
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22 I am satisfied with the amount of control I have over how much information
I share with the system. *

Please choose only one of the following:

Y

) 1.1 strongly disagree.
2. | disagree
3. | neither disagree nor agree

4. | agree

OO OO

5. | strongly agree

23 I would decide that (commercial) parties - interested in my data - are
allowed to view my location *

Please choose only one of the following:
O Yes

O No

(O Don't know

24 I don't mind using a more complicated system, when that means that I have
more control over the spreading out of my data. *

Please choose only one of the following:
O Yes
O No

) Don't know

F PERCEIVED CONVENIENCE (of such services)

25 I feel like using the system could improve my social life. *

Please choose only one of the following:

O 11 strongly disagree.

(O 2. 1disagree

(O 3.1 neither disagree nor agree
(O 4.1agree

0 5. | strongly agree
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26 I think thy system would become an important part of my life. *
Please choose only one of the following:

(O 1.1 strongly disagree.

Q 2. | disagree

(O 3.1 neither disagree nor agree

O 4.1 agree

(O 5.1 strongly agree

G INTENTION TO USE THE SERVICE

27 Assuming I had access to the system at a reasonable price, I intend to use it
*

Please choose the appropriate response for each item:

1- 5-
Definitely Definitely
yes 2 3 s No
O O @) O O

28 How often would you use it... *

Please choose only one of the following:

O Every day or almost every day

O Specific days of the week (like weekend or when you go out)

O 1 would try it but do not use regularly
O 1 would never try it

29 I think that my friends would use a similar service. *

Please choose the appropriate response for each item:

1- 5 -
Definitely Definitely
yes 2 3 4 No
O O @) O O
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30 I think this service would be very popular. *

Please choose only one of the following:

O 1.1 strongly disagree.
O 2.1 disagree
3. | neither disagree nor agree

4. | agree

C OO

5. | strongly agree

H PERCEIVED EASE OF USE (of the service)

31 Using the service seems easy. *

Please choose only one of the following:

O 1. | strongly disagree.

(O 2. 1disagree

(O 3.1 neither disagree nor agree
O 4.1 agree

(O 5. 1 strongly agree

32 I think the system is clear and understandable. *

Please choose only one of the following:

O 1.1 strongly disagree.

(O 2.1 disagree

(O 3.1 neither disagree nor agree
O 4.1agree

(O 5.1 strongly agree

33 I think, this application would be too complicated for some users. *

Please choose only one of the following:

1. | strongly disagree.
2. | disagree
3. | neither disagree nor agree

4.1 agree

ORORONORS

5. | strongly agree
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I TRUST (in service provider)

34 I am confident that the service provider does not misuse the information
known about me. *

Please choose only one of the following:

(O 1.1 strongly disagree.

O

2. | disagree

O

3. | neither disagree nor agree

4. | agree

O O

5. | strongly agree

4

35 I trust the service provider to use my data limited to the purpose I provided
the data for. *

Please choose only one of the following:
O 1. | strongly disagree.

(0 2.1 disagree

(O 3.1 neither disagree nor agree

O 4.1 agree
O 5.1 strongly agree

36 I would be more satisfied with the service when I could use more options to
strengthen my privacy. *

Please choose only one of the following:

(0 1.1 strongly disagree.

2. | disagree

3. | neither disagree nor agree

/—\‘.
O O O

4.1 agree

O«

5. | strongly agree

J PERCEIVED PROFILING CONSEQUENCES
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37 I don't mind if police can access data of travelling and activities for criminal
investigations. *

Please choose only one of the following:

(O 1.1 strongly disagree.

O 2. | disagree

(O 3.1 neither disagree nor agree
O 4.1 agree

O 5.1 strongly agree

38 The service would enable commercial parties sending me targeted
advertisements. *

Please choose only one of the following:
O 1.1 strongly disagree.

(O 2.1 disagree

(0 3.1 neither disagree nor agree
O a1 agree

O 5. | strongly agree

39 I would like to know, which profiles are made upon my data. *

Please choose the appropriate response for each item:

1- 5-
Definitely Definitely
yes 2 3 4 No
O O O O O

8.2 German Version

Umfrage zu Mobilitat und Identitat (D11.6a)

Mobilkommuhikaﬁon ist ein Bereich der mehr und mehr in unser alltdgliches Leben hineinwéchst. Mobiltelefone und
dergleichen erlauben uns die Bequemlichkeit, zu jeder Zeit und an jedem Ort kommunizieren zu kénnen. Weiterhin haben sich
seit dem Aufkommen von Handys neue Dienste etabliert — so auch Orts-basierte Dienste, welche anhand des aktuellen
Kontexts (Ort und Zeit) inres Nutzers zugeschnittene Dienstleistungen und Informationen liefern kénnen. So verwundert es
nicht, dass Dienste die mehr Uber lhren Nutzer wissen auch bessere Ergebnisse liefern kénnen.

Hierauf basierend flhrt das FIDIS Projekt eine kurze Umfrage (ca. 10-15 Minuten) durch. Diese Umfrage fokussiert sich
insbesondere auf die Nutzung von neue Mobile Dienste und die Meinungen der Nutzer selbst. Hierzu suchen wir insbesondere
(ehemalige) Studenten und Universitdtsmitarbeiter in Europe, die an dieser Umfrage Teilnehmen.
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Initiales Szenario: Hier bin ich, aber wo mein Freund bist du?

Bitte beantworten Sie die folgenden Fragen auf Basis des folgenden Szenarios, welches einen Ortsbasierten Dienst fiir
Mobilkommunikation beschreibt:

Am Ende des Tages ist Frank Idis, ein 32-jahriger Single, bereit um nach Hause zu gehen. Auf seinem Heimweg geht er durch
das Stadtzentrum. Es ist so ein lieblicher Sommerabend und die Cafés und Pubs sind gut besucht. Frank entscheidet sich
dafiir etwas Trinken zu gehen. Da er recht miide ist, zieht er es vor nicht zu lange weg zu bleiben. Er fragt sich wer von seinen
Freunden in der Gegend ist um etwas mit ihm zu trinken und wo er hingehen soll. Um seine Freizeit weise zu planen benutzt
Frank verschiedene Ortsbestimmungsdienste auf seinem Mobilger&t und sieht dadurch ob potentielle Begleitung in der Nahe ist
und wo ein geeigneter Platz zu finden ist.

Frank &6ffnet den Ortsbestimmungsdienst auf seinem Mobilgerét und gibt seine Position manuell ein. Nach dem er das
LFreunde-meni” gedffnet hat, markiert er alle seine Freunde auf seiner Freundesliste, auler einem mit dem er Streit hat und
lasst das Geréat seine Anfrage an die ausgewahiten Personen aus der Liste schicken mit der Anfrage nach deren
Aufenthaltsorten. Von den acht markierten Personen, antworten funf, dass sie nicht mehr in der Umgebung sind (in dem sie
inren Aufenthaltsort aktualisieren) und drei reagieren einfach nicht. Frank schlielt seine Suche ab, schaltet sein
Ortbestimmungsmodul aus und beschlielt Heim zu gehen.

Diese Umfrage enthélt 39 Fragen.

A Demographie

1 Alter

Bitte schreiben Sie lhre Antwort hier

Jahre

2 Geschlecht

Bitte wéhlen Sie nur eine der folgenden Antworten aus:

(O Weiblich
() Mannlich

3 Fachrichtung *

Bitte wéhlen Sie nur eine der folgenden Antworten aus:

O Sozialwissenschaften
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Geisteswissenschaften
Kunst
Wirtschaftswissenschaften
Rechtswissenschaften
Naturwissenschaften
Mathematik

Ingenieurwissenschaften

ONORONORORORONS

Sonstig4s

Sozialwissenschaften — Geisteswissenschaften — Kunst — Wirtschaftswissenschaften — Rechtswissenschaften -
Naturwissenschaften — Mathematik — Ingenieurwissenschaften - andere

4 Bitte spezifizieren sie Ihre Fachrichtung: *
[Bitte beantworten Sie diese Frage nur, falls ihre Antwort war bei der Frage '3' ]
Bitte schreiben Sie lhre Antwort hier

5 Nationalitét

Bitte schreiben Sie Ihre Antwort hier

6 Wo wohnen Sie (die meiste Zeit)? *
Bitte wahlen Sie nur eine der folgenden Antworten aus:
(O Millionenstadt

(O GroRstadt (Einwohnerzahl tber 100,000)

O Mittel-/ Kleinstadt (Einwohnerzahl unter 100,000)
(O Dorf / Auf dem Land

7 Was ist Ihre Hauptbeschiftigung? *

Bitte wéahlen Sie nur eine der folgenden Antworten aus:

O Student/in an einer Hochschule
O Mitarbeiter/in einer Hochschule
O Ehemaliger Student

B IT KOMPETENZEN
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8 Bitte geben Sie an, ob Sie dem folgenden Satz zustimmen/nicht zustimmen
kénnen: "Der Einsatz von Informations- und Kommunikationstechnologie
ist/war wichtig fiir mein Studium"”.

Bitte wéhlen Sie nur eine der folgenden Antworten aus:
1. Ich stimme absolut nicht zu

2. Ich stimme nicht zu

3. Weder Zustimmung noch Ablehnung

)OO0 O

s

4. Ich stimme zu

O (

5. Ich stimme absolut zu

9 Welche der folgenden Aussagen beschreibt ihr aktuelles Mobiltelefon am
besten? *

Bitte wéhlen Sie nur eine der folgenden Antworten aus:
(O Ein herkémmliches Mobiltelefon (unterstiitzt Textnachrichten, begrenzte zuséatzliche Funktionen)

O Ein Mobiltelefon mit erweiterten Funktionen (unterstitzt multimediale Anwendungen, Photos)

O PDA/ Smartphone

Falls sie mehrere Mobiltelefone besitzen, beziehen Sie Ihre Antwort bitte auf das beste.

10 Wie oft benutzen Sie das Internet? *
Bitte wahlen Sie nur eine der folgenden Antworten aus:

C} Jeden Tag oder fast jeden Tag

(0 Mindestens einmal pro Woche

(U Mindestens einmal pro Monat

O Weniger oder unregelmagig
(O Nie

11 Technische Geridte wie Computer erzeugen unbehagen bei Ihnen. *

Bitte wahlen Sie nur eine der folgenden Antworten aus:

) 1. Ich stimme absolut nicht zu

A O

2. Ich stimme nicht zu
3. Weder Zustimmung noch Ablehnung
4. Ich stimme zu

5. Ich stimme absolut zu

00O
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12 Technologien wie Computer kénnen Aufgaben noch komplizierter machen. *

Bitte wahlen Sie nur eine der folgenden Antworten aus:

(O 1. Ich stimme absolut nicht zu

() 2. Ich stimme nicht zu

(O 3. Weder Zustimmung noch Ablehnung
(O 4. Ich stimme zu

(O 5. Ich stimme absolut zu

C EINSTELLUNG DATENSCHUTZ

13 Der Schutz von personenbezogenen Daten vor den Augen anderer ist wichtig.
*

Bitte wéhlen Sie nur eine der folgenden Antworten aus:

O 1. Ich stimme absolut nicht zu

(O 2. Ich stimme nicht zu

(O 3. Weder Zustimmung noch Ablehnung
() 4. Ich stimme zu

(O 5. Ich stimme absolut zu

14 Datenschutz ist ein wichtiges Menschenrecht.

Bitte wahlen Sie nur eine der folgenden Antworten aus:

1. Ich stimme absolut nicht zu

s
¥ )

2. Ich stimme nicht zu

O OO

3. Weder Zustimmung noch Ablehnung

4. Ich stimme zu

5. Ich stimme absolut zu
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15 Ich habe keine Bedenken dagegen, Informationen iiber meine politischen
Ansichten, ethnische Herkunft oder gesundheitsbezogene Daten im Internet zu
verodffentlichen.

Bitte wahlen Sie nur eine der folgenden Antworten aus:

O 1. Ich stimme absolut nicht zu

(O 2. Ich stimme nicht zu

(O 3. Weder Zustimmung noch Ablehnung
() 4. Ich stimme zu

() 5. Ich stimme absolut zu

16 Ich bin dazu bereit, sensible Informationen iiber mich zur Verfiigung zu

stellen (Gesundheitszustand, religiose und politische Ansichten, etc.), wenn ich
davon einen Nutzen haben werde. *

Bitte wahlen Sie nur eine der folgenden Antworten aus:
ED Ja
() Nein

() Weiss nicht

17 Aus Sicherheitsgriinden benutze ich unterschiedliche Passworter fiir
unterschiedliche Dienste. *

Bitte wéhlen Sie nur eine der folgenden Antworten aus:
O Ja
) Nein

O Weiss nicht

18 Ich wiirde folgende Informationen online bereitstellen. *

Bitte wéhlen Sie die zutreffende Antwort fiir jeden Punkt aus:

1. Niemals 2. Selten 3. Oft 4. Immer
Personalausweisnummer O O Ch (&)
Email-Adresse O O O &)
Handynummer O O O O
Kreditkartennunmmer O O C O
Privatanschrift O O O O
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19 Wenn ich alleine bin, méchte ich nicht, dass andere wissen, wo ich mich
befinde oder was ich gerade mache. *

Bitte wéhlen Sie nur eine der folgenden Antworten aus:

(O 1. Ich stimme absolut nicht zu
2. Ich stimme nicht zu
3. Weder Zustimmung noch Ablehnung

4. Ich stimme zu

OO0

5. Ich stimme absolut zu

D EMPFUNDENE KONTROLLE

20 Ich glaube, der Service ist zuverldssig und wiirde mir die Informationen
bereitstellen, nach denen ich gesucht habe. *

Bitte wéhlen Sie nur eine der folgenden Antworten aus:

() 1. Ich stimme absolut nicht zu

(O 2. Ich stimme nicht zu

O 3. Weder Zustimmung noch Ablehnung
4. Ich stimme zu

() 5. Ich stimme absolut zu

21 Ich wire mit dem Dienst zufriedener, wenn ich mehr Optionen zur
Verstirkung des Datenschutzes hiatte. *

Bitte wéhlen Sie nur eine der folgenden Antworten aus:

O 1. Ich stimme absolut nicht zu

() 2. Ich stimme nicht zu

O 3. Weder Zustimmung noch Ablehnung
(O 4. Ich stimme zu

C! 5. Ich stimme absolut zu

E KONTROLLE (uiber Daten)
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22 Ich bin dem Grad der Kontrolle iiber die Menge an Informationen, die
ich dem System mitgeteilten habe zufrieden. *

Bitte wéhlen Sie nur eine der folgenden Antworten aus:

(O 1. Ich stimme absolut nicht zu

(O 2. Ich stimme nicht zu

() 3. Weder Zustimmung noch Ablehnung
(O 4. Ich stimme zu

() 5. Ich stimme absolut zu

23 Ich wiirde mich dafiir entscheiden, dass die Unternehmen, die an meinen
Daten interessiert sind, meine Standortinformationen erhalten diirfen. *

Bitte wéhlen Sie nur eine der folgenden Antworten aus:

O Ja
O Nein
fD Weiss nicht

24 Es macht mir nichts aus, ein etwas komplizierteres System zu benutzen,
wenn ich so mehr Kontrolle iiber die Verbreitung meiner Daten habe. *

Bitte wéhlen Sie nur eine der folgenden Antworten aus:

O Ja
() Nein

() Weiss nicht

F EMPFUNDENE BEQUEMLICHKEIT

25 Ich finde, dass die Nutzung des Systems mein Sozialleben verbessern kénnte.
*

Bitte wéhlen Sie nur eine der folgenden Antworten aus:

(O 1. Ich stimme absolut nicht zu

(O 2. Ich stimme nicht zu

O’ 3. Weder Zustimmung noch Ablehnung
(O 4. Ich stimme zu

() 5. Ich stimme absolut zu
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26 Ich glaube, dass das System ein wichtiges Teil meines Lebens werden wiirde.
*

Bitte wahlen Sie nur eine der folgenden Antworten aus:

(O 1. Ich stimme absolut nicht zu

(O 2. Ich stimme nicht zu

O 3. Weder Zustimmung noch Ablehnung
O 4. Ich stimme zu

Q 5. Ich stimme absolut zu

G INTENTION DEN DIENST ZU NUTZEN

27 Ich wiirde das System nutzen - unter der Annahme, dass ich darauf zu
einem angemessenen Preis Zugriff hatte. *

Bitte wéhlen Sie die zutreffende Antwort fiir jeden Punkt aus:

1 - Definitiv 5 - Definitiv
Ja 2 3 4 Nein
O 0 O O

28 Wie oft wiirden sie es nutzen... *

Bitte wéhlen Sie nur eine der folgenden Antworten aus:

(O Jeden Tag oder fast jeden Tag

(O An bestimmten Tagen der Woche (wie Wochenende oder wenn Sie ausgehen)

O Ich wiirde es ausprobieren aber nicht regelméRig nutzen

(L) Ich wiirde es niemals ausprobieren

29 Ich glaube, dass meine Freunde einen d@hnlichen Dienst nutzen wiirden. *

Bitte wéahlen Sie die zutreffende Antwort fur jeden Punkt aus:

1 - Definitiv 5 - Definitiv
Ja 2 3 4 Nein
O O O O O
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30 Ich glaube, das dieser Dienst sehr beliebt wire. *

Bitte wéhlen Sie nur eine der folgenden Antworten aus:

1. Ich stimme absolut nicht zu

O O

2. Ich stimme nicht zu

R

3. Weder Zustimmung noch Ablehnung

4. Ich stimme zu

O

5. Ich stimme absolut zu

H EMPFUNDENEN EINFACHHEIT DER DIENSTNUTZUNG

31 Die Nutzung des Dienstes scheint einfach zu sein. *

Bitte wéhlen Sie nur eine der folgenden Antworten aus:

() 1. Ich stimme absolut nicht zu

(O 2. Ich stimme nicht zu

O 3. Weder Zustimmung noch Ablehnung
O 4. Ich stimme zu

(0 5. Ich stimme absolut zu

32 Ich glaube, dass das System klar und verstandlich ist. *

Bitte wahlen Sie nur eine der folgenden Antworten aus:

(0 1. Ich stimme absolut nicht zu

(O 2. Ich stimme nicht zu

(O 3. Weder Zustimmung noch Ablehnung
O 4. Ich stimme zu

O 5. Ich stimme absolut zu
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33

Ich glaube, dass diese Anwendung fiir manche Nutzer zu kompliziert sein wiirde.
*

Bitte wéhlen Sie nur eine der folgenden Antworten aus:

O 1. Ich stimme absolut nicht zu

(O 2. Ich stimme nicht zu

(O 3. Weder Zustimmung noch Ablehnung
O 4. Ich stimme zu

O 5. Ich stimme absolut zu

I VERTRAUEN (in den Dienstanbieter)

34 Ich bin mir sicher, dass der Dienstanbieter die iiber mich bekannte
Informationen nicht missbraucht. *

Bitte wéahlen Sie nur eine der folgenden Antworten aus:

(0 1. Ich stimme absolut nicht zu

(O 2. Ich stimme nicht zu

O 3. Weder Zustimmung noch Ablehnung
O 4. Ich stimme zu

() 5. Ich stimme absolut zu

35 Ich verlasse mich darauf, dass der Dienstanbieter meine Daten ausschlie3lich
fiir den Zweck verwendet, fiir welchen ich diese zur Verfiigung gestellt habe. *

Bitte wahlen Sie nur eine der folgenden Antworten aus:

1. Ich stimme absolut nicht zu
2. Ich stimme nicht zu
3. Weder Zustimmung noch Ablehnung

4. Ich stimme zu

CO00O0

5. Ich stimme absolut zu
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36 Ich widre mit dem Dienst zufriedener, wenn ich mehr Optionen zur
Verstiarkung meines Datenschutzes hatte. *

Bitte wéhlen Sie nur eine der folgenden Antworten aus:

(O 1. Ich stimme absolut nicht zu

(O 2. Ich stimme nicht zu

C') 3. Weder Zustimmung noch Ablehnung
() 4. Ich stimme zu

O 5. Ich stimme absolut zu

J EMPFUNDENE KONSEQUENZEN DURCH PROFILING

37 Ich habe nichts dagegen, wenn die Polizei Zugriff auf meine Reise- und
Aktivitatsdaten fiir strafrechtliche Ermittlungsverfahren haben kann. *

Bitte wahlen Sie nur eine der folgenden Antworten aus:

(O 1. Ich stimme absolut nicht zu

Q 2. Ich stimme nicht zu

(O 3. Weder Zustimmung noch Ablehnung
(O 4. Ich stimme zu

O 5. Ich stimme absolut zu

38 Der Dienst wiirde es den Unternehmen ermdéglichen, mir gezielte Werbung
zuzusenden. *

Bitte wahlen Sie nur eine der folgenden Antworten aus:

(O 1. Ich stimme absolut nicht zu

(O 2. Ich stimme nicht zu

(O 3. Weder Zustimmung noch Ablehnung
O 4. Ich stimme zu

(:) 5. Ich stimme absolut zu

39 Ich wiirde gerne wissen, welche Profile aus meinen Daten erstellt werden. *

Bitte wahlen Sie die zutreffende Antwort fiir jeden Punkt aus:

1 - Definitiv 5 - Definitiv
Ja 2 3 4 Nein

O O O O O

[Final] Version 1.0 Page 50
File: fidis-wpl1-del1l 6 Survey_on_Mobile_ldentity.final.v2.doc



D11.6

Survey Raw Data per Scenario

Future of Identity in the Information Society (No. 507512)

9 Annex 2
9.1 Scenario 1l

FIDIS

Age [Gender [Type of university depaniment | Type of university department [Other] _[Please specify type of university department | Mationality [Where do you live (most of the time)? What is your main occupation?
i 48 |Male physical science British Other large city (population over 100.000) |Employee at the university
u 23|Male business deutsch City [population under 100.000) Student at the university
i 33|Male [ Deutsch Capital city Mo employes but an ex-student of the university |
u 24|Male business deutsch Crther large city (population over 100,000) |Student at the university
u 25|Male business Deutsch Country side [ village Student at the university
i Z3|Male business deutsch Other large city (population over 100.000) |Student at the university
i 77 |Male [ET Deutsch Orher large city (population over 100.000) |Student at the university
i 31| Male business deutsch Ci ulation under 100.000) Student at the university
i 28|Male physical science Deutsch Country side [ village Emipl at the universi
i 20|Male business deutsch Crther large city (population over 100,000) |Employes at the university
u 21|Male engineering deutsch Other large city (population ower 100.000) |Student at the university
il 22|Male physical scisnce deutsch Other large city (population over 100.000) |Student at the university
i 22|Male engineering deutsch City (population under 100.000) Student at the university
i 24|Male Orher Informatik Informatik Deutsch Other large city (population over 100.000) | Student at the university
u 23|Male enginesnng german Other large ity (population over 100.000) |Student at the university
u A0|MIA enginesring Deutsch Crther large city (population over 100,000) |Employes at the university
u 23|Male enginesring Deutsch Crther large city (population over 100,000) |Student at the university
il 26|Male physical science Deutsch Country side [ village Student at the university
i 25|Female |business China City (population under 100.000) Student at the university
i 23|Male engineering Chinese Country side [ village Student at the university
i 22|Male physical science deutsch Other large city (population over 100.000) |Student at the university
i 20|Male enginesring Deutsch Other large city (population over 100.000) |Student at the university
i 32[Male engineering deutsch Other large city (population over 100.000) [Employes at the university
i 3Z[Male social sciences deutsch Capital city Mo employee but an ex-student of the university
i 2|Male engineering deutsch City (population under 100.000) Student at the university
i 1|Female |business deutsch Other large city (population over 100.000) | Student at the university
i 2|Female |humanities magyar Other large city (population over 100.000) |Student at the university
i 20|Male maths Magyar Crther large city (population over 100,000) |Employes at the university
u 43|Female |humanities magyar Country side [ village Student at the university
il 33|Female [social sciences magyar Other large city (population over 100.000) [Employes at the university
il 52|Female [social sciences magyar Other large city (population over 100.000) [Employes at the university
i 25|Female [humanities magyar Other large ity (population over 100.000) |Student st the university
i 20|Female |social sciences miagyar Other large city (population over 100.000) |Student at the university
i 20|Female |humanities miagyar Other large city (population over 100.000) |Student at the university
u 10|Female |humanities magyar Country side [ village Student at the university
i 22|Female [social sciences magyar Other large city (population ower 100.000) |Student at the university
i 1|Female |social sciences miagyar Other large city (population over 100.000) | Student at the university
i 1|Female |social sciences magyar City (population under 100.000) Student at the university
i 3|Female |humanities magyar Capital city Student at the university
i 2B|Female [humanities magyar Capital city Employes at the university
i 30|Male enginesring deutsch Capital city Employes at the university
il 26|Male engineering Pulish Capital city Employes at the university
il 21|Male engineering deutsch City (population under 100.000) Student at the university
b Z26|Male Orher Infomatik Diplom Deutsch Capital city Student at the university
u 25|Female |engineening Gresk Capital city Student at the university
ul 20|Msle enginesring DE Capital city Employes at the university
u 26|Female |social sciences magyar Crther large city (population over 100,000) |Student at the university
u 20|Male physical science chinesa City (population under 100.000) Employes at the university
i 4|Female |humanities miagyar Orher large city (population over 100.000) |Student at the university
i 2|Male social sciences magyar Capital city Student at the university
i 2|Male social sciences italian Other large city (population over 100.000) |Student at the university
il 23|Female |social sciences miagyar Ci ulation wnder 100,000} Student at the university
i 25|Male physical science Brritish City (population under 100.000) Student at the university
il 30|Female [social sciences british City (population under 100.000) Student at the university
i 21|Female |humanities English Couniry side /village Student at the university
i 26|Female |humanities magyar City (population under 100.000) Student at the university
b 40|Male business BRD Country side [ village Employes at the university
i 21|Female [humanities Brritish City (population under 100,000) Student at the university
u 37 |Male social sciences magyar Capital city Student at the university
u 20|Msle enginesring Brritish Country side [ village Student at the university
K 23|Female |social sciences magyar Other large city (population over 100.000) |Student at the university
i 43|Female |COther Biological Sciences Microbiology Brritish Country side [ village Student at the university
i AT |Male social sciences miagyar Otther large city (population over 100.000) |Na employes but an ex-student of the university |
i 27 |Male maths deutsch Capital city Emipl at the universi
u 34 |Male humanities Magyar Country side [ village Student at the university
i 20|Female [enginesring Croatian City (population under 100.000) Student at the university
i 2|Male humanities magyar Other large city (population over 100.000) | Student st the university
i 0|Female |Other Food Biosciences FOOD BIOSCIENCES BRITISH | Other large city (population over 100.000) |Student st the university
i B|Male  [maths deutsch Other large city (population over 100.000) | Empl at the universi

Page 51

File: fidis-wpl1-del1l 6 Survey_on_Mobile_ldentity.final.v2.doc

[Final] Version 1.0



D11.6

FIDIS

Future of Identity in the Information Society (No. 507512)

[Flease indicate whether you agree or not agree with the following sentence: "The use of information and communication technology isfwas important for my education”.

Which of the following statements describe better your cument mobile phone?

| strongly agres

FDA / Smartphone

| agres FDA ! Smartphone

| strongly agree FDA / Smartphone

| strongly agree a conventional type (supports text messaging. limited additional fumctions)
| strongly agree FPDA ! Smartphone

| stronghy agree PDA ! Smartphone

| strongly agree an advanced type (support multimedia applications . photo's)

| agres an advanced type (support multimedia applications . photo's)

| neither disagree nor agres

a conventional type (supports text messaging, limited additional functions)

| stronghy agree

an advanced type (support multimedia applications , photo's)

| agres an advanced type (support multimedia applications , photo's)
| strongly agree an advanced type (support multimedia applications . photo's)
| stronghy agree a conventional type {supports text messaging. limited additional functions)
| stronghy agree a conventional type (supports text messaging. limited additional functions)
| agree an advanced type (support multimedia applications . photo's)

| strongly agree

a conventional type (supports text messaging. limited additional functions)

| strongly agres

an advanced type (support multimedia applications , photo's)

| strongly agree a conventional type (supports text messaging. limited additional functions)
| stronghy agres FDA / Smartphone

| stronghy disagres. PDA ! Smartphone

| stronghy agree FPDA ! Smartphone

| stronghy agree a conventional type (supports text messaging. limited additional functions)
| disagree FPDA ! Smartphone

| stronghy agres an advanced type (support multimedia applications . photo's)

| disagree a conventional type (supports text messaging, limited additional fumctions)
| agres an advanced type (support multimedia applications . photo's)

| strongly agree an advanced type (support multimedia applications , photo's)

| stronghy disagres. an advanced type (support multinmedia applications . photo's)

| stronghy agree an advanced type (support multimedia applications . photo's)

| stronghy agree

an advanced type (support multimedia applications . photo's)

| strongly agree

an advanced type (support multimedia applications . photo's)

| stronghy agres

an advanced type (support multimedia applications . photo's)

| agres FDA ! Smartphone

| strongly agree a conventional type (supports text messaging. limited additional functions)
| agres FPDA ! Smartphone

| stronghy disagres. an advanced type (support multinmedia applications . photo's)

| stronghy agree an advanced type (support multimedia applications . photo's)

| strongly agree an advanced type (support multimedia applications . photo's)

| strongly disagree. an advanced type (support multimedia applications . photo's)

| strongly disagree. an advanced type (support multimedia applications . photo's)

| stronghy agree a conventional type (supports text messaging, limited additional fumctions)
| strongly agree a conventional type (supports text messaging. limited additional functions)
| strongly agree an advanced type (support multimedia applications , photo's)

| agres an advanced type (support multimedia applications , photo's)

| stronghy agree a conventional type (supports text messaging. limited additional functions)
| agree an advanced type (support multimedia applicati . photd's)

| agres an advanced type (support multimedia applications . photo's)

| strongly agres FDA / Smartphone

| agres an advanced type (support multimedia applications , photo's)

| agres an advanced type (support multimedia applications . photo's)

| strongly agree an advanced type (support multimedia applications . photo's)

| stronghy agree an advanced type (support multimedia applications . photo's)

| agres an advanced type [support multimedia applications . photo's)

| strongly agree an advanced type (support multimedia applications . photo's)

| agres an advanced type (support multimedia applications . photo's)

| agres an advanced type (support multimedia applications , photo's)

| stronghy agree

FDA | Smartphone

| stronghy agres

an advanced type (support multimedia applications , photo's)

| strongly agree an advanced type (support multimedia applications . photo's)
| stronghy agree an advanced type (support multimedia applications . photo's)
| agres an advanced type (support multimedia applications . photo's)

| strongly agree

an advanced type (support multimedia applications . photo's)

| strongly agree

FDA ! Smartphane

o] b [n [ [ Cn ] b2 | en] Cn] ] cnn | €0 ] en] on] b | B | o] Ba] oo on b | ] o] | s [C0] dsJen[on] on] — —] Cn|en] —] s [en] b= ] on] cn] cn]on|—on] b [ 3] o] Fa] enon ] — [ cn]en] cn on] Bs] cnfen | on] ] on] G| &= el e enlen]on] & on

| disagres a conventional type (supports text messaging, limited additional functions)
| strongly agree FDA / Smartphone

| stronghy agres an advanced type (support multimedia applications , photo's)

| strongly agree a conventional type (supports text messaging. limited additional fumctions)
| agree a conventional type {supports text messaging. limited additional functions)
| stronghy agree 3 conventional type (supports text messaging, limited additional functions
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FIDIS

Technological devices, such as computers, make me feel uncomfortable.

Technologies, such as computers, can make tasks even more difficult.

Protecting personal data against the eyes of others is impaortant.

_H_Q! often do you use the internet?

Ewvery day or almost every day 1. | strongly disagres. 4. | agres 4. | agree
Ewery day or almost every day 1. | strongly disagree. 2 | disagree 5. | strongly agree
Ewvery day or almost every day 1. | strongly disagres. 2 | disagres 4. | agree
Wgamv-qu_.:omﬁ every day 1. | strongly disagres. 2 | disagres 5. | strongly agree
Ewvery day or almost every day 1. | strongly disagres. 1. | strongly disagres. 4. | agree

|Every day or almost every day 1. | strongly disagree. 4. | agre= 4. | agree
Ewvery day or almost every day 1. | strongly disagres. 4. | agres 5. | strongly agree
_H_m,.m..mamv-Q.w__.:omﬁ every day 1. | strongly disagres. 2 | disagres 5. | strongly agree
Ewvery day or almost every day 1. | strongly disagres. 2 | disagres 5. | strongly agree
|Every day or almost every day 1. | strongly disagree. 1. | strongly disagres. 5. | strongly agree
Ewvery day or almost every day 1. | strongly disagres. 4. | agres 5. | strongly agree
Ewvery day or almost every day 1. | strongly disagres. 4. | agres 5. | strongly agree
Ewvery day or almost every day 1. | strongly disagres. 1. | strongly disagres. 4. | agree
Ewvery day or almost every day 1. | strongly disagres. 2 | disagres 5. | strongly agree
Ewvery day or almost every day 1. | strongly disagres. 1. | strongly disagres. 5. | strongly agree
Ewvery day or almost every day 3. | neither disagres nor agres 5. | strongly agres 5. | strongly agree
Ewvery day or almost every day 1. | strongly disagres. 3. | neither disagres nor agree 4. | agree
Ewvery day or almost every day 1. | strongly disagres. 4. | agres 5. | strongly agree
Ewvery day or almost every day 2. | disagres 2 | disagres 4. | agree
Ewvery day or almost every day 2. | disagres 3. | neither disagres nor agree 4. | agree
Ewvery day or almost every day 1. | strongly disagres. 1. | strongly disagres. 5. | strongly agree
Ewvery day or almost every day 1. | strongly disagres. 3. | neither disagres nor agree 4. | agree
|Every day or almost every day 3. | neither disagres nor agres 4. | agres 5. | strongly agree
Ewvery day or almost every day 1. | strongly disagres. 4. | agres 5. | strongly agree
_H_m,.m..mamv-Q.w__.:omﬁ every day 1. | strongly disagres. 3. | neither disagres nor agree 5. | strongly agree
Ewvery day or almost every day 1. | strongly disagres. 1. | strongly disagres. 5. | strongly agree
|Every day or almost every day 1. | strongly disagres. 3. | neither disagree nor agree 5. | strongly agres
Ewvery day or almost every day 1. | strongly disagres. 1. | strongly disagres. 5. | strongly agree
_H_m,.m..mamv-Q.w__.:omn.mSmQ day 1. | strongly disagres. 2 | disagres 3. | neither disagres nor agree
Ewvery day or almost every day 1. | strongly disagres. 1. | strongly disagres. 5. | strongly agree
|Every day or almost every day 1. | strongly disagres. 2 | disagres 5. | strongly agres
Ewvery day or almost every day 2. | disagres 1. | strongly disagres. 5. | strongly agree
_H_m,.m..mamv-Q.w__.:omﬁ every day 1. | strongly disagres. 1. | strongly disagres. 5. | strongly agree
Ewvery day or almost every day 1. | strongly disagres. 1. | strongly disagres. 5. | strongly agree
|Every day or almost every day 1. | strongly disagres. 2 | disagres 3. | neither disagres nor agree
Ewvery day or almost every day 2. | disagres 1. | strongly disagres. 5. | strongly agree
_H_m,.m..mamv-Q.w__.:omﬁ every day 1. | strongly disagres. 2 | disagres 5. | strongly agree
Every day or almest every day 1. | strongly disagree. 3. | neither disagres nor agres 5. | strongly agree
|Every day or almost every day 1. | strongly disagres. 1. | strongly disagres. 5. | strongly agres
|Every day or almost every day 1. | strongly disagres. 1. | strongly disagree. 4. | agree
Ewvery day or almost every day 1. | strongly disagres. 3. | neither disagres nor agree 4. | agree
Every day or almest every day 1. | strongly disagree. 1. | strongly disagres. 5. | strongly agree
|Every day or almost every day 1. | strongly disagres. 2 | disagres 5. | strongly agres
|Every day or almost every day 1. | strongly disagres. 1. | strongly disagree. 5. | strongly agree
Ewvery day or almost every day 1. | strongly disagres. 1. | strongly disagres. 4. | agree

Every day or almest every day 1. | strongly disagree. 4. | agres 4. | agree
|Every day or almost every day 2. | disagres 1. | strongly disagres. 5. | strongly agres
|Every day or almost every day 1. | strongly disagres. 3. | neither disagree nor agree 4. | agres
|Every day or almost every day 2. | disagres 2 | disagres 5. | strongly agree
|Every day or almost every day 2. | disagres 2 | disagres 5. | strongly agres
|Every day or almost every day 2. | disagres 2 | disagres 5. | strongly agres
|Every day or almost every day 1. | strongly disagres. 1. | strongly disagres. 4. | agres
|Every day or almost every day 2. | disagres 2 | disagres 5. | strongly agree
|Every day or almost every day 1. | strongly disagres. 2 | disagres 5. | strongly agres
|Every day or almost every day 1. | strongly disagres. 2 | disagres 4. | agres
|Every day or almost every day 1. | strongly disagres. 2 | disagres 5. | strongly agres
Ewvery day or almost every day 3. | neither disagres nor agres 4. | agres 5. | strongly agree
Ewvery day or almost every day 1. | strongly disagres. 3. | neither disagree nor agree 4. | agree
|Every day or almost every day 1. | strongly disagres. 2 | disagres 5. | strongly agres
|Every day or almost every day 1. | strongly disagres. 2 | disagres 5. | strongly agres
Ewvery day or almost every day 1. | strongly disagres. 2 | disagres 5. | strongly agree
Ewvery day or almost every day 2. | disagres 2 | disagres 4. | agree
|Every day or almost every day 1. | strongly disagres. 1. | strongly disagres. 5. | strongly agres
|Every day or almost every day 1. | strongly disagres. 4. | agres 4. | agres
—W,.m..mn_nv.n..m__.:omﬂ every day 3. | neither disagree nor agree 1. | strongly disagree. 5. | strongly agres
Ewvery day or almost every day 1. | strongly disagres. 1. | strongly disagres. 5. | strongly agree
|Every day or almost every day 3. | neither disagres nor agres 1. | strongly disagres. 4. | agres
|Every day or almost every day 1. | strongly disagres. 3. | neither disagree nor agree 4. | agres

[Every day or aimest every day 1. | strongly disagres. 1. | strongly disagree. 5. | strongly agree
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Privacy is an important human nght.

| do mot mind sharing sensitive information (such as infomiation about my political opinicns or ethnic ongin o health related data) about me.

. | strongly agres 4. | agree

5. | strongly agres 3. | neither disagres nor agree
. | strongly agres 2. | disagres

. | strongly agres 1. | strongly disagres.

1. | strongly disagres. 1. | strongly dizagres.

4. | agres 3. | neither disagres nor agree
4. | agres 1. | strongly disagres.

2. | disagree 2. | disagres

£. | strongly agres 1. | strongly disagres.

4. | agres 1. | strengly disagree.

£. | strongly agres 2. | disagres

. | strongly agres 1. | strongly disagres.

4. | agres 1. | strongly disagres.

5. | strongly agree 2. | disagres

4. | agres 3. | neither disagree nor agree
. | strongly agres 1. | strongly disagres.

. | strongly agres 1. | strongly disagres.

5. | strongly agree 1. | strongly disagree.

4. | agres 3. | neither disagree nor agree
4. | agres 2. | disagres

5. | strongly agree 1. | strongly disagree.

4. | agres 2. | disagres

8. | strongly agres 2. | dizsagres

£. | strongly agres 2. | disagres

5. | strongly agree 5. | strongly agree

5. | strongly agree 1. | strongly disagree.

5. | strongly agree 4. | agres

£. | strongly agres 2. | disagres

1. | strongly disagree. 4. | agres

5. | strongly agree

5. | strongly agree 2. | disagres

£. | strongly agres 1. | strongly disagres.

5. | strongly agree 2. | disagres

5. | strongly agree 2. | disagres

| 3. | neither disagree nor agree 4. | agres

5. | strongly agree 2. | disagres

5. | strongly agree 3. | neither disagres nor agree
5. | strongly agree 2. | disagres

5. | strongly agree 1. | strongly disagree.

8. | strongly agres 1. | strongly disagres.

5. | strongly agree 1. | strongly disagree.

5. | strongly agree 1. | strongly disagree.

5. | strongly agree 1. | strongly disagree.

5. | strongly agree 1. | strongly disagree.

4. | agres 2. | disagres

5. | strongly agree 2. | disagres

5. | strongly agree 1. | strongly disagree.

5. | strongly agres 4. | agree

5. | strongly agree 1. | strongly disagree.

5. | strongly agree 1. | strongly disagree.

5. | strongly agree 3. | neither disagree nor agree
4. | agres 2. | disagres

4. | agres 4. | agres

5. | strongly agree 3. | neither disagres nor agree
4. | agres 2. | disagres

5. | strongly agres 1. 1 strongly disagree.

4. | agres 1. | strongly disagree.

4. | agres 4. | agres

5. | strongly agres 4. | agree

4. | agres 3. | neither disagres nor agres

5. | strongly agree 1. | strongly disagree.
5. | strongly agree 2. | disagree

5. | strongly agres 1. 1 strongly disagree.
5. | strongly agres 1. 1 strongly disagree.
5. | strongly agres 2. | disagres

5. | strongly agree 2. | disagree

4. | agres 4. | agree

4. | agres 4. | agree

5.1 strongly agree 1.1 strongly disagres.
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| am willing fo share sensitive infomation (e.g. about health related data, religion or political opinions ), i | can receive a benefit in return. | use different passwords for different senvices because of securty reasons.
Yes Yes
Dion't know Yes
Wes Mo
Mo Yes
Mo Yes
Mo Yes
es Yes
Wes Yes
Mo Yes
No es
MNo Yes
Dion't kniow Yes
Dion't know Yes
Mo Yes
Wes Yes
Mo Yes
Mo Yes
Mo Yes
Mo Don't know
Mo Mo
Yes Yes
Mo Yes
Yes Yes
es Yes
Mo Don't know
Mo Yes
Mo Yes
Mo Yes
Dion't kniow Mo
Mo Yes
No Mo
No Yes
Yes Yes
Mo Yes
es Mo
Dion't kniow Mo
Dion't know Mo
Dion't know Don't know
Mo Yes
Mo fes
Mo Mo
Mo Yes
Wes Don't know
Mo Yes
Dion't know es
Mo Mo
Mo Mo
es Don't know
Mo Yes
Mo Yes
Mo Yes
Mo Yes
Dion't kniow Yes
Yes Yes
Wes Mo
Mo Yes
Mo es
Yes Mo
Mo Yes
Dion't know Yes
Dion't know Mo
Wes Yes
Mo Yes
o Yes
o Yes
Dion't know Yes
Vas Yes
Yes Don't know
Mo Yes
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| would provide the following information online. [Passport I0]

I would provide the following information online. [Email Address]

| would provide the following information online. [Mobile phone number]

1. Meser

3. Often

2. Almost never

1. Mesver 1. Never 1. Mever

2. Almost never 4. Ahways 3. Often

2 Almost never 3. Often 2. Almost never
1. Mewer 2. Almest never 1. Mever

1. Mesvar 3. Often 2. Almost never
1. Mesver 2. Almest never 2. Almaost never
2. Almost never 3. Ofien 2. Almost never
1. Mewer 2. Almest never 1. Mever

2 Almost never 3. Often 1. Mewer

2. Almost never 3. Ofien 1. Mever

1. Mewer 2. Almest never 2. Almost never
1. Mesver 3. Often MNever

1. Mesver 3. Often MNever

1. Mewer 3. Ofien Mever

1. Mesver 2. Almest never MNever

1. Mesver 3. Often . Almost never
1. Mesver 2. Almest never Never

1. Mesver 3. Often . Almost never
1. Mesver 3. Often MNever

1. Mewer . Almost never
1. Mever Never

1.

MNever

_ Almost never

A

_ Almost never

- Mewer

1]

El
8

never

1.
1.
1.
1.
1.
1.
§ 1
4. 3.
2. 1.
2. Almost never 4. Ahways 2. Almost never
1. Mewer 4. Ahways 3. Often
3. Often 4. Ahways 3. Often
1. Meser 3. Often 1. Mever
2 Almost never 3. Often 2. Almost never
1. Mesver 3. Often 1. Mever
1. Meser 3. Often 1. Mever
1. Mewer 4. Ahways 4. Always
1. Mever 4. Always 2. Almost never
1. Mesver 3. Often 3. Often
1. Meser 3. Often 2. Almost never
1. Mewer 3. Ofien 3. Often
1. Mewer 2. Almest never 1. Mever
1. Meswar 3. Often 2. Almost never
2. Almost never 3. Ofien 2. Almost never
1. Mewer 3. Ofien 2. Almost never
1. Mesver 3. Often 2. Almast never
1. Mewer 3. Often 1. MNever
1. Mever 4. Always 2. Almost never
2. Almnost never 2. Almest never 2. Almast never
1. Mesver 3. Often 2. Almast never
2 Almost never 4. Ahways 3. Often
2. Almnost never 3. Often 3. Often
2. Almnost never 3. Often 2. Almast never
1. Mewer 3. Often 2. Almost never
2 Almost never 3. Often 3. Often
2. Almnost never 3. Often 2. Almast never
2 Almost never 3. Often 2. Almost never
1. Mewer 3. Often 2. Almost never
1. Mewer 3. Often 2. Almost never
1. Mewer 2. Almast never 1. Mewer
2 Almost never 3. Often 3. Often
1. Meswer 3. Often 1. Mever
1. Mewer 4. Ahways 2. Almost never
1. Mewer 3. Often 1. Mewer
2 Almost never 3. Often 2. Almost never
2 Almost never 3. Often 2. Almost never
1. Meser 2. Almest never 2. Almost never
1. Mewer 2. Almest never 1. Mever
1. Mesver 3. Often 2. Almaost never
2. Almost never 4. Ahways 2. Almost never
1. Mever 4. Always 3. Often
1. Mewer 2. Almest never 1. Mever
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| would provide the fiollowing information enline. [Credit card number]

| would provide the following information online. [Home address]

'When | am alone | do not want others to know whers | am or what | am doing.

2. Almest mever

3. | meither disagres nor agres

1.

Mever

2. Almost never

i

2. | dizagres

D11.6

2. Almest never

2. Almost never

- | meither disagree nor agree

Page 57

2. Almost never 3. Often - | strongly agres

1. Never 1. Mever .| agree

3. Often 3. Often - | meither disagres nor agree
1. Never 1. Mever . | strongly agree

2 Almost never

T
=
El
a
i

. | neither disagres nor agres

1

Mever

{

.| agres

2 Almost never 2. Almost never _ | agres
2. Almost never 2. Almost never .| agres
1. Mewver MNever - | neither disagres nor agres

- MNever

T
=
Fl
a
:

. | dizagres

]

.| agres

1|
&=
Fl
a
:

. | meither disagree nor agree

]

- | strongly agres
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| believe the senvce is reliable and it would provide me the information that | am looking fior.

I would be more satisfied with the senice when | could use more options to strengthen my privacy.

3. | neither disagree nor agree

4. | agree

2 | disagree

4. | agree

4. | agres

8. | strongly agree

3. | neither disagres nor agres

5. | strongly agres

3. | neither disagres nor agres 2 | disagree

4. | agres 4. | agre=

2 | disagree 4. | agree

4. | agres 3. | neither disagree nor agree

3. | neither disagres nor agres

5. | strongly agres

1. | strongly disagres.

3. | neither disagres nor agree

4. | agres 4. | agres

4. | agres 2 | disagree

4. | agree 4. | agres

4. | agres 2 | disagree

3. | neither disagres nor agres 3. | neither disagres nor agres
1. | strongly disagres. 4. | agres

2 | disagree 8. | strongly agree

1. | strongly disagree. 1. | strongly disagree.

4. | agres 4. | agree

4. | agres 4. | agre=

4. | agres 2 | disagree

2 | disagree 4. | agres

3. | neither disagree nor agrese 4. | agres

2 | disagree 4. | agree
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4. | agres 5. | strongly agree

3. | meither disagres nor agree 4. | agres

2 | disagree 4. | agres

4. | agres 3. | neither disagree nor agree
4. | agres 3. | neither disagres nor agres
3. | meither disagres nor agree 3. | neither disagres nor agres
1. | strongly disagres. 4. | agres

4. | agres

4. | agres

4. | agres 3. | neither disagree nor agree
4. | agres 3. | neither disagres nor agres

3. | neither disagres nor agres
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3. | neither disagree nor agree 4. | agres
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| am satisfied with the amount of contral | have over how much information | share with the system.

| would decide that (commercial) parties - interested in my data - are allowed to view
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| dont mind wsing & more complicated system., when that means that | have more control over the spreading out of my data.

| fieed like using the system could improve my social life.

fes

| think thy system would become an important part of my life.

| neither disagree nor agree

| disagree

3. 2
fes 2. | neither disagres nor agree 2 | disagree
‘fes 4. | agres 4. | agres
‘fes 1. | strongly disagres. 1. | strongly disagree.
‘fes 2 | disagree 1. | strongly disagres.
fes 2| disagree 1. | strongly disagres.
‘fes 3. | neither disagres nor agres 3. | neither disagres nor agree
fes 3. | meither disagres nor agree 3. | meither disagres nor agrese
fes 2 | disagres 2 | disagres
es 1. | strongly disagres. 1. | stromgly disagres.
fes 2. | disagree 3. | meither disagres nor agrese
‘fes 5. | strongly agres 4. | agres
‘fes 2 | disagree 1. | strongly disagree.
‘fes 4. | agree 2 | disagree
fes 3. | neither disagree nor agree 3. | neither disagree nor agree
Mo 1. | strongly disagres. 1. | strongly disagree.
‘fes 3. | neither disagres nor agres 1. | strongly disagres.
‘fes 1. | strongly disagres. 1. | strongly disagres.
No 3. | neither disagres nor agres 4. | agres
fes 4. | agres 3. | meither disagres nor agrese
fes 4. | agres 2 | disagree
‘fes 2. | neither disagres nor agree 3. | neither disagres nor agree
‘&5 2. | disagree 1. | stromgly disagres.
‘fes 2. | neither disagres nor agree 3. | neither disagree nor agree
‘fes 1. | strongly disagres. 1. | strongly disagree.
‘fes 2 | disagree 3. | neither disagree nor agree
‘fes 3. | neither disagres nor agres 2 | disagres
‘fes 3. | neither disagree nor agres 2 | disagres
Dion't know 3. | neither disagres nor agres 3. | neither disagres nor agree
fes 3. | meither disagres nor agree 3. | meither disagres nor agrese
Don't know 2 | disagres 2 | disagres
fes 1. | strongly disagres. 1. | stromgly disagres.
fes 1. | strongly disagres. 3. | meither disagres nor agrese
Mo 4. | agres 2 | disagree
Don't know 4. | agres 4. | agres
‘&5 3. | neither disagree nor agree 3. | neither disagres nor agree
Don't know 3. | neither disagree nor agree 2 | disagree
‘fes 2 | disagree 2 | disagres
‘fes 5. | strongly agres 4. | agres
fes 2| disagree 2| disagres
‘fes 2 | disagree 1. | strongly disagres.
fes 3. | meither disagres nor agree 2 | disagres
fes 4. | agres 4. | agres
es 3_ | neither disagres nor agree 2 | disagres
Don't know 2. | neither disagres nor agree 3. | neither disagree nor agree
‘fes 2. | disagree 2 | disagree
Don't know 2 | disagree 2 | disagree
Mo 3. | neither disagree nor agree 4. | agree
fes 3. | neither disagree nor agree 3. | neither disagree nor agree
‘fes 1. | strongly disagres. 1. | strongly disagres.
‘fes 3. | neither disagres nor agres 3. | neither disagres nor agree
Mo 2 | disagres 3. | meither disagres nor agrese
Dion't know 3. | neither disagres nor agres 1. | strongly disagres.
fes 4. | agres 3. | meither disagres nor agrese
fes 2 | disagree 2 | disagree
‘fes 1. | strongly disagres. 1. | strongly disagres.
‘&5 2. | disagree 2. | disagrae
fes 2 | disagree 2 | disagree
‘fes 3. | neither disagree nor agree 1. | strongly disagree.
‘fes 4. | agres 2 | disagres
fes 3. | neither disagree nor agree 2 | disagree
‘fes 4. | agres 3. | neither disagres nor agree
‘fes 4. | agres 2 | disagres
fes 3. | meither disagres nor agree 3. | meither disagres nor agrese
fes 3. | neither disagree nor agree 3. | meither disagres nor agrese
fes 2 | disagres 2 | disagres
‘fes 4. | agres 4. | agres
‘fes 4. | agres 2 | disagree
fes 2 | disagree 1| strongly disagree.
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Assuming | had access to the system at a reasonable price. | intend to use it [J

How often would you use it...

| think that my fiiends would use a similar senice. []

| think this service would be very popular.

2|l would try it but do not use regularfy 3|3, | neither disagres nor agree
5 - Definitely Mo Specific days of the week (like weekend or when you go out) |5 - Definitely No 3. | neither disagres nor agree

2| Specific days of the wesk (like weekend or when you go out) 3|4. | agres

4|1 would fry it but do not use regulary 2|4, | agres

3| Specific days of the week (like weskend or when you go out) 3[4. | agree

3| Specific days of the week (like weekend or when you go out) 4|2, disagres

4|1 would try it but do not use regulary 4[3. | neither disagres nor agree

2|1 would try it but do not use regularty 3[4. | agree

4| would iry it but do not use regularty 3[3. | neither disagree nor agree
5 - Definitely Mo | would try it but do not use regularty 4|4, | agres

2| Specific days of the week (like weekend or when you go out) 2|3. | netther disagree nor agree

2| Specific days of the week (like weekend or when you go out) 2|4 | agree

3 || would try it but do not use regularfy 414 | agres

3|Specific days of the week (like weekend or when you go out) 2[4 | agres

41 would try it but do not use regularfy 2[3. | neither disagres nor agree
5 - Definitely Mo | would never try it 5 - Definitely Mo 1. | strongly disagree.

3| Specific days of the wesk (like weekend or when you go out) 3|3, | neither diszagres nor agree
5 - Definitely Mo | would mever try it 4[4. | agree

3|1 would fry it but do not use regulary 3|3, | neither dizagres nor agree

3|1 would try it but do not use regularty 3[3. | neither disagree nor agree

2|Specific days of the week (ke weskend or when you go out) 2[4. | agree

3|1 would try it but do not use regulary 3[3. | neither disagres nor agres

4|1 would try it but do not use regulary 4|4, | agres

4|1 would try it but do not use regulary 3[4 | agree

3|1 would iry it but do not use regulary 1 - Definitely yes 4. | agree
5 - Definitely Mo would mever try it 3|4. | agres

3 || would try it but do not use regularfy 3|3, | neither disagres nor agree

2 |Every day or almost every day 3|3, | neither disagres nor agree

3 || would try it but do not use regularfy 3|3, | neither disagres nor agree

3 || would try it but do not use regularfy 3|4. | agres

4|1 would fry it but do not use regulary 4|3. | neither disagres nor agree
5 - Definitely Mo | would mever try it 2|5. | strongly agres

2| Specific days of the wesk (like weekend or when you go out) 2|4, | agres

3|1 would try it but do not use regularty 2[3. | neither disagres nor agree
1 - Definitely yes Specific days of the week (like weekend or when you go out) |1 - Definitely yes 5. | strongly agre=

2|1 would try it but do not use regulary 2[2. | disagres

4| | would try it but do not use regulary 3[3. | neither disagres nor agree

4|1 would iry it but do not use regulary 4|2. | disagree

2 |Specific days of the week (like weekend or when you go out) |1 - Definitely yes 4. | agree

4|1 would fry it but do not use regularly 3|4. | agree

4|1 would fry it but do not use regularfy 3|4. | agree

3 || would try it but do not use regularfy 2|3, | neither disagres nor agree
1 - Definitely yes wvm&aamwmnﬂ?mimm:_mxmimmrmjn_Q:}m:eﬁ.._.mon..._n_ 2[4 _mm_.wm _

3|Specific days of the week (like weekend or when you go out) 3|3 | neither disagres nor agree

2| Specific days of the wesk (like weekend or when you go out) 2[3. | neither disagres nor agree

3| Specific days of the wesk (like weekend or when you go out) 3|4. | agres

4|1 would try it but do not use regularty 4[3. | neither disagres nor agree
1 - Definitely yes Every day or almest every day 1 - Definitely yes 3. | neither disagree nor agree

3|1 would try it but do not use regularty 2[4. | agree

4|1 would try it but do not use regularty 4[4. | agree

4|1 would iry it but do not use regulary 2|4 | agree

4|1 would iry it but do not use regularty 4|32. | neither disagree nor agree:

3|1 woul ..J_..u..._:o_._g_.._wm.mc_m_._v- 3[4 | agree

2| Specific days of the week (like weekend or when you go out) 2|4 | agree

3|Specific days of the week (like weekend or when you go out) 3|3, | neither disagres nor agree

2|l would try it but do not use regularfy 1 - Definitely yes 4. | agree

4|1 would try it but do not use regularfy 4[2. | disagres

41 would try it but do not use regularfy 4[2. | disagres

4|1 would fry it but do not use regulary 4|2, | disagres

4|1 would try it but do not use regularty 5 - Definitely No 2. | disagres

3|1 would fry it but do not use regulary 2|4, 1 agres

3| Specific days of the week (like weekend or when you go out) 2[4. | agree

4|1 would try it but do not use regularty 3[2. | disagres

3|1 would .J___. but do not use regularty 4)3. _._m”agm« &Mm_.,mm nor agree

3 _.,5.0.._.__“_ fry it but do not cwm.ﬁc_m_._v- 3[3. | neither disagree nor agree

2| Specific days of the week (like weekend or when you go out) 2|4 | agree

2| Specific days of the week (like weekend or when you go out) 2|4 | agree

4|1 would fry it but do not use regularfy 3|3, | neither disagres nor agree

4|1 would iry it but do not use regularty 4|2 | disagree
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Using the senice seems easy.

think the system is dlear and understandable.

| think, this application would be too complicated for some users.

| am confident that the senice provider does not misuse the information known about me.

4. | agres | agres 4. | agres 3. | neither disagree nor agres
4. | agres | agree 4. | agree 2 | disagree

5. | strongly agrese | agres 4. | agres 2 | disagres

4. | agres | agres 2. | disagree 4. | agres

5. | strongly agres

2. | disagres

1. | stromgly disagree.

5. | strongly agree

4. | agree

2| disagres

[
4
EX
4
4
5. Ist
AE
4. | agres 4. | agres 2. | disagres 1. | stromgly disagree.
4. | agres 4. | agres 4. | agree 2. | ngither disagree nor agree
3. | neither disagree nor agree 3. 1 Jm_._._m_..u_mmm nor agres 4. | agree 3. | ngither disagree nor agres
3. | neither disagres nor agree |3, | neither disagree nor agree 2. | neither disagres nor agres 2. | disagrae
4. | agree 4. | agres 4. | agres 2 | disagree
4. | agres 4. | agree 2. | disagree 1. | strongly disagree.
3. | neither disagres nor agree |3, | neither disagres nor agres 5. | strongly agree 1. | strongly disagree.
4. | agres 4. | agres 4. | agres 3. | neither disagree nor agres
4. | agres 3. | neither disagree nor agree 4. | agres 5. | strongly agres
1. | strongly disagree. 1. | strongly disagree. 4. | agres 1. | strongly disagree.
4. | agres 4. | agres 4. | agres 2 | disagres
4. | agree 2. | disagree 3. | neither disagree nor agree 1. | strongly disagree.
3. | neither disagres nor agree |3 | neither disagres nor agree 4. | agres 3. | mgither disagree nor agree
4. | agres 4. | agres 4. | agree 2. | ngither disagree nor agree
4. | agree 4. | agres 1. | strongly disagree. 4. | agree
4. | agres 4. | agree 4. | agree 3. | neither disagree nor agres
4. | agres 4. | agres 2. | disagree 1. | strongly disagree.
3. | neither disagree nor agree (4. 1 agree 4. | agree 1. | strongly disagree.
3. | neither disagres nor agree |3, | neither disagres nor agres 3. | neither disagres nor agres 1. | strongly disagree.
4. | agres 3. | neither disagree nor agree 4. | agres 2 | disagres
4. | agres 4. | agres 4. | agres 2 | disagres
3. | neither disagres nor agree [3. | neither disagres nor agree 4. | agres 1. | strongly disagree.
4. | agres 4. | agres 2. | disagres 4. | agres
4. | agree 4. | agree 3. | neither disagree nor agree 3. | neither disagree nor agree
4. | agres 4. | agres 2. | disagree 2 | disagree
5. | strongly agres 5. | strongly agres 1. | strongly disagres. 4. | agre=
4. | agres 4. | agres 3. | neither disagres nor agres 1. | strongly disagree.
3. | neither disagree nor agree |3, | neither disagree nor agree 4. | agree 4. | agre=
4. | agres 4. | agres 3. | neither disagree nor agree 5. | strongly agree
3. | neither disagree nor agree |4 | agree 3. | neither disagrees nor agres 4. | agre=
2 | disagres 3. | neither disagree nor agree 5. | strongly agree 2 | disagres
4. | agres 4. | agres 4. | agres 4. | agres
4. | agres 5. | strongly agres 2. | disagree 2 | disagres
5. | strongly agree 4. | agre= 3. | neither disagres nor agres 2| disagres
3. | neither disagres nor agree |2 | disagree 4. | agres 2 | disagres
4. | agree 4. | agree 2. | disagree 3. | neither disagree nor agree
2 | disagree 2 | disagree 4. | agree 1. | strongly disagree.
&. | strongly agres 5. | strongly agres 4. | agres 3. | mgither disagree nor agree
4. | agres 4. | agres 3. | neither disagres nor agres 2. | ngither disagree nor agree
3. | neither disagree nor agree |3, | neither disagree nor agree 4. | agree 2 | disagree
3. | neither disagree nor agree [3. | neither disagree nor agree 4. | agree 2 | disagree
2 | disagres 3. | neither disagree nor agree 4. | agres 1. | strongly disagree.
4. | agres 4. | agres 3. | neither disagree nor agree 4. | agree
4. | agres 4. | agres 4. | agres 4. | agres
3. | neither disagres nor agree |3, | neither disagres nor agres 3. | neither disagres nor agres 1. | strongly disagree.
4. | agres 4. | agres 3. | neither disagres nor agres 4. | agres
4. | agres 3. | neither disagree nor agree 2. | disagres 2 | disagres
3. | neither disagres nor agree |3 | neither disagres nor agree 4. | agres 2 | disagres
4. | agres 4. | agres 4. | agree 4. | agree
4. | agree 4. | agres 2. | disagree 5. | strongly agree
3. | neither disagres nor agree |3, | neither disagree nor agree 4. | agres 2. | disagrae
4. | agres 4. | agree 3. | neither disagrees nor agres 2 | disagree
2 | disagree 2 | disagree 2. | disagree 2 | disagree
4. | agres 3. | neither disagree nor agree 4. | agres 3. | neither disagree nor agres
4. | agres 4. | agres 4. | agree 5. | strongly agree
4. | agres 4. | agre= 4. | agres 2 | disagres
4. | agres 4. | agres 5. | strongly agree 2 | disagres

3. | neither disagres nor agree

3. | neither disagree nor agree

3. | neither disagres nor agres

2 | disagres

2. | neither disagres nor agree

3. | neither disagree nor agree

3. | neither disagres nor agres

1. | strongly disagree.

8. | strongly agres

5. | strongly agres

3. | neither disagres nor agres

2 | disagres

4. | agres 5. | strongly agres 5. | strongly agres 2 | disagree
4. | agres 4. | agres 3. | neither disagres nor agres 4. | agre=
4. | agree 1.1 strongly disagree. 2| disagree 1| strongly disagree.
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I trust the sendce provider to use my data limited to the purpose | provided the data for,

| would be more satisfied with the senice when | could use more options to strengthen my privacy.

4. | agre= 3. | neither disagree nor agree
2. | meither disagree nor agree 4. | agree

|2 | disagree 5. | strongly agres

4. | agres 4. | agree

1. | strongly disagree. 3. | neither disagree nor agree
4. | agres 4| agres

2 | disagree 4. | agree

4. | agres 2 | disagree

4. | agres 4. | agres

1. | strongly disagree. 4. | agres

3. | neither disagree nor agres 4. | agres

4. | agres 4. | agres

3. | neither disagres nor agres 5. | strongly agres

3. | neither disagree nor agree 4. | agree

5. | strongly agres 4. | agres

1. | strongly disagres.

5. | strongly agres

2 | disagree 5. | strongly agres

1. | strongly disagree. 1. | strongly disagree.
4. | agree 4. | agree

2. | neither disagree nor agree 4. | agree

3. | neither disagree nor agree 4. | agree

4. | agres 4. | agree

2 | disagree 4| agres

2 | disagree 4. | agree

1. | strongly disagres.

5. | strongly agres

3. | neither disagree nor agres

5. | strongly agres

2 | disagres 4. | agres
1. | strongly disagree. 5. | strongly agres
4. | agres 3. | neither disagree nor agree

3. | neither disagres nor agres 4. | agres

3. | neither disagres nor agres 4. | agres

4. | agres 5. | sirongly agres
2 | disagres 4. | agres

4. | agres 2. | neither disagree nor agree
. | strongly agres 4. | agree

. | strongly agres 5. | strongly agres
2. | neither disagree nor agree 4. | agree

4. | agres 4. | agree

_u. | disagree 5. | strongly agrese
2 | disagree 4| agres

2 | disagree 5. | strongly agree
4. | agres 4. | agres

1. | strongly disagres.

5. | strongly agres

3. | neither disagree nor agree

5. | strongly agree

3. | neither disagree nor agres 4. | agres
3. | neither disagree nor agres 4. | agres
2 | disagres 4. | agres
1. | strongly disagres. 4. | agres

2 | disagres 5. | sirongly agres

4. | agres 5. | strongly agres

2 | disagree 4. | agree

4. | agree 4. | agree

2 | disagree 4. | agree

2 | disagree 5. | strongly agres

4. | agre= 2 | disagree

5. | strongly agree 5. | strongly agrese

2 | disagree 4| agres

2 | disagree 5. | strongly agree

1. | strongly disagree. 4. | agres

3. | neither disagree nor agres 4. | agres

5. | strongly agree 5. | strongly agree

2 | disagres 4. | agres

2 | disagres 4. | agres

2 | disagres 3. | meither disagree nor agree
1. | strongly disagres. 3. | meither disagree nor agree
2 | disagres 4. | agres

3. | neither disagres nor agres

4. | agres

2. | neither disagree nor agree

4. | agree

1. | strongly disagres.

2 | disagree
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I don’t mind if police can access data of travelling and activities for criminal investig ations.

The senice would enable commercial parties sending me targeted advertisements.

| would like to know, which profiles are made upon my data. ]

4. | agre= 4. | agree 1 - Definitety yes
1. | strongly disagres. 2. | dizagres E]
2 | disagree 5. | strongly agres 1 - Definitety yes
1. | strongly disagree. 1. | strongly disagree. 1 - Definitety yes
1. | strongly disagres. 2. | dizagres 1 - Definitety yes
8. | strongly agres 4. | agres 1 - Definitaly yes
1. | strongly disagres. 1. | strongly disagrae. 1 - Definitely yes
1. | stromgly disagres. 1. | strongly disagree. 2
1. | strongly disagres. 1. | strongly disagree. 1 - Definitety yes
2. | disagree 5. | strongly agres 1 - Definitaly yes
2 | disagres 5. | strongly agres 1 - Definitely yes
1. | stromgly disagres. 5. | strongly agres 1 - Definitety yes
5. | strongly agree 5. | strongly agres 1 - Definitety yes
4. | agre= 4. | agree 1 - Definitety yes
. | strongly agres 4. | agres 1 - Definitely yes
2. | meither disagree nor agree 1. | strongly disagree. 1 - Definitety yes
1. | stromgly disagres. 1. | strongly disagree. 1 - Definitety yes
1. | strongly disagree. 4. | agree 1 - Definitety yes
2 | disagres 3. | neither disagres nor agres 2
2. | meither disagree nor agree 3. | meither disagres nor agres 2
1. | stromgly disagres. 4. | agres 1 - Definitety yes
4. | agres 1. | strongly disagree. 1 - Definitety yes
1. | strongly disagres. 4. | agres 1 - Definitaly yes
2 | disagres 5. | strongly agres 1 - Definitely yes
1. | stromgly disagres. 5. | strongly agres 1 - Definitety yes
2 | disagree 4. | agres 4
4. | agre= 3. | neither disagree nor agree 1 - Definitety yes
1. | strongly disagres. 1. | strongly disagrae. 1 - Definitely yes
4. | agree 4. | agres 1 - Definitety yes
2. | meither disagree nor agree 1. | strongly disagree. 3
1. | strongly disagres. 4. | agree 2
3. | meither disagree nor agree 5. | strongly agres E]
1. | stromgly disagres. 4. | agres 2
2 | disagree 2. | dizagres 1 - Definitety yes
1. | stromgly disagres. 4. | agree 1 - Definitety yes
2 | disagres 2. | dizagres 1 - Definitaly yes
3. | neither disagree nor agree 1. | strongly disagrae. 1 - Definitely yes
2 | disagree 2. | dizagres 1 - Definitety yes
1. | stromgly disagres. 5. | strongly agres 1 - Definitety yes
2 | disagres 1. | strongly disagree. 1 - Definitaly yes
1. | strongly disagres. 2. | dizagres 1 - Definitaly yes
4. | agree 4. | agres 1 - Definitety yes
1. | stromgly disagres. 5. | strongly agres 1 - Definitety yes
1. | strongly disagres. 4. | agres z
4. | agres 3. | meither disagree nor agree 2
1. | strongly disagres. 4. | agres 1 - Definitaly yes
4. | agres 3. | meither disagres nor agres 3
4. | agres 2. | dizagres 2
2 | disagres 1. | strongly disagree. 1 - Definitaly yes
1. | strongly disagres. 2. | dizagres 1 - Definitaly yes
4. | agres : 1 - Definitely yes
1. | stromgly disagres. 4
2 | disagres 2
2 | disagres 1 - Definitaly yes
5. | stromgly agres 4. | agres 4
2. | meither disagree nor agree 5. | strongly agres 2
1. | strongly disagres. 2. | dizagres 1 - Definitaly yes
5. | stromgly agres 5. | strongly agres 1 - Definitaly yes
5. | stromgly agres 5. | strongly agres 1 - Definitaly yes
4. | agres 5. | strongly agres 1 - Definitaly yes
4. | agres 4. | agres 1 - Definitaly yes
2 | disagres 4. | agres 1 - Definitaly yes
1. | strongly disagres. 4. | agres 1 - Definitaly yes
4. | agres 4. | agres 2z
3. | neither disagree nor agree 5. | strongly agres 1 - Definitely yes
1. | strongly disagres. 3. | meither disagree nor agree 1 - Definitaly yes
4. | agres 4. | agres 1 - Definitaly yes
4. | agres 2. | dizagres 1 - Definitaly yes
1. | strongly disagree. 5. | strongly agres 3
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9.2 Scenario 2

id [Complsted [Age [Gender |Type ofuniversity department | Type of university department [Other] Please specify type of university department Mationality Whers do you live (most of the time)? What is your main cccupation?
&)Y 23 |Male business deutsch Other large city (population over 100,000)  [Student at the university
B[ 22 |Male business [deutsch City (population under 100,000) Student at the university
aly 21|Male physical science British Capital city Student at the uniwersity

10[1Y 268 |Male business [deutsch City (population under 100,000) Student at the uniersity
117 38 [Male business deutsch City (populaticn under 100,000 Student at the uniwersity
120% 24 |Male business deutsch Other large city [populstion over 100.000)  [Student st the university
14|Y 35 |Female |business [deutsch Other large city (population over 100.000)  [Student & the university
15]% 28 |Female |business turkisch Other large city [populstion over 100.000)  [Student st the university
18|Y 32 |Male humanities [gemnan Other large city (population over 100.000)  [Student & the university
18y 21 |Female |enginesring Deutsch Other large city [populstion over 100.000)  [Student st the university
20)Y 26 _b_.vm_m physical science [deutsch Other large city (population over 100.000)  [Student & the university
2|v 28 |Male [engineering Indian Other large city ([populstion over 100.000)  [Student &t the university
23 22 |Male [engineering Deutsch Other large city (population over 100,000)  [Student at the university
2407 25 |Male [engineering deutsch Other large city [populstion over 100.000)  [Student &t the uniersity
25)Y 22 |Male Other Medizin Zshnmedizin Deutsch Other large city [population over 100.000)  [Student at the university
6|Y 23 |Male [engineering deutsch Other large city (population over 100,000)  [Student at the university
27|Y 22 |Male Lz marckkanisch | City (population under 100,000} Student at the university
B|Y 23 |Male [engineering Deutsch Other large city (population over 100,000)  |[Employee at the university
20|v 21 |Male [engineering [deutsch City {populaticn under 100,000} Student at the university
3ty 25 |Male [engineering deutsch Other large city (population over 100,000)  [Student at the university
33y 30 [MrA business ] Other large city (population over 100.000)  [Employee at the university
4[Y 33 [Male social sciences magyar Capital city Student at the uniersity
35y 27 |Male humanities magyar City {populaticn under 100,000} Mo employee but an ex-student of the university
36| 44 |Female |humanities MiSgySr City (populaticn under 100,000} Mo employes but an ex-student of the university
gy 41 |Male humanities magyar Other large city (population over 100,000)  |[Employee at the university
417 27 |Female |humanities TiSgySr Capital city Mo employes but an ex-student of the university
42[v 32 humanities magyar Capital city Mo employes but an ex-student of the university
447 26 humanities IMiSgyar Other large city (population over 100.000)  |Student 3t the university
46 (v 20|Female |humanities magyar Other large city (population over 100,000)  [Student at the university
ATV 23|Female [humanities miagyar Other large city (population over 100.000)  [Student at the university
43[v 24|Female [humanities magyar City (populaticn under 100,000 Student at the uniwersity
EEE 28 |Female [humanities City (population under 100,000) Student at the uniersity
oY 21 |Male humanities Magyar Cither large city (population over 100,.000)  |Student &t the university
510 21 |Male business Magyar Other large city [populstion over 100.000)  [Student st the university
52|Y 22 |MIA humanities magyar Cither large city (population over 100,.000)  |Student &t the university
53|v 22|Female |social sciences magyar City {populaticn under 100,000} Student at the university
)Y 21|Female |humanities magyar City (populaticn under 100,000} Student 3t the university
55| 21 |Male social sciences magyar City {populaticn under 100,000} Student at the university
56| 28 |Female |humanities miagyar Other large city (population over 100,000)  [Student at the university
58|Y 21|Female [humanities magyar City {populaticn under 100,000} Student at the uniersity
80| 22|Female |[humanities miagyar Other large city (population over 100,000)  [Student at the university
8]y 27 |Female |humanities magyar Other large city (population over 100,000)  [Student at the university
B3y 20 |Male [engineering [deutsch Capital city Employee at the university
64| 24 |Male [engineering Gresk Capital city Student at the university
85| 31 |Female |humanities British City {populaticn under 100,000} Employee at the university
8a|v 27 |Female |sodal sciences [American City (populaticn under 100,000} Employee at the university
a87|Y 23 |Female |social sciences magyar Country side / village Student at the university
63| 21|Female |[humanities magyar Other large city (population over 100,000)  [Student at the university
Ba Y 28 |Male business deutsch Other large city [population over 100.000) (Mo employes but an ex-student of the university
70[Y 23 |Male humanities magyar Other large city (population over 100,000)  [Student at the university
7)Y 46 |Male business (Austria City {populaticn under 100,000} Employee at the university
727 20 |Male | =ngineein British City (population under 100,000} Student 3t the university
73 physical science Italienisch Capital city Employee at the university
747 business Deutsch Other large city (population over 100.000)  |Employee at the university
7T social sciences magyar Capital city Student at the university
78)Y humanities French Other large city (population over 100.000)  |Student 3t the university
T8Y 26 |Female |engineering Gresk Other large city (population over 100,000)  [Student at the university
a0[y 20|Female [humanities Magyar Country side / village Student at the uniersity
az[v 21|Male [engineering British Other large city (population over 100,000)  [Student at the uniersity
a3y 31 [Male [engineering [geman Capital city Student at the university
247 32 |Femals |Other Life sciences Life Sciences Gemnan Ciher large city (population over 100,.000)  |Student 3t the university
as|v 21 |Male Other applied sciences Food biosicences Malaysian Other large city [populstion over 100.000)  [Student st the university
ar|y 27 |Female |business Croatian Crher large city (population over 100,.000)  |Employee at the university
as|y 31 [Male physical science Deutsch Capital city Employee at the university
29|y 20 |Male |&ngineernin Deutsch Capital city Employee at the university
20|y 21 |Male physical science Deutsch City {populaticn under 100,000) Student at the uniersity
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| strongly agree

Please indicate whether you agree or not agree with the following sentence: "The use of information and communication technology isiwas important for my education”.

Which of the following siatements describe better your curmrent mobile phone?

PDA | Smartphone

| strongly agres

a conventional type (supports text messaging, limited additional functions)

| strongly agres PDA | Smartphone

| strongly agres an advancad type (support multimedia applications , photo's)
| strongly agres an advancad type (support multimedia applications . photo's)
| strongly agres PDA | Smartphone

| agres an advanced type (support multimedia applications . photo's)
| strongly agres an advanced type (support multimedia applications . photo's)
| agres an advanced type (support multimedia applications . photo's)
| strongly agres a conventional type (supports text messaging. limited additional functions
| strongly agree an advanced type [support multimedia applications . photo's)
| strongly agres an advanced type (support multimedia applications , photo's)
| strongly agree PDA | Smartphone

| strongly agres FDA | Smartphone

| strongly agres PDA | Smartphone

| strongly agres

an advanced type (support multimedia applications .

| strongly agres

photo's)

an advancad type (support multimedia applications .

photo's)

| strongly agres

an advanced type (support multimedia applications .

photo's)

| agres a conventional type (supports text messaging. limited additional functions)
| agres an advanced type (support multimedia applications , photo's)

| strongly agres a conventional fype (supports text messaging. limited additional functions)
| agres PDA | Smartphone

| strongly agree an advanced type (support multimedia applications . photo's)

| strongly agres PD& | Smartphone

| disagres PDA | Smartphone

| agres an advanced type (support multimedia applications , phota's)

| strongly agres an advancad type (support multimedia applications , photo's)

| strongly agres PDA | Smartphone

| strongly agres an advanced type (support multimedia applications . photo's)

| strongly agres an advancad type (support multimedia applications , photo's)

| agres an advanced type (support multimedia applications . photo's)

| strongly agres an advanced type (support multimedia applications , photo's)

| disagres an advanced type (support multimedia applications , photo's)

| strongly agres

an advanced type (support multimedia applications .

| strongly agres

photo's)

an advancad type (support multimedia applications ,

pheoto's)

| strongly agres

an advanced type (support multimedia applications .

| strongly disagres.

photo's)

an advancad type (support multimedia applications ,

pheoto's)

| strongly agres

PDA | Smartphone

| agres

an advancad type (support multimedia applications |

photo's)

| strongly agres

an advancad type (support multimedia applications |

photo’s)

| agres

a conventional fype (supports text messaging, limited additional functions)

| agree an advanced type [support multimedia applications . photo's)
| strongly agres FDA | Smartphone

| strongly agres an advanced type (support multimedia applications . phaoto's)
| strongly disagres. FDA | Smartphone

| agres PD& | Smartphone

| strongly agres a conventional type (supports text messaging, limited additional functions)
| agres an advancad type (support multimedia applications . photo's)
| strongly agres PDA | Smartphone

| strongly agres an advancad type (support multimedia applications . photo's)
| agres an advancad type (support multimedia applications , photo's)
| strongly disagree. PDA | Smartphone

| strongly agres FDA | Smariphone

| strongly agree

an advancad type (support multimedia applications .

photo's)

| disagres a conventional type (supports text messaging, limited additional functions)
| agres an advanced type (support multimedia applications . phaoto's)

| agres an advancad type (support multimedia applications , photo's)

| strongly disagres. an advancad type (support multimedia applications . photo's)

| strongly disagres. FDA | Smartphone

| strongly agres PDA | Smartphone

| agres a conventional type (supports text messaging. limited additional functions
| strongly agres PDA | Smartphone

| strongly disagres.

an advanced type (support multimedia applications .

photo's)

| strongly agree

an advancad type (support multimedia applications .

photo's)

| strongly agres

an advanced type (support multimedia applications .

photo's)

enlenfen|— Jon | g [on] —| =] da [ da [ ro]on Jen [ — [ $a] on] onf $a] onfds | —[on [ on] s | daf on| $fon | —Jon[onfon | pa | enf &) on] onlon [ on b | rafon [ onf ] on] da [ & fon | onlen [on| on] enf en[on[on | ds [en [ £ [on | on] onf enf on)en

| strongly agree

a conventional type (supports text messaging. limited additional functions)
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How often do you use the intemet? Technological devices, such as computers, make me feel uncomfortable. Technologies. such a5 computers, can make tasks even more difficult Protecting personal data against the eyes of others is important.
Ewvery day or almost every day 1. | strongly disagree. 2. | disagres 5. | strongly agres
Every day or almost every day 1. | strongly disagres. 2. | disagres 4. | agres
Ewvery day or almost every day 1_ | strongly disagree. 1. | strongly disagree. 5. | strongly agres
Every day or almost every day 1. | strongly disagres. 1. | strongly disagree. &. | strongly agres
Ewvery day or almost every day 2_| disagree 3. | neither disagree nor agree |5 1 strongly agree
Every day or almost every day 1. | strongly disagres. 3. | neither disagree nor agre= 4. | agres
Ewvery day or almost every day 2 | disagree 1. | strongly disagree. 5. | stromgly agres
Every day or almost every day 1. | strongly disagres. 2. | disagres 5. | strongly agree
Ewvery day or almost every day 1. | strongly disagree. 3. | neither disagree nor agres 5. | stromgly agres
Ewery day or almost every day 1. | strongly disagree. 2. | disagres 5. | stromgly agres
Ewery day or almost every day 1. | strongly disagres. 3. | neither disagree nor agres 5. | strongly agree
Ewvery day or almost every day 4. | agres 3. | neither disagree nor agres 4. | agres
Every day or almost every day 1. | strongly disagres. 3. | neither disagree nor agres 4. | agree
Ewvery day or almost every day 1_ | strongly disagree. 1. | strongly disagree. 4. | agres
Ewery day or almost every day 1. | strongly disagres. 2. | disagres 4. | agres
Ewvery day or almost every day 2 | disagree 2. | disagres 4. | agres
Every day or almost every day 1. | strongly disagres. 1. | strongly disagree. 5. | strongly agree
Ewvery day or almost every day 1. | strongly disagree. 4. | agres 4. | agres
Every day or almost every day 1. | strongly disagres. 2. | disagres 5. | strongly agree
Every day or almost every day 1_ | strongly disagree. 3. | neither disagree nor agres 4. | agres
Every day or almost every day 1. | strongly disagres. 1. | strongly disagree. &. | strongly agres
Ewvery day or almost every day 1. | strongly disagree. 2. | disagres 4. | agree
Ewery day or almost every day 1_ | strongly disagree. 1. | strongly disagree. 5. | strongly agres
Ewvery day or almost every day 1. | strongly disagree. 1. | strongly disagree. 5. | stromgly agres
Every day or almost every day 1. | strongly disagres. 1. | strongly disagree. 5. | strongly agree
Ewvery day or almost every day 1. | strongly disagree. 1. | strongly disagree. 5. | stromgly agres
Ewery day or almost every day 1. | strongly disagree. 2. | disagres 4. | agres
Ewery day or almost every day 1. | strongly disagres. 1. | strongly disagree. 5. | strongly agree
Ewvery day or almost every day 1_ | strongly disagree. 1. | strongly disagree. 5. | strongly agres
Every day or almost every day 1. | strongly disagres. 1. | strongly disagree. 4. | agree
Ewvery day or almost every day 5. | strongly agres 4| agres 5. | strongly agres
Every day or almost every day 1. | strongly disagres. 2. | disagres 4. | agres
Ewvery day or almost every day 2 | disagree 1. | strongly disagree. 5. | strongly agres
Every day or almost every day 1. | strongly disagres. 1. | strongly disagree. 5. | strongly agree
Ewvery day or almost every day 1. | strongly disagree. 1. | strongly disagree. 5. | stromgly agres
Every day or almost every day 1. | strongly disagres. 1. | strongly disagree. 5. | strongly agree
Ewvery day or almost every day 1. | strongly disagree. 1. | strongly disagree. 5. | stromgly agres
Ewery day or almost every day 2 | disagree 3. | neither disagree nor agres 1. | strongly disagree.
Every day or almost every day 1. | strongly disagres. 1. | strongly disagree. 8. | strongly agree
Ewvery day or almost every day 3. | neither disagree nor agree 4| agres 4. | agres
Every day or almost every day 3. | neither disagree nor agree 2. | disagres 8. | strongly agres
Ewery day or almost every day 1. | strongly disagree. 2. | disagres 4. | agres
Ewery day or almost every day 3. | neither disagree nor agres 2. | disagres 5. | strongly agree
Ewvery day or almost every day 2 | disagree 2. | disagres 4. | agres
Every day or almost every day 1. | strongly disagres. 3. | neither disagree nor agre= 5. | strongly agree
Ewvery day or almost every day 1. | strongly disagree. 1. | strongly disagree. 5. | stromgly agres
Every day or almost every day 1. | strongly disagres. 1. | strongly disagree. 4. | agres
Ewvery day or almost every day 1. | strongly disagree. 3. | neither disagree nor agree ﬂ | strongly agree
Ewery day or almost every day 1_ | strongly disagree. 2. | disagres ﬂ | strongly agree
Every day or almost every day 3. | neither disagree nor agree 2_ | disagres 8. | strongly agree
Ewvery day or almost every day 1_ | strongly disagree. 3. | neither disagree nor agres 5. | strongly agres
Ewvery day or almost every day 1. | strongly disagree. 2. | disagres 5. | stromgly agres
Ewery day or almost every day 1. | strongly disagree. 3. | neither disagree nor agres 4. | agres
Ewery day or almost every day 1. | strongly disagres. 3. | neither disagree nor agres 5. | strongly agree
Ewvery day or almost every day 2 | disagree 1. | strongly disagree. 3. | neither disagree nor agres
Every day or almost every day 1. | strongly disagres. 2. | disagres 5. | strongly agree
Every day or almost every day 1_ | strongly disagree. 1. | strongly disagree. 5. | strongly agres
Every day or almost every day 1. | strongly disagres. 3. | neither disagree nor agres 1. | strongly disagree.
At least once a week 1. | strongly disagree. 3. | neither disagree nor agree 1. | strongly disagree.
Every day or almost every day 1. | strongly disagres. 4. | agres 4. | agres
Ewvery day or almost every day 2 | disagree 3. | neither disagree nor agres 5. | stromgly agres
Every day or almost every day 1. | strongly disagres. 1. | strongly disagree. 4. | agres
Ewvery day or almost every day 1. | strongly disagree. 1. | strongly disagree. 5. | stromgly agres
Ewery day or almost every day 1. | strongly disagree. 4. | agres 5. | stromgly agres
Ewery day or almost every day 1. | strongly disagres. 1. | strongly disagree. 5. | strongly agree
Ewvery day or almost every day 1_| strongly disagree. 1. | strongly disagree. 5. | strongly agres
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Privacy is an important human right.

| do ot mind sharing sensitive information (such as informatien abeut My political opinions or ethnic origin or health related data) about me.

5. | stromgly agres 2. | disagree
4. | agres 2. | disagres
5. | strongly agres 4. | agres

5. | stromgly agres

1. | strongly disagres.

5. | strongly agres

1. | strongly disagres.

5. | stromgly agres

1. | strongly disagres.

5. | strongly agree

1. | strongly disagres.

5. | stromgly agres

3. | neither disagree nor agres

5. | strongly agres

1. | stronghy disagres.

5. | strongly agree 2 | disagres

5. | stromgly agres 1. | strongly disagres.
4. | agres 4. | agres

4. | agres 4. | agre=

4. | agres 1. | strongly disagres.
5. | stromgly agres 2. | disagres

5. | strongly agree 2. | disagree

4. | agree 1. | strongly disagree.
5. | stromgly agres 2. | disagres

5. | strongly agree

1. | strongly disagres.

5. | stromgly agres

3. | neither disagree nor agree

3. | neither disagree nor agrese

1. | strongly disagres.

5. | stromgly agree 2. | disagree

5. | stromgly agres 2. | disagres

5. | stromgly agres

5. | strongly agree

5. | strongly agree 4. | agree

4. | agres 3. | neither disagree nor agree
5. | strongly agree 2. | disagree

5. | stromgly agres

3. | neither disagree nor agree

5. | strongly agres

4. | agres

5. | stromgly agree 2. | disagree

5. | stromgly agres 3. | neither disagree nor agree
5. | stromgly agres 4. | agree

5. | stromgly agres 1. | strongly disagres.

5. | strongly agree 1. | strongly disagres.

5. | stromgly agres 2. | disagres

5. | strongly agree 1. | strongly disagres.

1. | strongly disagree.

3. | neither disagree nor agree

5. | stromgly agres

3. | neither disagree nor agree

4. | agres 4. | agres
5. | stromgly agres 3. | neither disagree nor agree
4. | agree 4. | agree
5. | stromgly agres 1. | strongly disagres.
4. | agres 1. | strongly disagres.
5. | stromgly agres 3. | neither disagree nor agres
5. | strongly agree 2. | disagree
4. | agree 4. | agree
5. | stromgly agres 2. | disagres
5. | strongly agres 2. | disagres
5. | stromgly agres 1. | strongly disagres.
4. | agres 2. | disagres
5. | stromgly agres 2. | disagres
4. | agres 1. | strongly disagres.
5. | stromgly agres 1. | strongly disagres.
2. | disagree

5. | strongly agree

1. | strongly disagres.

5. | stromgly agres

1. | strongly disagres.

1. | stromgly disagres.

2. | neither disagres nor agree

4. | agres 3. | neither disagree nor agree
5. | strongly agree 3. | neither disagree nor agree
5. | stromgly agres 2. | disagres

4. | agres 4. | agree

5. | stromgly agres 1. | strongly disagree.

4. | agres 2. | disagres

5. | strongly agree 1. | strongly disagres.

5. | stromgly agres 2. | disagres

Page 68

[Final] Version 1.0

y.final.v2.doc

Mobile_Identit

File: fidis-wpl1-del1l 6 Survey on



D11.6

FIDIS

Future of Identity in the Information Society (No. 507512)

| am willing fo share sensitive infomation (e.g. about health related data, religion or political opinions). if | can receive a benefit in retumn. | use different passweords for different services because of security reasons.
Mo es
Dion't kniow fes
‘fes fes
fes Yes
Dion't know fes
Dion't kniow Yes
Mo Yes
Don't know es
Mo Yes
No Yes
Mo Yes
fes es
‘fes e
Mo fes
Mo Yes
Dion't know Wes
‘fes Yes
Dion't kniow Yes
No e
Dion't know Don't know
Mo fes
Dion't know No
Dion't kniow fes
‘fes Mo
Mo Yes
‘fes e
Dion't know Mg
fes Yes
Mo Mo
fes Mo
Mo No
fes Mg
Dion't know No
fes Yes
fes Mg
Mo es
Mo Mo
‘fes Yes
Mo Mg
Dion't know Mo
Mo e
Dion't know No
Mo Yes
Dion't know Wes
‘fes Yes
Mo Yes
‘fes No
Dion't know Yes
fes fes
Dion't know e
Mo fes
Don't know es
Dion't kniow Yes
No e
Dion't know Mg
Mo Yes
Mo e
Mo Mo
‘fes fes
Dion't kniow Yes
‘fes No
Dion't kniow Mo
Mo Yes
Mo es
Mo Yes
Mo e
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| would provide the following information online. [Passpart 10]

| would provide the following information online. [Email Address]

1. Mesver

| would provide the following information online. [Mobile phone number]

2. Almast never

- Mever

1. Mesver

3. Often

2. Almost never

1. Mever 4. Ahways 3. Often

2. Almost mever 4. Ahways 2. Almost never
1. Mesver 2. Almaost never 1. Never

1. Mesver 2. Almast never 2. Almost never
1. Mewer 2. Almast never 2. Almost never
1. Mesver 3. Often 2. Almost never
1. Mesver 3. Often 2. Almost never
1. Mesver 3. Often 2. Almost never
1. Mesver 2. Almast never 2. Almost never
2. Almost mever 3. Often 3. Often

2. Almost never 4. Abways 2. Almost never
1. Mesver 2. Almast never 1. Newer

2 Almost never 3. Often 2. Almost never
3. Often 3. Often 2. Almost never
1. Mewer 4. Ahways 2. Almost never
2 Almost mever 3. Often 2. Almost never
1. Mesver 3. Often 2. Almost never
1. Mever 4. Abways 2. Almost never
1. Mesver 2. Almast never 1. Never

2. Almost mever 3. Often 2. Almost never
1. Mesver 3. Often 2. Almost never
2. Almost never 4. Ahways 4. Always

3. Often 4. Ahways 3. Often

1. Mesver 3. Often 2. Almost never
2 Almost never 4. Ahways 2. Almost never
1. Mesver 2. Almast never - Mever

2. Almost never 4. Ahways 2. Almost never
1. Mever 4. Abways 3. Often

1. Mesver 3. Often 2. Almost never
1. Mever 4. Ahways 3. Often

2 Almost never 2. Almast never 1. Mever

1. Never 3. Often 3. Often

1. Mewer 4. Ahways 2. Almost never
1. Mesver 3. Often 2. Almost never
1. Mewer 3. Often 2. Almost never
2 Almost mever 3. Often 3. Often

1. Mesver 3. Often 1. Never

1. Mesver 3. Often 2. Almost never
1. Mesver 3. Often . Mever

2. Almost mever 3. Often 2. Almost never
1. Mewer 1. Mever 1. Mever

2. Almost mever 3. Often 3. Often

2 Almost never 3. Often 2. Almost never
1. Mever 3. Often 3. Often

2 Almost never 4. Ahways 3. Often

1. Mewver 3. Often 2. Almost never
2. Almost never 3. Often 2. Almost never
1. Mever 4. Ahways 2. Almost never
1. Mesver 3. Often 1. Never

1. Never 4. Ahways 3. Often

2 Almost never 2. Almast never 2. Almost never
1. Mever 3. Often 1. Never

2 Almost never 4. Ahways 3. Often

1. Mesver 3. Often 1. Mever

1. Meser 3. Often 1. Meaver

1. Mewver 3. Often 1. Newer

2. Almost never 3. Often 2. Almost never
1. Never 3. Often 3. Often

2. Almost never 3. Often 3. Often

2. Almost never 4. Ahways 3. Often

1. Mewer 3. Often 1. Mever

1. Mever 2. Almast never - Mever

1. Mewer 2. Almast never - Mever

1. Mesver 3. Often . Mever
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I wowld provide the following information onling. [Credit card numbier]

| would ide the following infomiation online. [Home address]

(Whien | am alone | do not want others to know whers | am or what | am doing.

Read it?

1. Mewer 1. Mever 4. | agres Yes
2. Almost never 2. Almost never 2. | disagres Yas
3. Often 3. Often 2. | disagree NIA
2 Almost never 2. Almaost never 3. | neither disagres nor agree as
1. Mever 1. Mever 3. | neither disagres nor agree fas
1. Mewer 1. Never 4. | agres Yes
1. Never 2. Almost never 3. | neither disagree nor agree Yes
2. Almost never 2. Almost never [5.1 strongly agres Yes
2. Almost never 2. Almast niever 4. | agres Yes
1. Mewer 2. Almost never 4. | agres Yes
1. Mewer 1. Never 5. | strongly agres Yes
2. Almost never 3. Often 4. | agree Yes
4. Always 3. Often 2. | disagres as
1. Mever 2. Almost never 3. | neither disagres nor agree fas
2. Almost never 3. Often 5. | strongly agres Yes
2. Almost never 2. Almost never 4. | agree NIA
2 Almost never 3. Often 4. | agres Yas
2. Almost never 2. Almost never 3. | meither disagres nor agree fas
1. Mewer 2. Almost never 4. | agres Yes
1. Mever 2. Almost never 3. | neither disagres nor agres MI&
1. Never 1. Never 5. | strongly agree NIA
3. Cften 2. Almaost never 4. | agres as
1. Mewver 3. Often 3. | meither disagree nor agres Yes
2. Almost never 3. Often 3. | meither disagree nor agree Yes
2. Almost never 2. Almost never 5. | strongly agree Yes
1. Mewer 1. Mever 3. | neither disagres nor agree Yas
1. Mewer 2. Almost never 3. | meither disagres nor agree MIA
1. Mewer 1. Mever 3. | neither disagres nor agree Yes
2. Almost never 2. Almost never 5. | strongly agres fas
1. Mever 3. Often 3. | neither disagres nor agree Yes
1. Mever 2. Almost never [5. T strongly agree Yes
1. Mever 1. Mever 5. | strongly agres MIA
1. Mewer 1. Never 5. | strongly agres Yes
2. Almost never 2. Almost never 5. | strongly agree Yes
1. Mewer 3. Often 3. | neither disagres nor agree Yas
1. Mesver 2. Almaost never 4. | agres Yes
1. Mewer 2. Almost never 5. | strongly agres Yes
1. Mesver 2. Almost never 2. | disagree MIA
1. Mewer 1. Mever 4. | agres Mo
1. Mever 3. Often 2. | dizagres Yas
1. Never 2. Almost never 4. | agree Yes
1. Mewver 3. Often 3. | meither disagres nor agree fas
1. Mewer 2. Almost never 4. | agres Yes
2 Almost never 2. Almost never 3. | neither disagres nor agree MIA
3. Often 3. Often 3. | meither disagres nor agree fas
2. Almost never 3. Often 3. | neither disagres nor agree Yes
2. Almost never 2. Almost never 4. | agree fas
2 Almost never 1. Mever 4. | agres Yes
3. Often 2. Almost never 3. | meither disagres nor agres Yas
1. Never 2. Almost never 3. | neither disagree nor agree Yes
1. Mewver 1. Mever 4. | agres MIA
3. Often 3. Often 5. | strongly agres Yes
2. Almost never 2. Almost never 4. | agres Yes
1. Never 2. Almost never 5. | strongly agree Mo
2 Almost never 3. Often 3. | neither disagres nor agree Yas
1. Mewver 2. Almost never 3. | meither disagres nor agree fas
1. Mewer 1. Mever 5. | strongly agres Yes
1. Mever 1. Maver 3. | meither disagres nor agres Mo
2. Almost never 3. Often 3. | neither disagree nor agree Yes
2. Almost never 2. Almost never 2. | disagree Yes
2. Almost never 2. Almost never 4. | agres Yes
2. Almost never 3. Often 3. | meither disagree nor agree Yes
1. Never 1. Never 4. | agree Yes
1. Mewer 1. Mever 4. | agres Yas
1. Mesver 1. MNever 4. | agres Yes
1. Mever 2. Almast never 5. | strongly agres ‘Yas

Page 71

[Final] Version 1.0

y.final.v2.doc

Mobile_Identit

File: fidis-wpl1-del1l 6 Survey on



D11.6

FIDIS

Future of Identity in the Information Society (No. 507512)

| believe the senvice is reliable and it would provide me the information that | am looking for.

| would be more satisfied with the sendce when | could use more options to strengthen my privacy.

2 | disagres

5. | strongly agree

3. | neither disagres nor agree

2. | disagres

4. | agres

2. | netther disagres nor agree

4. | agres 3. | neither disagres nor agree
4. | agres 4. | agree

4. | agres 2. | disagres

2 | disagres 2. | disagres

4. | agres 3. | neither disagres nor agree
2 | disagrae 4. | agrae

3. | neither disagres nor agree 4. | agree

2. | neither disagree nor agree 5. | strongly agres

4. | agree 4. | agree

4. | agres 4. | agree

4. | agree 4. | agree

4. | agres 5. | strongly agree

4. | agres 2. | disagres

2. | disagree 2. | disagree

4. | agree 5. | strongly agree

2. | disagree 5. | strongly agres

2. | disagree 3. | neither disagree nor agree
1. | strongly disagree. 1. | strongly disagree.

4. | agres 4. | agree

3. | neither disagres nor agree 4. | agree

4. | agree 4. | agree

2. | neither disagree nor agree 4. | agree

5. | stromgly agree 4. | agree

3. | neither disagres nor agrese 1. | strongly disagres.

4. | agres 4. | agree

4. | agres 3. | neither disagres nor agree
4. | agres 4. | agree

2 | disagree 4. | agree

8. | strongly agrese

5. | strongly agree

3. | neither disagres nor agrese

5. | strongly agres

3. | neither disagree nor agree 1. | strongly disagres.

4. | agres 3. | neither disagres nor agree
3. | neither disagres nor agree 4. | agrae

3. | neither disagres nor agree 5. | strongly agree

3. | neither disagres nor agree 4. | agrae

2 | disagree

1. | strongly disagree.

3. | neither disagree nor agree

3. | neither disagres nor agree

2| disagree 4. | agree

4. | agres 4. | agrae

3. | neither disagres nor agree 5. | strongly agree
2 | disagrae 4. | agrae

3. | neither disagres nor agree 4. | agree

2. | neither disagree nor agree 4. | agree

4. | agree 5. | strongly agree
4. | agres 3. | neither disagres nor agree
4. | agree 5. | strongly agree
4. | agres 4. | agree

2 | disagree 4. | agree

2. | neither disagree nor agree 4. | agree

3. | neither disagree nor agree 2. | disagree

4. | agres 4. | agree

3. | neither disagree nor agree

3. | neither disagree nor agree

4. | agres

5. | strongly agres

3. | neither disagree nor agres

4. | agree

1. | strongly disagree.

3. | neither disagres nor agree

4. | agres 4. | agree
3. | neither disagres nor agrese 3. | neither disagres nor agree
4. | agree 4. | agree
4. | agres 4. | agree
2 | disagree 4. | agree
3. | neither disagres nor agree 3. | neither disagres nor agree
3. | neither disagres nor agree 4. | agrae
2 | disagree 4. | agree
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| am satisfed with the amount of control | have over how much information | share with the system.

| would decide that (commercial} parties - interested in my data - are allowed to view my location

2. | disagree

Mo

3. | neither disagree nor agree Mo
3. | neither disagree nor agree Mo
3. | neither disagree nor agree Mo
3. | neither disagree nor agree Don't know
4. | agres es
1. | stromgly disagree. Mo
4. | agres Mo
2. | disagree Mo
2 | disagree Mo
1. | stromgly disagree. Mo
4. | agres fes
3. | neither disagree nor agree Don't know
2| disagree Mo
Yes
No
Mo
No
2 Mo
3. | neither disagree nor agree Mo
3. | neither disagree nor agree Mo
5. | stromgly agres es
3. | neither disagree nor agree Mo
3. | neither disagree nor agres es
4. | agree Mo
4. | agres Mo
3. | meither disagree nor agree Mo
4. | agres Don't know
4. | agres Dion't know
2| disagree Dion't kniow
2. | disagree Mo
4. | agres Mo
3. | meither disagree nor agree Mo
4. | agres Don't know
4. | agree Don't knicw
3. | neither disagree nor agres Mo
2. | disagree Mo
2 | disagree Don't kniow
3. | neither disagree nor agree Mo
3. | neither disagree nor agree Dion't kniow
4. | agres Mo
3. | neither disagree nor agres es
3. | meither disagree nor agree Mo
2 | disagree Mo
3. | meither disagree nor agree Mo
3. | neither disagree nor agres Mo
4. | agres Dion't know
3. | neither disagree nor agree Mo
3. | neither disagree nor agree Mo
4. | agres Mo
4. | agres Mo
4. | agres Mo
4. | agree Don't knicw
2 | disagree Mo
4. | agree Yes
2 | disagree Mo
3. | neither disagree nor agree Mo
1. | strongly disagree. Mo
2. | disagres Yes
3. | neither disagree nor agres Mo
3. | meither disagree nor agree Mo
3. | neither disagree nor agres Mo
4. | agree Mo
3. | neither disagree nor agres Mo
5. | strongly agree Mo
2 | disagree Mo
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I don't mind using & more complicated system, when that means that | have maore control over the spreading out of my data.

| feel like using the system could improve my social life.

| think thy system would become an important part of my life.

fes 3. | meither disagres nor agree 2. | disagres

fes 3. | neither disagres nor agres 2. | disagres

fes 4. | agres 3. | neither disagree nor agres
fes 3_ | neither disagres nor agree 2. | disagres

fes 4. | agres 3. | neither disagree nor agres
fes 3. | neither disagres nor agree 2. | disagres

Dion't know 2. | ngither disagree nor agree 2. | disagres

Mo 1. | strongly disagree. 1. | strongly disagree.

fes 2 | disagree 2. | disagres

Yes 3. | neither disagree nor agree 2. | disagree

fes 3. | neither disagree nor agree 2. | disagres

fes 4. | agres 4. | agres

fes 5. | strongly agree [5. 1 strongly agree

fes 2 | disagree 2. | disagres

fes 5. | strongly agres 5. | strongly agree

Yes 4. | agree 4. | agres

fes 2 | disagree 3. | neither disagree nor agres
fes 4. | agres 3. | neither disagree nor agres
fes 4. | agres 2. | disagres

Dion't know 2_ | disagree 2. | disagres

fes 1. | strongly disagree. 1. | strongly disagres.

fes 2. | disagree 2. | disagres

fes 3. | neither disagree nor agree 2. | disagres

Yes 4. | agree 4. | agres

fes 3. | neither disagree nor agree 2. | disagres

fes 4. | agres 4. | agres

Yes 2 | disagree 2. | disagree

Yes 4. | agree 4. | agres

fes 3. | neither disagres nor agree 4. | agres

fes 3_ | meither disagres nor agree 4. | agres

fes 2 | disagree 2. | disagres

Mo 3_ | neither disagres nor agree 3. | neither disagree nor agres
Yes 2 | disagree 2. | disagres

fes 1. | strongly disagree. 1. | strongly disagree.

fes 4. | agres 4. | agres

Dion't know 2. | disagree 1. | strongly disagres.

Mo 1. | strongly disagree. 1. | strongly disagree.

Don't know 3. | neither disagres nor agree 2. | disagres

Mo 1. | strongly disagree. 1. | sirongly disagres.

fes 2 | disagree 2. | disagres

Mo 1. | strongly disagree. 1. | strongly disagres.

Yes 2 | disagree 2. | disagres

fes 2 | disagree 2. | disagres

fes 3. | meither disagres nor agree 2. | disagres

fes 3. | neither disagree nor agree 3. | neither disagree nor agres
fes 3. | neither disagres nor agree 3. | neither disagree nor agres
fes 3_ | neither disagres nor agree 2. | disagres

fes 3. | ngither disagres nor agree 2. | disagres

Dion't know 4. | agres 4. | agres

fes 4. | agres 4. | agres

fes 3. | ngither disagres nor agree 3. | neither disagree nor agres
Don't know 4. | agres 2. | disagres

Yes 3. | neither disagree nor agree 2. | disagree

fes 5. | strongly agree 3. | neither disagree nor agree
Don't know 3. | neither disagres nor agree 1. | strongly disagres.

Yes 3. | neither disagree nor agree 2. | disagree

fes 2 | disagree 2. | disagres

Mo 3. | neither disagres nor agree 3. | neither disagree nor agres
fes 2 | disagree 2. | disagres

fes 3. | neither disagres nor agree 3. | neither disagree nor agres
fes 3. | neither disagres nor agree 2. | disagres

Yes 4. | agree 4. | agres

fes 2 | disagree 1. | strongly disagree.

fes 4. | agres 3. | neither disagree nor agres
fes 1. | strongly disagres. 1. | strongly disagres.

fes 1. | strongly disagree. 1. | strongly disagree.
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[Assuming | had access to the system at a reasonable price, | intend to use it []

How often would you use it...

| think that my fiiends would use a similar senice. []

| think this senice would be very popular.

4|1 would try it but do not use regularty 3|4 | agree
3|l would try it but do not use regularty 3|3. | neither disagree nor agres
2 |Specific days of the week (like weekend or when you go out) 2141 agres
1 - Definitely yes Specific days of the week (like weekend or when you go out) 1 - Definitely yes 5. | strongly agree
2 |Specific days of the wesk (like weekend or when you go out) 2[4, 1 agree
3 |1 weould try it but do not use regulary 4|3. | neither disagree nor agres
5 - Definitely No | would never fry it 3|3. | neither disagree nor agres
4|l would try it but do not use regulary 3|3. | neither disagree nor agres
5 - Definitely No | would never fry it 4[3. | neither disagree nor agres
4[| would try it but do not use regulary 4|3. | neither disagree nor agres
4|l would try it but do nat use regulary 4[4 | agree
2|l would try it but do not use regulary 3|4, | agres
1 - Definitely yes [Every day or aimost every day 214, | agres
2 |Specific days of the week (like weekend or when you go out) 2|4.1 agres
2 |Specific days of the week (like weekend or when you go out) 2|3. | neither disagree nor agres
3 [Specific days of the wesk (like weekend or when you go out) 2[4 | agres
2|l would try it but do not use regularty 414 | agree
2 | Specific days of the wesk (like weekend or when you go out) 214 | agres
4|1 would try it but do not use regulary 3|4 | agres
5 - Definitely Mo | would try it but do not use regularty 4|3. | neither disagree nor agres
5 - Definitely Mo 1 would never fry it 4[1. | strongly disagree.
2 |Specific days of the wesk (like weekend or when you go out) 3|2 | disagres
4|1 would try it but do not use regularly 3|3. | neither disagree nor agres
1 - Definitely yes _mcma__ day or almost every day 1 - Definitely yes 4. | agres
4|1 would try it but do not use regulary 4|2, | disagres
2|1 weould try it but do not use regularty 3|4. | agree
3|l would try it but do not use regulary 3|3. | neither disagree nor agrees
1 - Definitely yes Specific days of the wesk (like weekend or when you go out) 1 - Definitely yes 5. | strongly agree
2 | Specific days of the wesk (like weekend or when you go out) 2|4, | agres
2 |Specific days of the week (like weekend or when you go out) 2|4. 1 agree
5 - Definitely Mo 1 would never fry it 3[3. | neither disagree nor agres
7 [Every day or almost every day 2141 agres
4 |Specific days of the week (like weekend or when you go out) 3|3. | neither disagree nor agrees
4|l would try it but do not use regulary 4[4, | agres
3 [Specific days of the week (like weekend or when you go out) 3[4 | agres
3|1 would try it but do not use regularty 3|3. | neither disagree nor agres
5 - Definitely Mo | would never fry it 5 - Definitety No 2. | disagres
4|l would try it but do not use regulary 3|2. | disagres
5 - Definitely Mo | would never try it 3|1. | strongly disagree.
5 - Definitely No 1 would never fry it 3[4. | agree
4 |l would try it but do not use regulary 4[4 | agres
3 |Specific days of the week (like weekend or when you go out) 3|4 | agree
2|l would try it but do not use regulary 3|3. | neither disagree nor agres
3|1 would try it but do not use regulary 3|3. | neither disagree nor agres
2 |1 weould try it but do nct use regulary 2[2. | meither disagres nor agres
3|1 would try it but do not use regularty 4|3 | neither disagree nor agres
4|l would try it but do not use regulary 4 (2. | disagres
2|1 would try it but do not use regularly 4|3 | neither disagree nor agres
2 |Specific days of the week (like weekend or when you go out) 3|4. 1 agres
4|l would never try it 4[3. | neither disagree nor agres
3 |Specific days of the wesk (like weekend or when you go out) 2|2. | disagres
2 |Specific days of the week (like weekend or when you go out) 2|3. | neither disagree nor agree
4|l would try it but do not use regulary 5 - Definitety No 2. | disagres
5 - Definitely Mo | would never fry it 2|3, | neither disagres nor agres
3|1 weould try it but do not use regularty 2|4 | agree
5 - Definitely No | would never fry it 43. | neither disagree nor agree
3|l would try it but do not use regularty 3|4, | agres
3 |Ewvery day or almost every day 3|3. | neither disagree nor agres
41 would try it but do not use regularly 4|3 | neither disagree nor agres
4|1 would try it but do not use regulary 5 - Definitely Mo 3. | meither disagres nor agres
3 |Specific days of the wesk (like weekend or when you go out) 3|4. | agree
2|l would try it but do not use regulary 2|3. | neither disagree nor agrees
4|l would try it but do not use regulary 3|3. | neither disagree nor agres
5 - Definitely No Specific days of the week (like weekend or when you go out) 2[3. | peither disagree nor agres
5 - Definitely No | would never fry it 3|3. | neither disagree nor agres
5 - Definitely Mo | would never fry it 4 (3. | neither disagree nor agres
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Using the senice seems easy. I think. this application would be too complicated for some users. | am confident that the senice provider does not misuse the information known about me.
3. | neither disagree nor agree 3. | neither disagres nor agree 3. | neither disagree nor agres 1. | strongly disagres.

4. | agres 4. | agree 4. | agres 1. | stromgly disagres.

3. | neither disagree nor agree 4. | agree 3. | neither disagree nor agree 4. | agres

4. | agres 4. | agree 5. | strongly agree 2 | disagree

4. | agres 3. | neither dizagres nor agree 4. | agrese 2. | disagree

4. | agres 4. | agree 3. | neither disagree nor agres 3. | neither disagree nor agree
4. | agree 4. | agree 2. | disagree 1. | stromgly disagres.

4. | agree 4. | agree 4. | agree 3. | neither disagree nor agree
3. | neither disagree nor agres 3. | neither disagres nor agree 4. | agres 2 | disagree

4. | agree 4. | agree 3. | neither disagrees nor agres 3. | neither disagree nor agree
4. | agres 4. | agree 4. | agree 2 | disagree

5. | strongly agres 4. | agree 4. | agres 3. | neither disagree nor agree
4| agres 4.1 agree 4. | agres 4. | agres

4. | agres 4. | agree 4. | agree 2| disagree

4. | agree 5. | strongly agree 3. | neither disagres nor agres 2. | disagree

4. | agres 4. | agree 4. | agree 1. | strongly disagres.

4. | agres 4. | agres 3. | neither disagres nor agres 1. | stromgly disagres.

4. | agree 4. | agree 4. | agree 1. | strongly disagres.

4. | agres 4. | agree 2. | disagres 3. | neither disagree nor agree
3. | neither disagree nor agree 3. | neither disagres nor agree 3. | neither disagres nor agres 2. | disagres

3. | neither disagree nor agree 3. | nefther disagres nor agree 3. | neither disagree nor agres 2 | disagree

4. | agres 4. | agree 5. | strongly agree 4. | agres

4. | agres 4. | agree 2. | disagres 3. | neither disagree nor agree
4. | agres 4. | agree 4. | agree 4. | agres

4. | agree 3. | neither disagree nor agree 2. | disagree 3. | neither disagree nor agree
4. | agree: 5. | strongly agree 3. | neither disagree nor agres 5. | strongly agree

3. | neither disagree nor agree 3. | neither disagres nor agree 4. | agree 2 | disagree

5. | strongly agree 5. | strengly agree 3. | neither disagres nor agres . | strongly agree

4. | agree 4. | agree 3. | neither disagree nor agree 4. | agres

3. | neither disagree nor agree 3. | neither disagres nor agree 4. | agree 3. | neither disagree nor agree
4. | agres 4. | agree 2. | disagres 1. | stromgly disagres.

3. | neither disagree nor agree 3. | neither disagree nor agree 3. | neither disagree nor agree |51 strongly agree

5. | strongly agres 5. | strongly agres 2. | disagres 2 | disagres

4. | agree 4. | agree 4. | agree 4. | agres

2 | disagres 3. | neither disagres nor agree 4. | agres 4. | agres

4. | agree 4. | agree 3. | neither disagrees nor agres 3. | neither disagree nor agree
4. | agree 5. | strongly agree 4. | agree 2 | disagree

3. | neither disagree nor agres 2. | disagres 3. | neither disagree nor agres 3. | neither disagree nor agree
8. | strongly agree 5. | strongly agree 3. | neither disagres nor agres 4. | agres

4. | agres 4. | agree 3. | neither disagree nor agres 4. | agres

3. | neither disagree nor agres 4. | agree 5. | strongly agree 5. | strongly agres

4. | agres 4. | agree 3. | neither disagree nor agres 4. | agres

4. | agres 3. | neither disagres nor agree 4. | agres 2 | disagree

4. | agree 4. | agree 2. | disagree 2. | disagree

4. | agres 4. | agree 3. | neither disagree nor agres 2 | disagree

3. | neither disagree nor agree 4. | agres 4. | agres 2 | disagres

8. | strongly agres 5. | strongly agree 2. | disagres 4. | agres

4. | agres 3. | neither disagres nor agree 4. | agree 4. | agres

3. | neither disagree nor agree 3. | neither dizagres nor agree 4. | agree 2. | disagres

4| agres 4.1 agree 2. | disagres |5 1 strongly agree

3. | neither disagree nor agree 3. | neither disagres nor agree 2. | disagres 4. | agres

4. | agree 5. | strongly agree 2 | disagree 3. | neither disagree nor agree
2 | disagres 2. | disagres 4. | agree 4. | agres

4. | agree 4. | agree 4. | agree 2 | disagree

5. | strongly agree 2. | disagres 4. | agree 3. | neither disagree nor agree
4. | agres 4. | agree 4. | agree 2 | disagree

3. | neither disagree nor agres 4. | agree 4. | agres 3. | neither disagree nor agree
3. | neither disagree nor agree 4. | agree 4. | agree 1. | strongly disagree.

4. | agres 4. | agree 3. | neither disagree nor agres 3. | neither disagree nor agree
4. | agree 3. | neither disagree nor agree 3. | neither disagree nor agree 1. | strongly disagree.

4. | agres 4. | agree 4. | agree 1. | strongly disagres.

4. | agres 4. | agree 4. | agree 2 | disagres

3. | neither disagree nor agree 2. | disagree 4. | agree 1. | strongly disagree.

4. | agres 4. | agree 4. | agres 2 | disagree

4. | agree 4. | agree 2. | disagree 1. | stromgly disagres.

4. | agres 4. | agree 3. | neither disagree nor agres 1. | strongly disagres.
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| trust the semvice provider to use my data limited to the purpose | provided the data for.

| would be more satisfied with the senvice when | could use mare options to strengthen my privacy.

1. | strongly disagree.

4. | agres

2. | disagree 3. | neither disagres nor agres
4. | agres 3. | neither disagres nor agree
2 | disagree 4. | agres

2| disagree 5. | strongly agres

4. | agres 3. | neither disagres nor agree
1. | strongly disagree. 3. | neither disagres nor agres
3. | neither disagres nor agres 5. | strongly agres

2 | disagree 4. | agres

3. | ngither disagres nor agres 4. | agres

2 | disagree 5. | strongly agres

4. | agres 5. | strongly agres

4. | agres 4. | agres

2. | disagree 4. | agres

1. | strongly disagree. 4. | agres

1. | strongly disagres. 4. | agres

3. | neither disagree nor agres

3. | neither disagres nor agres

1. | strongly disagres.

5. | strongly agres

3. | neither disagree nor agres

5. | strongly agres

2. | disagree

3. | neither disagree nor agres

2_ | disagree 4. | agres

4. | agres 5. | strongly agres

3. | neither disagree nor agree 4. | agres

4. | agres 4. | agres

4. | agres 4. | agres

5. | strongly agree 4. | agres

2 | disagree . | dizsagres

5. | strongly agree . | neither disagree nor agree
4. | agree . | neither disagree nor agree

3. | neither disagree nor agres

. | agres

1. | strongly disagree.

3
3
4
4. | agres
5
5
4

5. | strongly agres . | strongly agres

2 | disagree . | strongly agres

4. | agres . | agres

4. | agree 4. | agres

3. | meither disagree nor agres 4. | agres

2 | disagree 5. | strongly agree

5. | strongly agres 5. | strongly agres

2 | disagree 5. | strongly agres

4. | agres 3. | neither disagres nor agres

5. | strongly agree

8. | strongly agres

3. | meither disagree nor agres 4. | agres
3. | neither disagree nor agree 4. | agres
2. | disagree 4. | agres
2 | disagree 4. | agres
2 | disagree 4. | agres
4. | agres 5. | strongly agres
5. | strongly agres 5. | strongly agres
2 | disagree 4. | agres
5. | strongly agres 5. | strongly agres
4. | agres 4. | agres
5. | strongly agres 4. | agres

3. | neither disagree nor agree

3. | neither disagres nor agree

2 | disagree 4. | agres
4. | agres 3. | neither disagres nor agree

1. | strongly disagree.

2. | disagres

2. | neither disagree nor agres 4. | agres
1_ | strongly disagree. 1. | strongly disagree.
4. | agres 4. | agres

1. | strongly disagree.

3. | neither disagres nor agres

1. | stromgly disagres.

4. | agres

2 | disagree 4. | agres
1. | stromgly disagres. 4. | agres
2 | disagree 4. | agres

1. | strongly disagres.

5. | strongly agres

1_ | strongly disagree.

3. | neither disagres nor agres
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The senvice would enable commercial parties sending me targeted adverisements.

| would like to know, which profiles are made upon my data. [)

1. | strongly disagres. 5. | strongly agree 1 - Definitely yes
4. | agres 5. | strongly agree 1 - Definitedy yes
4. | agres 1. | strongly disagres. 2
4. | agree 4. | agree 1 - Definitely yes
5. | stromgly agres 4. | agres 1 - Definitely yes
2 | disagree 4. | agres 1 - Definitely yes
2 | disagres 5. | strongly agree 1 - Definitedy yes
3. | neither disagree nor agres 5. | strongly agree 1 - Definitedy yes
2 | disagree 4. | agres 1 - Definitety yes
3. | neither disagree nor agree 3. | neither disagree nor agres 1 - Definitely yes
1. | strongly disagres. 4. | agres 1 - Definitedy yes
§. | strongly agree 2. | disagree 1 - Definitely yes
1. | stromgly disagres. 4. | agres 1 - Definitely yes
1. | strongly disagres. 4. | agres 1 - Definitely yes
1. | stromgly disagres. 1. | strongly disagree. 1 - Definitely yes
1. | strongly disagres. 4. | agres 1 - Definitely yes
2 | disagres 4. | agres 1 - Definitedy yes
1. | strongly disagres. 5. | strongly agree 1 - Definitely yes
1. | strongly disagree. 1. | strongly disagree. 1 - Definitely yes
3. | neither disagree nor agree 3. | neither disagree nor agres 2
1. | siromgly disagres. 4. | agres F
2 | disagree 5. | strongly agree 2
2 | disagres 1. | strongly disagree. 2
4. | agres 4. | agres 1 - Definitety yes
4. | agree 4. | agree 1 - Definitely yes
4. | agres 1. | strongly disagree. 1 - Definitedy yes
4. | agree 5. | strongly agree 1 - Definitedy yes
1. | stromgly disagres. 3. | neither disagree nor agree 1 - Definitely yes
1. | strongly disagres. 1. | strongly disagree. 1 - Definitely yes
2 | disagres 4. | agres 1 - Definitedy yes
8. | strongly agree 3. | neither disagree nor agree 5 - Definitely Mo
5. | stromgly agres 2. | disagree 3
4. | agres 1. | strongly disagres. 1 - Definitely yes
1. | stromgly disagres. 4. | agres 1 - Definitely yes
4. | agres 1. | strongly disagree. 1 - Definitedy yes
4. | agree 4. | agres 2
3. | neither disagree nor agree 1. | strongly disagree. 1 - Definitely yes
1. | strongly disagres. 3. | neither disagree nor agres 3
4. | agres 1. | strongly disagree. 1 - Definitely yes
4. | agres 4. | agres 2
1. | strongly disagree. 5. | strongly agree 1 - Definitely yes
1. | strongly disagree. 3. | neither disagree nor agree 1 - Definitedy yes
1. | stromgly disagres. 5. | strongly agree 1 - Definitely yes
3. | neither disagree nor agree 4. | agres 1 - Definitely yes
2 | disagres 4. | agres 3
2 | disagree 4. | agres 1 - Definitety yes
3. | neither disagree nor agree 1. | strongly disagree. 1 - Definitely yes
1. | strongly disagres. 1. | strongly disagree. 1 - Definitely yes
1. | siromgly disagres. 3. | neither disagree nor agree 1 - Definitedy yes
1. | stromgly disagres. 4. | agres 1 - Definitely yes
3. | neither disagree nor agree 1. | strongly disagree. 1 - Definitely yes
3. | neither disagree nor agree 1. | strongly disagree. 1 - Definitety yes
1. | strongly disagree. 4. | agree 2
1. | strongly disagres. 1. | strongly disagree. 1 - Definitedy yes
1. | strongly disagres. 1. | strongly disagres. 1 - Definitely yes
1. | stromgly disagres. 1. | strongly disagree. 1 - Definitely yes
2 | disagres 2. | disagree 1 - Definitely yes
3. | neither disagree nor agree 1. | strongly disagres. E]
2 | disagree 2. | disagree 1 - Definitely yes
2 | disagres 1. | strongly disagree. 1 - Definitedy yes
3. | neither disagree nor agree 4. | agres 1 - Definitely yes
2 | disagree 5. | strongly agree 1 - Definitely yes
1. | strongly disagres. 1. | strongly disagree. 1 - Definitedy yes
2 | disagree 4. | agres 1 - Definitedy yes
1. | stromgly disagres. 5. | strongly agree 3
1. | strongly disagres. 5. | strongly agree 1 - Definitely yes
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9.3 Scenario 3

id |Completed |Age |Gender |Type of university department | Type of university department [Other]  |Please specify type of university department Nationality
4|Y 26|Female |business Luxemburg
BlY 25| Male engineering de
7Y 39| Male engineering ltalian
8|y 26|Female |business ukrainisch
alyY 36|Female |engineering deutsch

12|Y 23|Male engineering Deutsch

15[Y 22|Male engineering deutsch

16[Y 24 Male engineering deutsch

18|Y 28| Male engineering deutsch

19]Y 29| Male engineering de

200 31| Male physical science ukrainer

221Y 25|Female |physical science Deutsch

231Y 26|Female |social sciences deutsch
24|Y 26|Female |business deutsch
27|y 30| Male humantties magyar
28|Y 27 |Male social sciences magyar
300Y 21|Female |humanities magyar

33)Y 22|Female |social sciences magyar

MY 20|Female |humanties magyar

35]Y 22|Female [humanities Magyar

36|Y 28| Male engineering piréz

7Y 21|Female |social sciences magyar
400y 23|Female |humanities Magyar
421Y 21|Female |physical science de

43Y 24 |Male social sciences magyar
44|Y 23| Male humantties magyar

451 28|Female |humanities magyar

46|Y 31| Male engineering Turkish

471Y 28| Male business Deutsch

AB]Y 26[Male engineering Deutsch

49|Y 24| Male physical science Britis]

BAY 18 Male engineering Brtish

5T|Y 20|Female |Other languages Reading University, French & ltalian departments | British

58|Y 19| Male engineering British

BO|Y 25|Female |Other Chemistry Polish

B1Y 24 |Male business Deutsch

62|Y 28|Female |humanties magyar

B3|Y 22|Female |humanities magyar

64|Y 29| Male engineering

B5|Y 31| Male engineering

BE|Y 26| Male engineering

BI|Y 20| Male engineering

T1[Y 36| Male Other Life Sciences Portuguese

T2|Y 26|Male business Deutsch

T4)Y 35| Male law deutsch

75|Y 20| Male engineering British

T6|Y 43|Female |humanities magyar

79)Y 20|Female |business deutsch

80)Y 27| Male business Deutsch

81y 23| Male engineering Romanian
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Where do you live (most of the time)?

What is your main occupation?

Capital city No employee but an ex-student of the university
Other large city (population over 100,000)  [No employee but an ex-student of the university
Capital city Employee at the university

Other large city (population over 100,000)  [Student at the university

Other large city (population over 100,000)  [Employee at the university

Other large city (population over 100,000)  [Student at the university

Other large city (population over 100,000) [Student at the university

Other large city (population over 100,000)  [Student at the university

Other large city (population over 100,000)  [Student at the university

Other large city (population over 100,000)  [Student at the university

Other large city (population over 100,000)  [Student at the university

Other large city (population over 100,000)  [Student at the university

Other large city (population over 100,000)  [Student at the university

City (population under 100,000)

Student at the university

Other large city (population over 100,000)

Student at the university

Other large city (population over 100,000)

Student at the university

Capital city

Student at the university

Other large city (population over 100,000)

Student at the university

Other large city (population over 100,000)

Student at the university

City (population under 100,000)

Student at the university

Capital city

No employee but an ex-student of the university

Other large city (population over 100,000)  [Student at the university

Other large city (population over 100,000)  [Student at the university

Other large city (population over 100,000)  [Student at the university
)

Other large city (population over 100,000

Student at the university

Country side / village

Student at the university

City (population under 100,000) Student at the university
Capital city Employee at the university
City (population under 100,000) Student at the university

Capital city

Employee at the university

City (population under 100,000)

Student at the university

City (population under 100,000)

Student at the university

Other large city (population over 100,000)

Student at the university

Country side / village

Student at the university

Other large city (population over 100,000)

Student at the university

Other large city (population over 100,000)

Employee at the university

Country side / village

No employee but an ex-student of the university

Other large city (population over 100,000

Student at the university

Other large city (population over 100,000

Student at the university

Employee at the university

)

( )

Other large city (population over 100,000)
(i )

Other large city (population over 100,000)  [Student at the university
City (population under 100,000) Student at the university
City (population under 100,000) Student at the university

Other large city (population over 100,000)

Employee at the university

Other large city (population over 100,000)

No employee but an ex-student of the university

Other large city (population over 100,000)  [Student at the university
City (population under 100,000) No employee but an ex-student of the university
Other large city (population over 100,000)  [Student at the university

Capital city

Employee at the university

Other large city (population over 100.000)

Student at the university
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Please indicate whether you agree or not agree with the following sentence: "The use of information and communication technology isfwas important for my education”™.

| agree

| strongly agree

| agree

I strongly agree

I strongly agree

I strongly disagree.

I strongly agree

| agree

| neither disagree nor agree

I strongly agree

I strongly agree

| agree

| agree

| agree

| strongly agree

| strongly disagree.

I strongly agree

I strongly disagree.

I strongly agree

| disagree

| agree

I strongly agree

| strongly agree

| agree

I strongly agree

| agree

I strongly agree

.| strongly agree

| agree

I strongly agree

.| strongly agree

I strongly agree

| agree

I strongly agree

.| strongly agree

.| strongly agree

| agree

| agree

_| strongly agree

.| strongly agree

I strongly agree

.| strongly agree

. | strongly agree

I strongly agree

| agree

.| strongly disagree.

.| strongly agree

| agree

| strongly agree

bl b il il o Bl B B Bl ] P Pt Pl P Bl Bl Pl Pt B B P Pl Bl P Bl Bl Pl B Pl e s ] P W Pl ] P el el Bl Pt Bl o Bl ol gl P P

| strongly agree

Page 81

[Final] Version 1.0

File: fidis-wpl1-del1l 6 Survey_on_Mobile_ldentity.final.v2.doc



D11.6

FIDIS

Future of Identity in the Information Society (No. 507512)

Which of the following statements describe better your current mobile phone?

How often do you use the intemet?

Technological devices, such as computers, make me feal uncomfortable.

an advanced type (support multimedia applications , photo's)

Every day or almost every day

. | strongly disagree.

PDA | Smartphone

Every day or almost every day

. | strongly disagree.

an advanced type (support multimedia applications , photo's)

Every day or almost every day

. | strongly disagree.

PDA | Smartphone

Every day or almost every day

. | strongly disagree.

a conventional type (supports text messaging, imited additional functions)

Every day or almost every day

. | strongly disagree.

an advanced type (support mulimedia applications , photo's)

Every day or almost every day

. | strongly disagree.

an advanced type (support multimedia applications , photo’s)

Every day or almost every day

. | strongly disagree.

a conventional type (supports text messaging, imited additional functions)

Every day or almost every day

. | strongly disagree.

a conventional type (supports text messaging, limited additional functions)

Every day or almost every day

. | strongly disagree.

PDA | Smartphone

Every day or almost every day

. | strongly disagree.

an advanced type (support multimedia applications , photo's

Every day or almost every day

. | strongly disagree.

an advanced type (support multimedia applications , photo’s

Every day or almost every day

. | strongly disagree.

an advanced type (suppert multimedia applications , photo’s

Every day or almost every day

. | neither disagree nor agree

an advanced type (support multimedia applications , photo’s

Every day or almost every day

. | strongly disagree.

an advanced type (suppert multimedia applications , photo’s

Every day or almost every day

. | strongly disagree.

an advanced type

Every day or almost every day

. | strongly disagree.

an advanced type (suppert multimedia applications , photo’s

Every day or almost every day

. | strongly disagree.

)
)
)
)
support multimedia applications , photo's)
)
)
)
)

e [ o b o o e |

an advanced type (support multimedia applications , photo’s Every day or almost every day . | disagree

an advanced type (support multimedia applications , photo's Every day or almost every day . | strongly disagree.

an advanced type (support multimedia applications , photo's Every day or almost every day . I disagree

PDA [ Smartphone Every day or almost every day . | neither disagree nor agree
an advanced type (support multimedia applications , photo's) Every day or almost every day .l agree

an advanced type (support multimedia applications , photo’s)

Every day or almost every day

. | strongly disagree.

a conventional type (supports text messaging, limited additional functions)

Every day or almost every day

. | neither disagree nor agree

a conventional type (supports text messaging, imited additional functions)

Every day or almost every day

. | disagree

an advanced type (support multimedia applications , photo's)

Every day or almost every day

. | disagree

an advanced type (support multimedia applications , photo's)

Every day or almost every day

. | strongly disagree.

PDA [ Smartphone

Every day or almost every day

. | strongly disagree.

an advanced type (suppert multimedia applications , photo's)

Every day or almost every day

. | disagree

PDA | Smartphone

Every day or almost every day

. | strongly disagree.

an advanced type (support multimedia applications , photo’s)

Every day or almost every day

. | strongly disagree.

PDA | Smartphone

Every day or almost every day

. | strongly disagree.

a conventional type (supports text messaging, imited additional functions)

Every day or almost every day

. | disagree

PDA [ Smartphone

Every day or almost every day

. | strongly disagree.

an advanced type (support multimedia applications , photo's)

Every day or almost every day

. | strongly disagree.

an advanced type (support multimedia applications , photo's)

Every day or almost every day

. | strongly disagree.

an advanced type (suppert multimedia applications , photo's)

Every day or almost every day

. | neither disagree nor agree

PDA [ Smartphone

Every day or almost every day

. | neither disagree nor agree

an advanced type (suppert multimedia applications , photo's)

Every day or almost every day

. | neither disagree nor agree

an advanced type (support multimedia applications , photo's)

Every day or almost every day

. | strongly disagree.

PDA | Smartphone

Every day or almost every day

. | strongly disagree.

an advanced type (support multimedia applications , photo’s)

Every day or almost every day

. | strongly disagree.

a conventional type (supports text messaging, imited additional functions)

Every day or almost every day

. | strongly disagree.

an advanced type (support multimedia applications , photo's)

Every day or almost every day

. | strongly disagree.

a conventional type (supports text messaging, imited additional functions)

Every day or almost every day

. | strongly disagree.

a conventional type (supports text messaging, limited additional functions)

Every day or almost every day

. | disagree

an advanced type (suppert multimedia applications , photo's)

Every day or almost every day

. | strongly disagree.

an advanced type (support multimedia applications , photo's)

Every day or almost every day

. | strongly disagree.

an advanced type (support multimedia applications , photo's)

Every day or almost every day

. | disagree

an advanced type (support multimedia applications , photo's)

Every day or aimost every day

—lpal ==l =] =] =] ===l wlw] = =]=]r] =] =] =[] = =[ra|raf ] = e[| ra] = ] = = =] =] =] =] =]=]=] =] =] =]=[=]=]=

. | strongly disagree.
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Technologies, such as computers, can make tasks even more difficult.

Protecting personal data against the eyes of others is important.

Privacy is an important human nght.

2. | disagres 5. | strongly agree 5. | strongly agree
2. | disagres 5. | strongly agree 5. | strongly agree
3. | neither disagree nor agree 5. | strongly agree 5. | strongly agree
2. | disagres 4. lagree 5. | strongly agree
5. | strongly agree 5. | strongly agree 5. | strongly agree
2. | disagree 5. | strongly agree 5. I strongly agree
3. | neither disagree nor agree 5. | strongly agree 5. I strongly agree
2. | disagree 5. I strongly agree 5. I strongly agree
4.1 agree 5. | strongly agree 5. | strongly agree
1. | strongly disagree. 5. | strongly agree 5. | strongly agree
1. | strongly disagree. 5. | strongly agree 5. | strongly agree
2. | disagres 5. | strongly agree 4.1 agree

2. | disagres 5. | strongly agree 4.1 agree

2. | disagres 5. | strongly agree 4.1 agree

2. | disagres 4. lagree 5. | strongly agree
1. | strongly disagree. 4. lagree 4.1 agree

2. | disagres 5. | strongly agree 5. | strongly agree
2. | disagree 5. | strongly agree 5. I strongly agree
4.1 agree 5. | strongly agree 4.1 agree

2. | disagree 1. | strongly disagree. 1. | strongly disagree.
3. | neither disagree nor agree 5. | strongly agree 5. | strongly agree
2. | disagree 4. lagree 4.1 agree

1. | strongly disagree. 5. | strongly agree 5. | strongly agree
4.1 agree 5. | strongly agree 5. | strongly agree
4.1 agree 5. | strongly agree 5. | strongly agree
1. | strongly disagree. 5. | strongly agree 5. | strongly agree
2. | disagres 5. | strongly agree 5. | strongly agree
1. | strongly disagree. 4. lagree 5. | strongly agree
3. | neither disagree nor agree 4. lagree 4.1 agree

3. | neither disagree nor agree 5. | strongly agree 5. I strongly agree
1. | strongly disagree. 5. | strongly agree 5. I strongly agree
3. | neither disagree nor agree 5. I strongly agree 5. I strongly agree
3. | neither disagree nor agree 4. lagree 4.1 agree

3. | neither disagree nor agree 5. | strongly agree 5. | strongly agree
2. | disagree 5. | strongly agree 5. | strongly agree
2. | disagree 4. lagree 4.1 agree

2. | disagree 5. | strongly agree 5. | strongly agree
2. | disagree 5. | strongly agree 5. | strongly agree
1. | strongly disagree. 5. | strongly agree 5. | strongly agree
3. | neither disagree nor agree 5. | strongly agree 5. | strongly agree
1. | strongly disagree. 4. lagree 4.1 agree

1. | strongly disagree. 5. | strongly agree 5. I strongly agree
1. | strongly disagree. 5. | strongly agree 5. I strongly agree
2. | disagree 5. I strongly agree 5. I strongly agree
2. | disagree 5. | strongly agree 4.1 agree

2. | disagree 5. | strongly agree 5. | strongly agree
1. | strongly disagree. 5. | strongly agree 5. | strongly agree
4.1 agree 5. | strongly agree 5. | strongly agree
4.1 agree 5. | strongly agree 5. | strongly agree
1.1 strongly disagree. 5. I strongly agree 5. | strongly agree
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I do not mind sharing sensitive information (such as information about my political epinions or ethnic origin or health related data) about me.

.| disagree

.| strongly disagree.

. I neither disagree nor agree

. I neither disagree nor agree

.| strongly disagree.

I neither disagree nor agree

. I strongly disagree.

I strongly disagree.

.| strongly disagree.

.| strongly disagree.

.| strongly disagree.

.| strongly disagree.

.| disagree

.l agree

.| strongly disagree.

| agree

| disagree

. I neither disagree nor agree

. I neither disagree nor agree

. I neither disagree nor agree

| disagree

.| strongly disagree.

| disagres

.| disagree

.| disagree

.| strongly disagree.

.| strongly disagree.

. I neither disagres nor agree

.| strongly disagree.

. I strongly disagree.

| agree

.l agree

. I neither disagree nor agree

. I neither disagree nor agree

.| strongly disagree.

. I neither disagres nor agree

| disagree

.| strongly disagree.

. I neither disagree nor agree

.| strongly disagree.

| agree

| disagree

. I strongly disagree.

I strongly disagree.

.| strongly disagree.

.| disagree

| agree

.| strongly disagree.

.| strongly disagree.

R E R EEE R EE E R R N E E E R N e R EE R S R E N EE

|l agree
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| use different passweords for different services because of security reasons.

I would provide the following information online. [Passport ID]

Yes

Never

1.
Yes 1. Never
Don't know 2. Almost never
No 2. Almost never
Yes 1. Never
Yes 1. Never
Yes 1. Never
Don't know 1. Never
Yes 1. Never
Yes 1. Never
Yes 1. Never
Yes 1. Never
Yes 2. Almost never
Yes 1. Never
No 1. Never
No 2. Almost never
Yes 1. Never
Mo 1. Never
Yes 1. Never
Yes 1. Never
Yes 1. Never
Yes 1. Never
Yes 1. Never
Yes 1. Never
Yes 1. Never
Yes 2. Almost never
Mo 1. Never
Yes 2. Almost never
Yes 1. Never
Yes 1. Never
Yes 1. Never
Yes 2. Almost never
Yes 1. Never
Yes 1. Never
Yes 1. Never
Yes 1. Never
No 2. Almost never
Yes 1. Never
Yes 1. Never
Yes 2. Almost never
Yes 1. Never
Yes 2. Almost never
Yes 1. Never
Yes 1. Never
Yes 2. Almost never
No 1. Never
No 1. Never
Yes 1. Never
Yes 1. Never
Yes 1. Never
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I'would provide the following information online. [Email Address]

| would provide the following information online. [Mobile phone number]

Often

Never

Almost never

. Almost never

Often . Almost never
Always Often
Often Never
Often . Almost never
Almost never Never
Almost never Never
Almost never . Almost never
Almost never Never
Almost never Never

Almost never

. Almost never

3. 1.

2. 2

3 2

4. 3.

3. 1.

3 2

2. 1.

2. 1.

2. 2

2. 1.

2. 1.

2. 2

3. Often 2. Almost never
4. Always 2. Almost never
3. Often 2. Almost never
3. Often 3. Often

3. Often 2. Almost never
3. Often 3. Often

4. Always 1. Never

3. Often 2. Almost never
2. Almost never 1. Never

3. Often 2. Almost never
3. Often 2. Almost never
2. Almost never 2. Almost never
4. Always 3. Often

2. Almost never 2. Almost never
3. Often 2. Almost never
4. Always 3. Often

3. Often 2. Almost never
3. Often 2. Almost never
3. Often 2. Almost never
3. Often 3. Often

3. Often 2. Almost never
3. Often 2. Almost never
3. Often 3. Often

3. Often 2. Almost never
3. Often 3. Often

3. Often 1. Never

2. Almost never 1. Never

3. Often 2. Almost never
3. Often 2. Almost never
3. Often 2. Almost never
2. Almost never 1. Never

2. Almost never 1. Never

3. Often 2. Almost never
4. Always 3. Often

3. Often 2. Almost never
2. Almost never 1. Never

2. Almost never 2. Almost never
4 Always 3. Often
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| would provide the following information online. [Credit card number]

| would provide the following information online. [Home address]

1. Never

MNever

1.
2. Almost never 2. Almost never
2. Almost never 3. Often
2. Almost never 3. Often
2. Almost never 2. Almost never
2. Almost never 2. Almost never
1. Never 1. Never
1. Never 2. Almost never
1. Never 1. Never
1. Never 1. Never
1. Never 1. Never
1. Never 1. Never
1. Never 1. Never
1. Never 2. Almost never
3. Often 1. Never
3. Often 2. Almost never
2. Almost never 2. Almost never
1. Never 2. Almost never
1. Never 2. Almost never
1. Never 2. Almost never
2. Almost never 1. Never
1. Never 2. Almost never
1. Never 3. Often
2. Almost never 2. Almost never
1. Never 1. Never
1. Never 3. Often
1. Never 2. Almost never
3. Often 3. Often
1. Never 2. Almost never
2. Almost never 2. Almost never
3. Often 3. Often
3. Often 3. Often
2. Almost never 2. Almost never
1. Never 2. Almost never
2. Almost never 2. Almost never
2. Almost never 2. Almost never
1. Never 2. Almost never
1. Never 1. Never
1. Never 1. Never
2. Almost never 2. Almost never
2. Almost never 2. Almost never
2. Almost never 3. Often
1. Never 1. Never
1. Never 2. Almost never
3. Often 3. Often
2. Almost never 3. Often
2. Almost never 3. Often
1. Never 1. Never
2. Almost never 2. Almost never
2. Almost never 2. Almost never
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When | am alene | do not want others to know where | am or what | am doing. Read it? |l believe the service is reliable and it would provide me the information that | am leoking for.
3. I neither disagree nor agree Yes 2. | disagree

5. | strongly agree Yes 3. | neither disagree nor agree
4.l agree Yes 2. | disagree

2. | disagree Yes 4. lagree

4.l agree Yes 4. lagree

3. I neither disagree nor agree Yes 3. I neither disagree nor agree
5. I strongly agree Yes 3. I neither disagree nor agree
5. I strongly agree Yes 2. | disagree

4.l agree Yes 2. | disagree

4.1 agree Yes 3. | neither disagree nor agree
5. I strongly agree Yes 2.l disagree

4.1 agree Yes 1. | strongly disagree.

2. | disagree Yes 3. | neither disagree nor agree
2.l disagree Yes 4. lagree

5. I strongly agree Yes 4. lagree

2. | disagree Yes 3. | neither disagree nor agree
4.l agree No 3. I neither disagree nor agree
3. Ineither disagree nor agree Yes 4 lagree

2. I disagree Yes 4. lagree

3. I neither disagree nor agree Yes 4 lagree

3. I neither disagree nor agree N/A 3. I neither disagree nor agree
3. | neither disagree nor agree N/A 4. lagree

3. I neither disagree nor agree Yes 4. lagree

4.1 agree Yes 1. I strongly disagree.

3. I neither disagree nor agree Yes 2.l disagree

1. I strongly disagree. No 2.l disagree

3. | neither disagree nor agree Yes 3. | neither disagree nor agree
3. I neither disagree nor agree Yes 4. lagree

3. I neither disagree nor agree Yes 4. lagree

4.1 agree Yes 4. lagree

4 lagree Yes 4 lagree

4. 1 agree Yes 4 lagree

4.1 agree Yes 2. | disagree

3. I neither disagree nor agree Yes 5. I strongly agree

4.1 agree Yes 3. I neither disagree nor agree
4.l agree Yes 2. | disagree

4.l agree Yes 2. | disagree

3. | neither disagree nor agree No 3. | neither disagree nor agree
5. I strongly agree N/A 2.l disagree

3. I neither disagree nor agree N/A 4. lagree

3. | neither disagree nor agree Yes 3. | neither disagree nor agree
3. I neither disagree nor agree Yes 4. lagree

3. I neither disagree nor agree Yes 4 lagree

4.1 agree Yes 2. | disagree

4.l agree Yes 2.l disagree

3. I neither disagree nor agree Yes 5. I strongly agree

3. | neither disagree nor agree N/A 3. | neither disagree nor agree
2.l disagree Yes 4. lagree

5. I strongly agree Yes 1. I strongly disagree.

1. | strongly disagree. Yes 5. | strongly agree
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| would be more satisfied with the senvice when | could use more options to strengthen my privacy.

| am satisfied with the amount of control | have over how much information | share with the system.

| agree

| neither disagree nor agree

4. 3

4. | agree 2. | disagree

3. | neither disagree nor agree 3. | neither disagree nor agree
4.1 agree 4.1 agree

5. | strongly agree 3. | neither disagrae nor agree
4.1 agree 2. | disagree

4.l agree 2.1 disagree

3. I neither disagree nor agree 2. I disagree

5. | strongly agree 1. | strongly disagree.

5. | strongly agree 3. | neither disagree nor agree
4. | agree 2. | disagree

3. | neither disagree nor agree 2. I disagree

3. | neither disagrae nor agree 3. | neither disagrae nor agree
3. | neither disagree nor agree 4.l agree

2. | disagree 4.1 agree

1. | strongly disagree. 3. | neither disagree nor agree
5. | strongly agree 3. | nether disagree nor agree
4. | agree 3. I neither disagree nor agree
3. I neither disagree nor agree 4.1 agree

5. | strongly agree 3. I neither disagres nor agree
4.1 agree 2. | disagree

3. | neither disagree nor agree 4. | agree

4. | agree 4. | agree

3. | neither disagrae nor agree 1. | strongly disagree.

4.1 agree 4.1 agree

2. | disagree 4. 1 agree

4. 1 agree 3. | neither disagree nor agree
4.1 agree 3. | neither disagree nor agree
4.1 agree 3. | neither disagree nor agree
5. | strongly agree 1. | strongly disagree.

5. | strongly agree 2. I disagree

4.l agree 4.1 agree

4.1 agree 3. | neither disagrae nor agree
4.1 agree 4.l agree

4. | agree 2. | disagree

2. | disagree 3. | neither disagree nor agree
4.1 agree 2. I disagree

4.1 agree 4.l agree

3. | neither disagree nor agree 1. | strongly disagree.

3. | neither disagree nor agree 3. | neither disagree nor agree
4.1 agree 2. | disagree

4 1 agree 3. I neither disagree nor agree
5. | strongly agree 4_1agree

4.1 agree 4.l agree

5. | strongly agree 1. | strongly disagree.

4.1 agree 2. | disagree

4.1 agree 3. I neither disagree nor agree
5. | strongly agree 2. | disagree

1. | strongly disagree. 1. | strongly disagree.

5. | strongly agree 4. | agree
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| don't mind using a more complicated system, when that means that | have more control over the spreading out of my data.

| feel like using the system could improve my social life.

Yes

. | netther disagree nor agree

3
Yes 3. | neither disagree nor agree
No 2. | disagree
Yes 4. | agree
Yes 4.1 agree
Yes 3. I netther disagree nor agree
Yes 3. I nether disagree nor agree
Yes 1. I strongly disagree.
Yes 4. | agree
Yes 4. | agree
Yes 1. | strongly disagree.
Don't know 2. | disagres
Yes 2. | disagree
Yes 3. | netther disagree nor agree
Yes 2. | disagree
Yes 3. | netther disagree nor agree
Yes 2. | disagres
Yes 2. | disagree
Yes 4.1 agree
Yes 4.1 agree
Yes 1. | strongly disagree.
Yes 2. | disagree
Yes 4. | agree
Don't know 1. | strongly disagree.
Yes 2. | disagree
Yes 2. | disagree
Yes 3. | netther disagree nor agree
Yes 4.1 agree
Yes 2. | disagree
Yes 4. | agree
Yes 4.1 agree
Yes 4.1 agree
Yes 2. | disagree
Yes 4. | agree
Yes 1. | strongly disagree.
Yes 4.1 agree
Yes 3. | netther disagree nor agree
No 2. | disagree
Yes 1. | strongly disagree.
Yes 3. | neither disagree nor agree
Yes 4. | agree
Yes 3. I netther disagree nor agree
Yes 3. I neither disagree nor agree
Yes 1. | strongly disagree.
Yes 4. | agree
Yes 4.1 agree
Yes 3. | netther disagree nor agree
Yes 3. | neither disagree nor agree
Yes 1. | strongly disagree.
Mo 5| strongly agree
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| think thy system would become an important part of my life.

Assuming | had access to the system at a reasonable price, lintend to use it []

| disagres

| strongly disagree.

(5]

| strongly disagree.

5 - Definitely No

I neither disagree nor agree

| disagres

| strongly disagree.

I disagree

I strongly disagree.

I neither disagree nor agree

I neither disagree nor agree

| disagres

| strongly disagree.

| strongly disagree.

| disagree

| strongly disagree.

| disagree

| disagree

| | e | L0 L] ] e | RO [ L) L] ] [ RO R

I netther disagree nor agree

1 - Definitely yes

I neither disagree nor agree

| agree

| strongly disagree.

I neither disagree nor agree

| agree

M| L] s o) P

| strongly disagree.

5 - Definitely No

| strongly disagree.

| agree

I neither disagree nor agree

| neither disagree nor agree

| disagres

| disagres

I agree

] Cadf P L | L] Cad | o

| agree

1 - Definitely yes

I neither disagree nor agree

=y

| disagree

1 - Definitely yes

| disagree

I neither disagree nor agree

| disagres

| strongly disagree.

| o | L] P

| strongly disagree.

5 - Definitely Ne

| disagres

| disagree

| agree

| agree

I strongly disagree.

o] B R RD | P

| agree

1 - Definitely yes

| disagree

| agree

1 - Definitely yes

| disagree

| strongly disagree.

5 - Definitely No

[ P el il Ll P o e P Tl i e Pl F il B IR E F] B B s i ] F] B e o Bl ES] P B B B Ll L o L] Pl Pl DR B P Bl e A ] Pl Pl

| strongly agree

1 - Definitely ves
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How often would you use it...

| think that my friends would use a similar service. []

| think this service would be very popular.

Using the service seems easy.

I'would try it but do not use regularly 3|3. I neither disagree nor agree 4. 1agree
I would try it but do not use regularly 4|2. | disagree 4. | agree
I'would try it but do not use regularly 4|3. I neither disagree nor agree 4. lagree
Specific days of the week (like weekend or when you go out) 4|3. I neither disagree nor agree 4. lagree
Specific days of the week (like weekend or when you go out) 2|4. 1agree 2. | disagree
I'would try it but do not use regularly 4|4 Tagree 4 Tagree
I'would try it but do not use regulary 4|3. I neither disagree nor agree 4 Tagree
1 would try it but do not use regularly 4[4 lagree 4. lagree
I'would try it but do not use regularly 3|5. | strongly agree 5. | strongly agree
Specific days of the week (like weekend or when you go out) 2[4 lagree 4. | agree
I'would try it but do not use regularly 4|2 | disagree 3. | neither disagree nor agree
I'would try it but do not use reqularly 3|3. I neither disagree nor agree 4. lagree
I would try it but do not use regularly 3[3. I neither disagree nor agree 4. | agree
Specific days of the week (like weekend or when you go out) 4|3. | neither disagree nor agree 4. lagree
1 would try it but do not use regularly 2[4 lagree 5. | strongly agree
I'would try it but do not use regularly 5 - Definitely No 2. | disagree 5. | strongly agree
I'would try it but do not use reqularly 5 - Definitely No 2. | disagree 3. | neither disagree nor agree
I'would try it but do not use reqularly 2|5. | strongly agree 4.1 agree
I'would try it but do not use regulary 3|3. I netther disagree nor agree 3. I neither disagree nor agree
Specific days of the week (like weekend or when you go out) 2|4 1agree 4 Tagree
1 would try it but do not use regularly 4|2. | disagree 3. | neither disagree nor agree
I'would try it but do not use regularly 3|3. I neither disagree nor agree 4. lagree
Every day or almost every day 2[4 lagree 4.1 agree
I'would never fry it 5 - Definitely No 2. | disagree 2. | disagree
I'would try it but do not use regularly 3|4. 1agree 4. 1agree
Every day or almost every day 2|3. | neither disagree nor agree 4. | agree
Specific days of the week (like weekend or when you go out) 3|4 lagree 4. lagree
I would try it but do not use regularly 3[3. I neither disagree nor agree 4.1 agree
Specific days of the week (like weekend or when you go out) 2|2. | disagree 2. | disagree
I'would try it but do not use regularly 4|3. I netther disagree nor agree 4 Tagree
Specific days of the week (ke weekend or when you go out) 2|4 lagree 4. |agree
Every day or almost every day 2[4 lagree 4. lagree
I'would try it but do not use regularly 3|3. I neither disagree nor agree 3. | neither disagree nor agree
Specific days of the week (like weekend or when you go out) 1 - Definitely yes 5. | strongly agree 4. | agree
I'would try it but do not use regularly 3|4. 1agree 4. lagree
I would try it but do not use regularly 4|2. | disagree 5. | strongly agree
I would try it but do not use regularly 1 - Definitely yes 4. lagree 3. | neither disagree nor agree
I'would try it but do not use regularly 4|4. 1agree 3. | neither disagree nor agree
I would never try it 5 - Definitely No 2. | disagree 5. | strongly agree
Specific days of the week (like weekend or when you go out) 2|4 1agree 4. lagree
Specific days of the week (like weekend or when you go out) 2[4 lagree 4. lagree
Specific days of the week (like weekend or when you go out) 1 - Definitely yes 4. lagree 4.1 agree
Every day or almost every day 3|4 Tagree 4 Tagree
1'would try it but do not use requlary 4|4 Tagree 4 Tagree
Specific days of the week (like weekend or when you go out) 2[4, lagree 4. | agree
I'would try it but do not use regularly 3|3. I neither disagree nor agree 4. lagree
Every day or almost every day 1 - Definitely yes 5. | strongly agree 5. | strongly agree
Specific days of the week (like weekend or when you go out) 2|4 1agree 5. | strongly agree
I'would never try it 3|2 | disagree 5. | strongly agree
5 5

Every day or almost every day

1 - Definitely yes

. | strongly agree

. | strongly agree
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| think the system is clear and understandable.

| think, this application would be too complicated for some users.

4.1 agree 4. | agree

4.1 agree 2. | disagree

4.1 agree 2. | disagree

4. | agree 4. | agree

4.1 agree 5. | strongly agree

4.1 agree 3. I neither disagree nor agree
3. I neither disagree nor agree 2.1 disagree

2.1 disagree 2. I disagree

2. | disagree 2. | disagree

4.1 agree 3. I neither disagree nor agree
3. | neither disagree nor agree 4. | agree

3. | neither disagree nor agree 3. I neither disagree nor agree
4.1 agree 4.l agree

3. | neither disagree nor agree 4. | agree

2. | disagree 5. | strongly agree

5. | strongly agree 4.l agree

4.1 agree 4. | agree

4. 1agree 2. | disagree

3. I neither disagree nor agree 4 | agree

4.1 agree 3. I neither disagree nor agree
5. | strongly agree 2. | disagree

4.1 agree 2. | disagree

4.1 agree 4.l agree

3. | neither disagree nor agree 3. | neither disagree nor agree
4.1 agree 2. | disagree

4.1 agree 4.l agree

4.1 agree 4. | agree

3. | neither disagree nor agree 4. | agree

2. | disagree 2. | disagree

3. I neither disagree nor agree 2. | disagree

4. 1agree 4.l agree

4. 1agree 4 lagree

3. | neither disagree nor agree 3. I neither disagree nor agree
4.1 agree 3. | neither disagree nor agree
4.1 agree 3. I neither disagree nor agree
5. | strongly agree 3. I neither disagree nor agree
3. | neither disagree nor agree 3. I neither disagree nor agree
2. | disagree 4. | agree

3. | neither disagree nor agree 3. I neither disagree nor agree
4.1 agree 4.l agree

4. | agree 3. | neither disagree nor agree
3. | neither disagree nor agree 5. I strongly agree

4.1 agree 4. | agree

4.1 agree 2. | disagree

2. | disagree 4. | agree

4.1 agree 4.l agree

5. | strongly agree 3. I neither disagree nor agree
4.1 agree 4. | agree

4.1 agree 4. | agree

5. | strongly agree 2. | disagree
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| am confident that the service provider does net misuse the information known about me.

| trust the service provider to use my data limited to the purpose | provided the data for.

2. | disagree 1. | strongly disagree.

1. | strongly disagree. 1. | strongly disagree.

3. I neither disagree nor agree 3. I neither disagres nor agree
2. | disagree 4. lagree

1. | strongly disagree. 1. | strongly disagree.

2.l disagree 4. lagree

1. I strongly disagree. 4 lagree

1. 1 strongly disagree. 1. I strongly disagree.

1. | strongly disagree. 1. | strongly disagree.

1. | strongly disagree. 1. I strongly disagree.

1. | strongly disagree. 5. I strongly agree

2. | disagree 1. I strongly disagree.

3. I neither disagree nor agree 4. lagree

3. I neither disagree nor agree 3. I neither disagres nor agree
4.l agree 4. lagree

1. | strongly disagree. 1. | strongly disagree.

2. | disagree 4. lagree

3. I nether disagree nor agree 3. I neither disagree nor agree
3. I neither disagree nor agree 4. lagree

5. I strongly agree 5. I strongly agree

2. | disagree 1. I strongly disagree.

3. | neither disagree nor agree 3. I neither disagres nor agree
5. | strongly agree 5. | strongly agree

1. | strongly disagree. 2.l disagree

1. | strongly disagree. 1. I strongly disagree.

2. |l disagree 2.l disagree

4.1 agree 4. lagree

3. I neither disagree nor agree 3. I neither disagree nor agree
2. | disagree 3. I neither disagree nor agree
1. | strongly disagree. 2. I disagree

2.l disagree 2 ldisagree

2. | disagree 2. | disagree

3. | neither disagree nor agree 3. I neither disagres nor agree
4.1 agree 4. lagree

2.l disagree 2.l disagree

3. | neither disagree nor agree 4. 1agree

4.1 agree 4. lagree

1. | strongly disagree. 1. I strongly disagree.

1. | strongly disagree. 1. | strongly disagree.

3. | neither disagree nor agree 4. 1agree

2. |l disagree 4. lagree

2.l disagree 3. I neither disagree nor agree
2.l disagree 2. I disagree

2. I disagree 2. ldisagree

1. | strongly disagree. 3. | neither disagree nor agree
4.1 agree 4. lagree

3. | neither disagree nor agree 3. | neither disagree nor agree
1. | strongly disagree. 1. | strongly disagree.

1. | strongly disagree. 1. I strongly disagree.

4 | agree 4 lagree

Page 96

[Final] Version 1.0

y.final.v2.doc

Mobile_Identit

File: fidis-wpl1-del1l 6 Survey on



D11.6

FIDIS

Future of Identity in the Information Society (No. 507512)

I'would be more satisfied with the service when | could use more options to strengthen my privacy.

| don't mind if police can access data of travelling and activities for criminal investigations.

4.1 agree 1. | strongly disagree.

4.1 agree 1. I strongly disagree.

4.1 agree 3. I neither disagree nor agree
4.l agree 3. I neither disagree nor agree
5. I strongly agree 1. I strongly disagree.

4.1 agree 1. I strongly disagree.

5. I strongly agree 1. I strongly disagree.

4.1 agree 1. I strongly disagree.

4.1 agree 1. | strongly disagree.

5. I strongly agree 1. I strongly disagree.

5. | strongly agree 1. | strongly disagree.

4.1 agree 2. | disagree

4.1 agree 4.1 agree

4.l agree 2. | disagree

2. | disagree 5. | strongly agree

4.1 agree 1. | strongly disagree.

5. I strongly agree 1. I strongly disagree.

4.1 agree 5_ 1 strongly agree

5. I strongly agree 5_ I strongly agree

5. I strongly agree 4. 1 agree

5. | strongly agree 3. | neither disagree nor agree
4.1 agree 1. I strongly disagree.

5. | strongly agree 1. | strongly disagree.

3. I neither disagree nor agree 2. | disagree

4.1 agree 4. 1 agree

4.1 agree 2. | disagree

5. I strongly agree 5. | strongly agree

4.1 agree 4. | agree

2. I disagree 2. | disagree

5. I strongly agree 1. I strongly disagree.

4. 1agree 2. | disagree

4. 1agree 1. I strongly disagree.

5. | strongly agree 3. | neither disagree nor agree
4.1 agree 1. | strongly disagree.

4.1 agree 2. | disagree

4.1 agree 3. I neither disagree nor agree
4.1 agree 2. | disagree

1. | strongly disagree. 1. | strongly disagree.

3. I neither disagree nor agree 1. I strongly disagree.

4.1 agree 1. | strongly disagree.

5. I strongly agree 1. | strongly disagree.

5. I strongly agree 1. I strongly disagree.

5. I strongly agree 1. I strongly disagree.

4. lagree 2. I disagree

5. | strongly agree 1. I strongly disagree.

4.1 agree 5. | strongly agree

5. I strongly agree 4.l agree

1. I strongly disagree. 1. | strongly disagree.

1. I strongly disagree. 1. I strongly disagree.

5. | strongly agree 4.l agree
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The service would enable commercial parties sending me targeted advertisements.

I 'would like to know, which profiles are made upon my data. []

4.1 agree 1 - Definitely yes
4.1 agree 1 - Definitely yes
2. | disagree 4
5. | strongly agree 1 - Definitely yes
5. | strongly agree 1 - Definitely yes
5. I strongly agree 1 - Defintely yes
4. 1agree 1 - Definitely yes
4. 1agree 1 - Defintely yes
4.1 agree 1 - Definitely yes
5. | strongly agree 1 - Definitely yes
5. | strongly agree 1 - Definitely yes
4.1 agree 1 - Definitely yes
3. I neither disagree nor agree 1 - Definitely yes
4.1 agree 2
4.1 agree 1 - Definitely yes
1.1 strongly disagree. 1 - Definitely yes
1. I strongly disagree. 1 - Definitely yes
1. I strongly disagree. 1 - Definitely yes
4.1 agree 2
3. I neither disagree nor agree 1 - Definttely yes
1.1 strongly disagree. 1 - Definitely yes
4.1 agree 1 - Definitely yes
1. 1 strongly disagree. 1 - Definitely yes
1. I strongly disagree. 3
1. I strongly disagree. 1 - Definitely yes
2. | disagree 2
1. I strongly disagree. 1 - Definitely yes
2. | disagree 1 - Definitely yes
4.1 agree 1 - Definitely yes
2. | disagree 1 - Definitely yes
1. | strongly disagree. 1 - Defintely yes
1. I strongly disagree. 1 - Definitely yes
3. I neither disagree nor agree 2
4.1 agree 2
5. | strongly agree 1 - Definitely yes
5. | strongly agree 1 - Definitely yes
4.1 agree 2
4.1 agree 1 - Definitely yes
1. 1 strongly disagree. 1 - Definitely yes
5. | strongly agree 1 - Definitely yes
1.1 strongly disagree. 2
2. | disagree 1 - Definitely yes
5. I strongly agree 1 - Definitely yes
2. | disagree 1 - Definitely yes
5. | strongly agree 1 - Definitely yes
1.1 strongly disagree. 2
5. | strongly agree 1 - Definitely yes
5. I strongly agree 1 - Definitely yes
5. | strongly agree 1 - Definitely yes
1.1 strongly disagree. 1 - Definitely ves
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9.4 Scenario 4

FIDIS

id [Comgleted [Age [Gender [Type of uniwersity depariment | Type of university depariment [Other]  [Flease specy type of university depariment | Nationality Where do you live (most of the time|? Whiat is your main occupation?
7Y H|Male  [engineering deutsch Crither large city (population ower 100,000) |Employee at the university
oy 24 |Male business Dieutsch [ Britisch | Country side [ wilage Student 3t the: university
10[Y 30|Female [business Deutsch Crther large city (population over 100,000) [Student 3t fhe university
1]y M[Male  [business deutsch Crther large city [population over 100,000) [Employee 3t the university
13[Y 23|Female [business Dieutsch Crther large city (population over 100,000) [Student 3t the university
14 33 |Female [humanities italian City (population wnder 100,000} Mo employes but an ex-student of the university
15[ 32|Femnale |physical science SWISS Capital city Emgployee at the university
16 70 |Female [physical science italian Capital city Student at the university
17 mm_wnm_dwm Engnesrnng deutsch City (population under 100,000} Emgploves st the university
18 28|Femnale [engneering dt o empl bast an ex-student of the universi
20 30|Male  [engnesring deutsch ide [ o ernployes but an ex-student of the universi
22 24 Male engneenng [ Crther large city (population over 100,000) |Student at fhe university
23 25|Male  |Cther Infomiatik Informiatik B. SC Deutsch Oither lame city (population over 100,000} [Student 3t the wniversity
4 20|Femnale [engnesring Deutsch Courry side /il Student 3t the university
6 MA Cither Informatik Orther large city (population over 100,000 [Emplo n.,.m University
7 B0|Male [business dewtsch City (populabion under 100,000) m_._.u_n e university
] L2 |Fernale [engnesring deutsch Orther large city (population ower 100,000} m_.__n_um university
By 21|Female |engineering deutsch Couniry side [ vl tudent 3 e university
0|y 18|Female |business Bulgarien Orther large city (population over 100,000} oE jent 3 e university
17 27|Male  |enginesring Geman Crther lame city (population ower 100,000) |Student 3t the university
2|7 26|Male  |physical science manzkkanisch City {population under 100,000} Student 3t the university
35| 2fi|Male  [engineering deutsch Crither large city (population ower 100,000) |Student at the university
36]Y 33|Femnale [humanities magyar Crither large city (population ower 100,000) |Student at the university
IB|Y 22 |Female |humanities Ma3gyar Criher lame city (population ower 100,000 [Student 3t e wniversity
L 30|Femnale [humanities magyar City (population under 100,000} Mo employes but an ex-student of the university
40 24|Femnale |humanities |magyar Crither lamge city (population ower 100,000) |Student at the university
41| 21|Male  [humanities E% Crither lamge city (population ower 100,000) |Student at the university
A3[7 Z|Male  |[social sciences [agyar Ciher Targe city | population ower 100,000) | Student & e unversity
Y J0[Male__[humanibes |magyar Couniry side [ wilage Student 3t the wniversity
45 25|Femnale [humanities |magyar Couniry side [ wilage Student at the university
46 21|Fermnzle [humanities Magyar Crther large city (population ower 100,000) [Student 3t fhe wniversity
47 21|Female |humanities Magyar Counry side [ wil; i
48 21|Female |humanities Magyar Crither lamge city (population ower 100,000}
40 22|Male umanities Crther large city (population ower 100,000)
2 24[Male  [humanibes _E Cther large city (population over 100,000) |
3 21|Male  |engnesring Deutsch Orther large city (population over 100,000} |
5 27 |Female |humanities M3gyar Orther large city (population over 100,000} |
7 25|Male  |business deutsch Orther large city (population over 100,000} |
24|Male  [maths Dieutsch Crher lame ity (population over 100,000
Bl 25| Female |humanities M3gyar Ortheer large city (population over 100,000)
b 22|Female |humanities _w.wg.ﬂ. Orther large city (population over 100,000)
1]y 23|Male  |enginesring Deutsch City (population under 100,000} Student 3t the university
2| 36| Fermnale |physical science italian Capital city Emgployes 3t fhe university
EN 30| Male engneerning Deutsch Capital city Emgployes 3t fhe university
BY 27 |Male enginesring deutsch Capital city Emgployee 3t fhe university
[ 30]Male  |engneering Geman Capital city Emgloyee at the university
K 21|Male  [engineering |Deutsch Capital city Student at the university
a7y 30|Femnale [law magyar Crither lamge city (population ower 100,000) |Mo employes but an ex-student of the university
7Y 20|Female |Ciher Administration Information Management and Policy Sendces  |British Crther large city (population ower 100,000 |Employee at the university
i IT|Male  [engmeerng Binfish City (populabion under 100,000) Shudent 3t e university
El 22|Fernale [humanities ?mmﬂﬂ. Capital city Student at the university
T4 20|Male  [humanities |magyar Country side [ vilage Student at the university
] 21|Femnale [humanities | magyar Crither lame city {population ower 100,000} | Student 3t the wniversity
TRV 23 [Fernale [physical science | American Cther large city (population over 100,000) [Student 3t the wniversity
ey 24 |Female [social sciences magyar Couniry side [ vilage Student at the university
BOJY 20|Female [social sciences Bintish City | _u.ou..__nno under 100,000} Shudent 3t the university
B1 2B|MA Engnesrnng 21 white eurcpean | Crther large city (population over 100.000) | Student st the university
B2 20[Male  |engineering british City {populabion under 100,000} Student at the university
63 23| Male usiness deutsch Country sids /il iversi
B4 30| Male USINess deutsch Crther lamge city (population ower 100,000}
1] 23 |Femae [humanites Magyar Capital city
6] 20| Male ical science deutsch Crher age ity (population owver 100,000) |Employes 3t the university
T 33 |Female |humanities M3gyar / Mo employes but an ex-student of the universi
B 27 |Female |social sciences M3y _uno_ﬁ_ ity Student 3t the university
0|y 24 |Female |social sciences M3gyar Orther large city (population over 100,000) [Student 3t the wniversity
Y 22|Female |humanities Magyar City { _u.ou..__.uno under 100,000} Student at the: university
Y 30|Male  |Other nene none Irish / Dutch Mg empl but an ex-student of the universi
4 [ 23| Male ical science _v‘mmo.. Emgloves 3t the university
Y 21|Female |physical science White British Capital city Student at the university
arly 20|Female |Ciher Food Science Food Biosciences Biritish Crither large city (population ower 100,000) |Student at the university
ooy 24 |Male humanities Magyar Criher lamge city (population ower 100,000) [Student 3t e wniversity
[ T00[7 I7 [Female |physical science Barbadian Uither Targe city | population ower T00,000) | Student 3t e unversity
101]Y 24 |Femnale [social sciences magyar Crither lamge city (population ower 100,000 |Employee at the university
102[Y 32|Male  [engineering 1] Capital city Mo employes but an ex-student of the university
103[Y 23| Male social sciences | Mamyar Crther lamye city (population ower 100,000} [Student at the: university

Page 99

y.final.v2.doc

Mobile_Identit

File: fidis-wpl1-del1l 6 Survey on

[Final] Version 1.0



D11.6

FIDIS

Future of Identity in the Information Society (No. 507512)

Please indicate whether you agree or not agree with the following sentence: "The use of information and communication technology isfwas important for my education”

Which of the following statements describe better your cument mobile phone?

How often do you use the intemet?

6. | strongly agree an advanced type (support multmedia applications , photo’s) Every day or almost every day
5. | strongly agres an advanced type (support multmedia applications . photo's) Every day or almost every day
6. | strongly agree an advanced type (support multmedia applications , photo’s) Every day or almost every day
4. | agree an advanced type [support multmedia applications , photo’s) Ewvery day or almost every day
§. | strongly agree a comentional type (suppors text messa , limited additional funchons) Every day or almaost every day
5. | strongly agree an advanced type {support multmedia applications . phofo's) Every day or slmost every day
4. lagree _m comentional fype [supports text messaj , limited additional funchons) Every day or almaost every day
4. | agree a comentional type [supports text messaging, limited additional funchons) Every day or almost every day
|an adwanced tvpe (support multimedia applicabons . photo's) Every day or almost eveny day

3. _l a comentional type (supports text messa , limited additonal funchons) Every day or amost every day
4. PDA f Smartphone Every day or almost every day
4. an aduanced type (support multmedia applications . phoio's) Ewvery day or almost every day
5. | strongly agree PDA ! Smartphone Ewvery day or almost every day
5. | strongly agree an aduanced type (support multmedia applications . phofo's) Ewvery day or almost every day
5. a comentional type (supports text messaging, limited additional functions) Every day or almost every day
1= PDA / Smartiphone Every day or amost every day
4. an adwanced type (support multmedia applications . photo's) Every day or aimost every day
5. | strongly agree a comentional type (supports text messaging, limited additional functions) Every day or amost every day
6. | strongly agree an advanced type (support multmedia applications , photo’s) Every day or almost every day
2. | disagres an advanced type (support multmedia applications . photo's) Every day or almost every day
6. | strongly agree POA I Smartphone Ewvery day er Amost every day
1. | strongly disagres. a comentional type (suppors text messa , limited additional funchons) Ewvery day or almost every day
. an advanced type (support multmedia applications . photo’s) Every day or almaost every day
5 an advanced type {support multmedia applications . phofo's) Every day or slmost every day
. |a conventional type [supports text messa, , limited additional funchons) Every day or almaost every day
5. a comentional type [supports text messaging, limited additional funchons) Every day or almost every day
5. an aduanced type (support multmedia applications . phoio's) Every day or almost every day
3 POA T Smartphone Every day or most every day
PDA f Smariphone Every day or almost every day

an advanced type (support multimedia applications , phoio's) Every day or almost every day

an advanced type (support multimedia applications , photo's) Ewvery day or almost eveny day

an aduanced type (support multmedia applications . phoio's) Ewvery day or almost every day

an advanced type (support multimedia applications , phoio's) Every day or almost every day

an advanced type (support multmedia applications , photo's) Every day or amost every day

an adwanced type (support multmedia applications . photo's) Every day or amost eveny day

a comentional type (supports text messaging, limited additional functions) Every day or amost every day

Ewvery day er Amost every day

nesther disagree nor agree

m:un_ﬁ.ﬁmu_ﬁm_mcunnnjc_nﬂma_muu_u__ﬂno.uE._Q_um
PDA ! Smanphone

ImDWm

|2 conventional type (supparts text messaging, limited saditonal functions)

Every day of amost eveny day

Ewvery day or almost every day

. | strongly agree an advanced type [support multmedia applications , photo’s) Ewvery day or almost every day
. | strongly agree an advanced type (support multmedia applications . photo’s) Every day or almaost every day
Iqu a conventional type (supports text messaging, limited additonal funchons) Every day or slmost every day
nesther disagres nor agree _l a comentional type (suppors text messa , limited additional funchons) Every day or almaost every day

PDA f Smartphone Every day or almost every day

an advanced type support multmedia applications . phoio's) Ewvery day or almost every day

PDA ! Smartphone Ewvery day or almost every day

PDA f Smariphone Every day or almost every day

an advanced type (support multimedia applications , phoio's) Every day or almost every day

an advanced type (support multimedia applications , photo's) Every day or amost every day

FDA T Smariphone Every day or most every day

5. | strongly agree an advanced type (support multmedia applications , photo's) Every day or amost every day

. | strongly agree an advanced type (support multmedia applications , photo’s) Every day or almost every day

5. | strongly agres an advanced type (support multmedia applications . photo's) Ewvery day or almost sveny day
5. | strongly agree a comentional type (supports text messaging, limited additional functions) Every day or amost every day

1. | strongly disagres.

an advanced type (support multimedia applications , photo’s)

Ewvery day er Amost every day

an advanced type (support multmedia applications , photo’s)
a conventional type (supports text messaming, limited sdditonal functons)

Every day of amost eveny day

Ewvery day or almost every day

PDA ! Smanphone

PDA I Smartphone

PDA f Smartphone

Every day or almost every

Ewvery day or almost every day
Every day or almaost every day

an advanced Type [SUpport multmedia applications . photo 51

di
Every day or almuost every Wm‘ﬂ

PDA f Smartphone Every day or almost every day

a comentional type [supports text messaging, limited additional funcbons) Every day or almost every day

an advanced type (support multimedia applications , photo's) Ewvery day or almost every day

an aduanced type (support multmedia applications . phoio's) Ewvery day or almost every day

an advanced type (support multimedia applications , phoio's) Every day or almost every day

3. | nesther disagres nor agree PDA / Smartiphone Every day or amost every day

9. | strongly agres PDA ! Smanphone Every day or aimost every day

4. | agres an advanced type (support multmedia applications , photo's) Every day or amost every day

6. | strongly agree an advanced type (support multmedia applications , photo’s) Every day or almost every day
4. | agree an advanced fype (support multmedia applications . photo's Ewvery day or almaost svery d

T strongly dsagres. vanced fype (Support mulimedia applicabions , photo's EVery day or Amost every day

5. | strongly agree PDA ! Smanphone Ewvery day or almost every day

§. | strongly agree |PDA § Smartphone Every day or almaost every day

5. | strongly agree |an adwanced type (support multmedia applications . photo's} Every day or almaost every day
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Technological dewces, such as computers. make me feel uncomfortable

Technologies. such as computers, can make tasks ewen more dificult.

Protecting personal data against the eyes of ofhers is important.

Privacy is an important human night.

3

agree

4. | agres

4. | agres

3 Insither disagres nor agres 4. | agres 4. | agres

1. | sirongly disagree. 2 lgrsagres 1. | sirongly disagree.
1. | strongly disagree. 1. I strongly disagree. 5. | strongly agree 5. | strongly agree
1. | strongly disagree. 1. I strongly disagree. 5. | strongly agree 4. | agres
1. | strongly disagres 3 I neither disagree nor agres B. | stromgly agree 4. | agres
2. | disagres 4 lagree 5. | strongly agree 5. | strongly agree
1. | strongly disagree. 1. I strongly disagree. 4. | agres 4. | agres
3. | neither disa nor agres 2 | disagres A. | strongly agres A. | strongly agree
1. | strongly disagree. 3 I nsither disagree nor agres 5. | strongly agree 5. | strongly agree
1. | strongly disagree. 2 laisagres 5. | strongly agree 4. | agres
1. | strongly disagres. 4 agree 5. | strongly agree 4. | agres
1. I strongly disagres 2 | gisapree 4. | agree 4. | agres
5. | strongly agree 3 I nsither disagres nor agres 5. | strongly agree 5. | strongly agree
1. | strongly disagres. 4 agree 5. | strongly agree 5. | strongly agree
| 1. | strongly disagree. neither disagree nor agres 5. | strongly agree 5. | strongly agree
1. | strongly disagres. neither disagree nor agres 5. | strongly agree 5. | strongly agree
2. | disagres 2 | disagree 5. | strongly agree 5. | strongly agree
2. | disagres 2 | disagree 4. | agree 5. | strongly agree
1. | strongly disagres. 4 | agree 8. | strongly agree 8. | strongly agree
2. | disagres 1. I strongly disagree. 5. | strongly agree 5. | strongly agree
| 1. | strongly disagree. 4. lagree 5. | strongly agree 5. | strongly agree
1. | strongly disagres. 1. I strengly disagree. 5. | strongly agree 5. | strongly agree
4. |agres 2 | disapree 5. | strongly agree 5. | strongly agree
|2 | disagres < 4. | agree 4. |agr=e
1. | strongly disagres. 2 5. | strongly agree: 5. | strongly agree
1. | strongly disagres. 3 5. | strongly agree: 5. | strongly agree
[1. Tstrongly disagres. i 4. Tagree . [ strongly agree
1. | strongly disagres. 3 5. | strongly agree 5. | strongly agree
1. | strongly disagres. 1. I strongly disagree. 5. | strongly agres 5. | strongly agree
| 1. | sirongly disagree. 2 | disagree 5. | strongly agree 4. | agres
1. | strongly disagres. Z |aisagres . | strongly agree 1. | strongly disagree.
|2 | disagres 1. I strongly disagree. . | strongly agree: 5. | strongly agree
| 3. | nesther disagree nor agree 3 Ineither disagree nor agree 5. | strongly agree 4. | agree
[ 1. | sirongly disagree. 1. I strongly disagree. 4 |agee 5. | strongly agree
|2 | disagres 2 ldsagres 5. | strongly agree: 5. | strongly agree
1. | sirongly disagree. 1. I strongly disagree. 4. | agres 5. | strongly agree
1. | sirongly disagree. 1. I strongly nmmwn.mm. 5. | strongly agree 5. | strongly agree
1. | sirongly disagree. 1. | strongly disagree. 3. | nesther disagres nor sgree 3. | nesther disagres nor agres
1. | sirongly disagree. 1. I strongly disagree. 2. | disagres 3. | nesther disagres nor agree
1. | sirongly disagree. 1. I strongly disagree. 5. | strongly agree 5. | strongly agree
1. | sirongly disagree. 2 | neither disagree nor agres 5. | strongly agree 2. | disagres
2. | disagree 2 ldisagres 4. | agres 5. | strongly agree
1. | sirongly disagree. 3 Ineither d 'sagree nor agree 5. | strongly agree Al wao.ﬁ_u. agree
.._v. “ wﬂ_dd_u_ disagree. M strongly disagree. M _ wac.ﬁ_u_ agree M _ n__mum-._mm
2 I disagres disagres . | strongly agree . | strongly agree
[ wrdd_u_ agres ] ,.mm:.m‘n ‘Sagree nor agres 4. | agres 5. | strongly agree
2. | disagres 3 I nsither disagree nor agres 5. | strongly agree 5. | strongly agree
1. | strongly disagree. 1. I strongly disagree. 4. | agres 5. | strongly agree
5. [ strongly agree drsagree 2 Tdisagres 1. Tsirongly disagree.
2. | disagres 1. I strongly disagree. 4. | agres 4. | agres
1. | strongly disagree. 1. I strongly disagree. 5. | strongly agree 5. | strongly agree
2. | disagres 1. | strongly disagree. 4. | agres B. | stromgly agree
1. | sirongly disagree. 2 lgrsagres 5. | strongly agree 4. | agres
2. | disagres 2 laisagres 4. | agres 4. | agres
1. | strongly disagree. 1. I strongly disagree. 4. | agres 4. | agres
1. | strongly disagrese. 1. I stongly disagree. A. | strongly agres A. | strongly agree
1. | strongly disagree. 3 I nsither disagree nor agres 3. | nedther disagres nor agres 5. | strongly agree
2. | disagres 4 | agree 4. | agres 4. | agres
1. | strongly disagres. 4 lagree 4. | agres 4. | agres

. [ nedther disagres nor agree drsagree 1. Tstrongly disagree. 1. Tstrongly disagree.
1. | strongly disagree. 1. I strongly disagree. 5. | strongly agree 5. | strongly agree
2. ldisagres 1. | songly disagree. 5. | strongly agree 5. | strongly agree
1. | strongly disagree. 1. I strengly disagree. 0. | strongly agree 0. | strongly agree
2. | disagres 1. I strongly disagree. 5. | strongly agree 5. | strongly agree
| 1. | strongly disagree. 1. I stongly disagree. 5. | strongly agree 5. | strongly agree
| 1. | strongly disagree. 2 | disagree 5. | strongly agree 5. | strongly agree
1. | strongly disagres. 1. I strongly disagres. 5. | strongly agree 5. | strongly agree
| 1. | strongly disagree. 4. lagree 5. | strongly agree 5. | strongly agree
| 1. | strongly disagree. 1. I strongly disagree. 5. | strongly agree 5. | strongly agree
1. I strongly disagres. 1. I strengly disagree. 5. | strongly agree 5. | strongly agree
[ 1. [ strongly drsagree ‘disagres 4. Tagree 4. Tagree
2. | disagres 1. I swongly disagree. 5. | strongly agree 0. | strongly agree
1. | strongly disagres. 3. Ineither disagree nor agres 4. | agree . | strongly agree
[1. | strongly disagree. 2 ldisapree 4. | agres 5. | strongly agree

Page 101

[Final] Version 1.0

y.final.v2.doc

Mobile_Identit

File: fidis-wpl1-del1l 6 Survey on



D11.6

FIDIS

Future of Identity in the Information Society (No. 507512)

| do not mind sharing sensitive information (such as information about my pofitical opinions or ethnic ongin or health related data) about me.

| am willing o share sensitive information je.g. about health related data, religion or political opinicns). if | can receive a benefit in returm.

1. | strongly disagree. Vs
1. I strongly drsagree. Yes
| 2. | disagree Ne
2. | disagres N
| 2. | disagres Yes
1. | strongly disagree. Don't know
4. lagres Dion't know
4. lagres Vs
1. I strongly disagree. o
|2 I disagree Yes
| 2. | disagree Don't know
1. | strongly disagree. Don't know
1. | strongly disagree. Me
2. I disagres Vs
1. | strongly disagree. Vs
5. | strongly agree Vs
. | strongly drsagree. Don't know
. | nether disagres nor agree ez
| 3. | nesther disagres nor agree N
. | strongly disagres Yes
. | strongly disagres ho
1. | strongly disagree. ho
2. I disagres Dion't know
2 ldisagres Ves
2 | disagree D't knaw
2 | disagree M
2. |disagres My
2 Tdisagres ion'T know
4. lagres Vs
2. I disagres Vs
4 |agres Yes
4. lagree Yes
2 | disagree Yes
3. | nesther disagres nor agree Mo
4. |agree Yes
1. | strongly disagree. ho
2. I disagres Dion't know
2. I disagres ho
|2 | disagres ho
| 2. | nether disagres nor agree Yes
2. | disagres D't know
3. | nether disagres nor agree Yes
2. I disagres ho
2. I disagres ho
2. I disagres Vs
|2 | disagres Vs
1. | strongly disagres. Mo
| 2. | disagree Dion't know
2. | disagres Yes
[ T-Tstrongly dsagree. No
1. | strongly disagree. Dion't know
4. lagres ho
|2 | disagres Vs
4. lagree Yes
| 2. | nether disagres nor agree Don't know
2. | disagres D't knew
1. | strongly disagree. Me
4. lagres Don't know
1. | strongly disagree. Vs
5. | strongly agree Yes
[Z Tdisagree Ho
5| strongly agree Yes
| 2. | nether disagres nor agree Dion't know
2. | dizagres e
2. I disagres ho
3. I neither disagres nor agres Dion't know
3. I neither disagres nor agres Vs
1. I strongly disagree. o
Yes
3. | nether disagres nor agree Dion't know
4. lagree Yes
Tagee e
2. I disagres Vs
3. I neither disagres nor agres ho
5. | strongly agree Yes
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| use different passwonds for diferent sensces because of secunty reasons.

| woukd prowide e following information online. [Passport D] [1 would prowse the following information online. [Email Address]

wiould prowde the following information online. [Mobde phone nurmber]

1. Newer 2. Almost never 1. Mever
3. Often 2. Orten 2. Often
1. Newer 3. Often 3. Often
1. Newer 3. Often 2. Almost never
1. Newer 3. Often 2. Almost never
. Ot 4 Always 2. Almost never
Yes . Oftesn 3. Often 2. Almost never
s - Newer 3. Often 2. Almost never
Yes . Newer 2. Almast never 1. Mever
Yes . Newer 4 Always 2 Always
Yes 1. Newer 3. Orften 3. Orften
e 1. Newer 3. Often 2. Almost never
Yes 1. Newer 2 Almost never 2. Almost never
Yes 1. Newer 3. Often 2. Aimost never
Yes - Hewer Oriten . Almost never
Yes - Hewer Oriten - Mever
Yes . Hewer Almest never . Mever
Yes - Mewer Mever . Mever
Mo . Newer Often 2. Aimost never
Yes 1. Newer 2 Almost never 2. Almost never
ez 1. Newer 2. Almost never 2. Almost never
ez 1. Newer 2. Almost never 2. Almost never
Yes 1. Newer 4. Always 1. Never
Mo . Newer 4 Always 2. Almost never
fes - Newer Often 2. Almost never
[ - Newer Often 1. Mever
Mo 2. Almost never Often 1. Mever
Tes 3. Cften Always 3. Often
No 1. Newer 3. Often 3. Often
No 1. Newer 3. Often 1. Mever
ez . Hewer Oriten 3. Often
s . Newer Oten 2. Almost never
s - Newer Oten 2. Almost never
fes 2. Alrnost never Often 3. Often
Yes 1. Newer Oriten 2. Often
ez 1. Newer Almost never 2. Almost never
ez 2. Alrmost never 3. Often 2. Almost never
ez 1. Newer 3. Often 1. Mever
s . Hewer Mewer 1. Mever
s - Newer Meer 1. Mewer
s - Newer Orten 2. Almost never
Yes 2. Alrmost never Orften 1. Mever
Mo 2. Almost never Often 3. Orften
e 1. Newer 3. Often 2. Almost never
Yes 1. Newer 3. Often 2. Almost never
Don't know 2 Alrmost never 3. Often 2. Almost never
Yes - Hewer 3. Often 1. Mever
Yes . Newer 4 Always 3. Cften
Mo - Newer 4 Alw: 3. Often
Yes TEwEr 3 Qﬂw_um T Mewer
Yes . Newer 4 Always 2. Almost never
Yes 2. Almost never 4 Always 2. Almost never
Mo 1. Newer 3. Often 3. Often
Yes 2. Almost never 4 Always 4. Always
Yes 1. Newer 3. Often 2. Aimost never
Yes - Hewer Oriten 3. Often
Yes . Hewer Almest never 1. Mever
s - Newer Often 2. Almost never
Yes . Often Always 3. Crften
Yes . Newer 2. Almost never 2. Almost never
No 1 Newr 3. Often 2. Almost never
ez 1. Newer 2. Almost never 2. Almost never
ez 2. Alrmost never 3. Often 3. Often
Yes . Newer 4 Always 2. Almost never
s . Newer 2. Almost never 2. Almost never
Don't know 4. Always 4. Always 2. Almast never
ez . Newer 4. Always 2. Almast never
Yes . Mewver 2. Almost never 1. Mever
ez 2. Alrmost never 3. Often 3. Often
Yes 1. Hewer 4 Always 2. Almost never
ez 2. Alrmost never 3. Often 2. Almost never
VEs T Almost never 3_Often T_THewer
s 1. Newer 2. Often 2. Almost never
s 1. Newer 2. Almost never 1. Mever
Yes 2. Alrmost never 2. Often 2. Almost never
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| would prowide the following information online. [Credit card number] would provide the following information enline. [Home address]  [When | am alone | do not want others to know where 1am or what |am doing. | Read it?
1. Newer 1. Newer 4. 1agree [NIA
3. Often 3. Often 2. | neither disagree nor agree A
2. Almost newes 3. Crften 5. | strongly agree No
1. Mewer 1. Mewer 4. | agres fes
1. Mewer 2_ Almost never 2. | disagree No
2. Almost newes 2 Almaost never 3. | neither disagree nor agree Yes
2. Almost neves 3. Oiften 1. I sirongly disagree. Yes
1. Mewer 1. Newver 4. lagree Yes
1. Never 2 Almost never ENENE NIA
1. Mewer 2. Almaost never 4. | agree: =3
2. Almost neves 3. Crten 2. | disagres =
1. Newer 2. Almaost never 1. I strongly disagree. =3
1. Mewer 1. Mewer 3. | neither disagree nor agree =
2. Almost neves 2. Almost never . I nedther disagree nor agree N&
2. Almost neves 2. Almost never 4. | agree Yes
- Mewer awer . | nedther disagree nor agree No
. Mewer el . | nedther disagree nor agree Yes
- Mever aver . I meither disagree nor agree Yes
- Mever 2. Almeost never 4. |agree Yes
2. Almost newes 2. Almast never 5. | strongly agree Mo
1. Mewer 1. Newer 5. | strongly agree e
1. Mewer 1. Newer 4. | agres e
1. Mewer 1. Newer 3. | neither disagres nor agree e
1. Mewer 2_Almost never 4. | agres Yes
1. Mewer 1. Mewer 5. | strongly agree fes
1. Mewer 1. Mewer 4. | agres No
1. Mewer 1. Mewer 4. | agres fes
2. Almost neves 2 Almast never 1. Istrongly disagree. Tes
1. Mewer 3. Crften 2. | disagree fes
1. Mewer 1. Mewer 5. | strongly agree fes
. Hever 2 Almost never ENENE Yes
l=wer 2 Almaost never 2. | disagres fes
ever 2. Almaost never 5. | strongly agree N/A
2. Almost neves 3. Oiften 5. | strongly agree MNA
lwer 2 Almast never 2. | disagree [es
lzwer 1. Mewer 2. | disagres a5
ever 2. Almast never 2. | neither disagree nor agree N/A
ever s 4. | agree: Yes
. Mewer el 3. | neither disagree nor agree fes
. Mewer 2uer 2. | disagres ez
. Mewer 3. Crften 2. | disagres MA
2. Almost neves 2. Almost never 4. | agree Yes
2. Almost neves 3. Criten 4. | agree e
1. Mewer 1. Mewer 4. | agree e
1. Mever 1. Mever 3. | neither disagree nor agree Yes
3. Often 2. Almeost never 4. | agree Yes
2. Almost newes 2_ Almost never 4. | agres fes
2. Almost newes 2_ Almost never 3. | neither disagres nor agree fes
2. Almost neves 1. Mewer 2. | disagree e
T Almost newes T Almaost never I Tage=s [Fa
1. Mewer 2. Almost never 1. I sirongly disagree. fes
2. Almost newes 2_ Almost never 3. | neither disagres nor agree fes
2. Almost newes 2 Almost never |2 | neither disagres nor sgree fes
2. Almost neves 2_ Almast never 3. | nefther disagree nor agree Yes
1. Mewer 2_ Almast never 3. | nefther disagree nor agree Yes
2. Almost neves 2_ Almast never 3. | nefther disagree nor agree Yes
1. Never 1 MNewer 5. | strongly agree NIA
2. Almost neves 2 Almaost never 2. | disagres =
3. Cften 3. Orften 4. | agree: =
1. Newer 2. Almaost never 3. I netther disagree nor agree =]
1. Newer 1. Mewer 4. Tagree =3
2. Almost neves 2. Almost never . I nedther disagree nor agree Yes
2. Almost neves 2. Almost never . I nedther disagree nor agree N/A
1. Mever 2. Almaost never 4. | sgres Yes
1. Mever 1. Mever 4. | agree N'&
2. Almost neves 2. Almost never . I meither disagree nor agree Yes
| 5. Often Often 2. | disagree Yes
Mever Newer 5. | strongly agree ‘fes
. Often Orften 4. | agres e
3. Often 3. Orften 3. | neither disagres nor agree e
1. Mewer 2. Almaost never 4. | agree e
3. Often 3. Often Z. Tasagree Tes
1. Mewer 2_ Almost never 2. | disagree fes
2. Almost newes 1. Mewer 1. I srongly disagree. fes
1. Mewer 1. Hewer 1. | strongly disagree. Yes
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| bedieve the sennce is reliable and it would prowde me the imformation that | am lockng for. | would be more satisfied with the senice when | could use more options to strengthen my privacy.

4. lagree 4. | agree

2. | disagree 2. | disagres

3. | neither disagres nor agres 4. | agres

2. | disagres 2. | disagres

4. lagr=e 4. | agres

4. |agree 4. | agres

2. | disagres 3. | nesther disagres nor agree

4. | agree 4. | agres

3 [ nedther disagres nor agree |5 T strongly agres

3. | nesther disagree nor agree . | strongly agree:

|2 | disagree 4. | agree

| 2. | nesther disagres nor agree 4. | agres

[Z Tdisagres |51 strongly saree

4. 4. | agres

21 5. | strongly agree

3l 4. | agree

1. | strongly disagres 5. | strongly sores

2. ldisagres 4. | agres

4. lagr=e 3. | nesther disagres nor agres

[Z Tdisagres _ME

4. Tagres 4 Tagree

[3. Tnether disagres nor agree _Hlmm

| 2. | disagres 5. | strongly agree

3. | neither disagres nor agree 4. | agres

4. |agree 4. | agree

X 4. | agree

4. |3 4. |3

ENER T it

4. lagr=e 3. | nesther disagres nor agres

4. lagr=e [5. Tstrongly agree

2 | disagree 4 1a

4. | agres 4. _mﬁmm

4. | agree 6. | strongly agree

4. | agree 4. | agres

4. |agres . | nedher disagres nor aores

4. lagree 4. lagree

2 Tdsagres 4 Tages

4. | agres . | nesther disagres nor agree

2. | disagres 4. | agres

2. | disagres 2. | disagres

3. | nesther disa nor agree 5. | strongly agree

4. |agree 4. | agres

3. | neither disagres nor agres 3. | nedther disagres nor agree

4. | agree 3. | nedther disagres nor agree

3. | neither disagres nor agres 4. | agres

3. | neither disagres nor agres 4 | agres

| 2. | nesther disagres nor agree 4. |agres

5. | strongly agree . | nesther disagres nor agree

4. | agree 4. | agres

3. Inedther disagres nor agres 4. Tagres

5. | strongly agree 2 | disagres

4. | agree 5. | strongly agree

2. | disagres 5. | strongly aoree

4. lagr=e 2. | disagres

3. | neither disagres nor agres 2. | disagres

4. lagr=e 4. | agres

1. | strongly disagres 3. | nesther disagree nor agree

4. | agres 3. | nesther disagres nor agree

4. | agree 4. | agres

2. | disagres 4. | agres

[1. Tstrongly dsagree. . Tstrongly disagree:

3. | nesther disagres nor agree 4. | agree

| 2. | nesther disagres nor agree . | nesther disagres nor agree

3. | nesther disagres nor agree . | strongly disagree.

3. | neither disagres nor agres . | nesther disagres nor agres
5. | strongly agree
4. | agree

4. |agrse 6. | strongly soree

3. | neither disagres nor agres 4. | agres

4. lagr=e _M | agree

EAE 5. | strongly agree

4 Tagree 3 mﬁ.ﬁ t

4. | agres . | strongly agree

2. | disagres . | nesther disagres nor agree

4. lagee 4. | ages
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| am satisfied with the amount of control | have ower how much information | share with the system. would decide that (commercial) parties - interested in my data - are allowed to view my location
2. | disagres Mo
2. | disagres Mo
3. | nedther disagres nor agree Dion't know
2. | disagres No
4. | agres No
3. | nedther disagres nor agree es
3. | nesther disagres nor agree Tes
2. | disagres No
3. | nether disagree nor agree Mo
4. |agres Don't know
|2. | disagres o
3. | nesther disagree nor agree o
4. | agree o
4. Tagree o
2 Tagr== o
3. | nesther disagres nor agres o
3. | nesther disagree nor agree o
2. | disagres o
4. | agres No
2. | disagres No
2. | disagres No
3. | nesther disagres nor agree No
4. | agres No
4. | agree Dion't know
4. | agres Don't know
£ Tagree o
3. | nesther disagree nor agree N
[3. Tagre= ot know
BE Yes
3. | nesther disagres nor agree =
4. | agree Mo
4. | agres No
3. | nedther disagres nor agree No
3. | nedther disagres nor agree No
3. | nedther disagres nor agree Don't know
4. | agres No
3. | nesther disagres nor agree No
4. | agres No
2. | disagres No
3. | nesther disagree nor agree No
[+ Tao== es
2. | dizagres No
4. Tagree Yes
. | nesther disagres nor agree Mo
. | nesther disagres nor agree Mo
3. | nesther disagree nor agree D't knew
2. | disagres No
3. | nedther disagres nor agree Yes
3. | nedther disagres nor agree No
5. Tstrongly agree 3
5. | strongly agres Dion't know
3. | nesther disagres nor agree Tes
[1. | strongly disagree Dion't know
EEES o
|2. | disagres o
|2. | disagres o
[1. | strongly disagres. o
2 Tag== o
|2. | disagres Don't know
3. | nesther disagres nor agree Mo
2. Tdisagres No
3. | nedther disagres nor agree No
3. | nedther disagres nor agree Dion't know
3. | nedther disagres nor agree No
3. | nesther disagres nor agree No
1. | sirongly disagres. Dion't know
3. | nesther disagres nor agree No
3. | nether disagree nor agree Mo
3. | nesther disagree nor agree Don't know
3. | nesther disagree nor agree N
3. | nesther disagree nor agree Ne
2 Togr== £
BE Yes
|2. | disagres Ne
4. | agree ho
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I den't mind using 3 more complicated system, when that means that | have more control over the spreading out of my data. feel like using the system could improve my social fife. think thy system would become an important part of my ife.
fes 4| agres 3. | neither disagree nor agree
[ 3. | neither disagree nor agres 3. | neither disaoree nor agree
Yes 3. | neither disagres nor agres 2. | disagree

Yes 1| strongly disagres. 1. | strongly disagres.

Yes 2 | agres 2. | disagree

Don't know 5_| strengly agree 4. | agres

Dion't know 2 | disagree 1. | strongly disagres.

Yes 2 | disagree 2. | disagree

o 2 | cisagree 2. | disagree

Yes 3. | neither disagree nor agree 3. | neither disagree nor agree
Yes 4 | agres 4. | agree

Yes 3. | neither disagree nor agres 3. | neither disagree nor agree
Yes 3. | neither disagres nor agres 2 | dissgree

‘fes 4 | agres 4. | a

‘fes 4 | agres 2. | disagree

) 1. | strongly disagree. . | stronghy disagres..

Yes 3. | neither disagree nor agree . | disagree

ez 1. | strongly disagree. . | stronghy disagres.

fes 4| agres 2. | disagree

es 4| agre= 4. |agres

Yes 2 | disages 2. | disagree

Yes 3. | neither disagres nor agree 2. | disagree

Don't know 2 | disages 2. | disagree

fes 5. | strengly agree 4. | strongly agree

Yes 3. | neither disagree nor agres 3. | neither disagree nor agree
] 2 | disagree 2. | disagree

Yes 2 | disagree 1. | strongly disagres.

Tes 5_T strongly agree 5. [ strongly agree

Yes 3. | neither disagree nor agres 3. | neither disagree nor agree
Yes 4 | agres 5. | strongly agree

No 2 | disagres 2 | disagree

‘fes 2 | disagres 4. | agres

es 2 | disagres _m disagree

Mo 3. | neither disagree nor agres 3. | neither disagree nor agres
Yes 4 | agres 4. | agree

Don't know 3. | neither disagree nor agres 3. | neither disagree nor agree
Mo 2| disagres .ul disagree

‘fes 4| agres . | neither disagree nor agree
es 2 | disagres . | strongly disagres.

Mo 2.1 disagres . | strongly disagres.

Yes 5. | strongly agree . | agres

Yes 1. | stnengly disagree. 2. | disagree

Yes 3. | neither disagree nor agres 2. | disagree

Yes 2 | disagree 2. | disagree

Yes 3. | neither disagres nor agres 2. | disagree

Dron't know 4_| agres 3. | neither disagree nor agree:
Dion't know 3. | neither disagree nor agres 2. | disagree

Dion't know 3. | neither disagree nor agres 2. | disagree

Dion't know 4 | agres 3. | neither disagree nor agree
Mo £ Tagres 3. [ nether disagree nor agres
es 4 | agres 3. | neither disagree nor agres
Yes 3. | neither disagree nor agree 2. | disagree

Yes 4 | agres 4. | agree

‘fes 3. | neither disagree nor agres 4. | agree

‘fes 1. | strengly disagree. 2. | disagree

‘fes 4 | agres 4. | agres

es 1. | strengly diszgree. 1. | strongly disagres.

Yes 2| agres . | neither disagree nor agres
Yes 2.1 disagres 2. | disagree

ez 4 res 2. | disagree

[Fo 1 m,unqgu.__ disagree. T Tdisagree

Yes 3. | neither disagres nor agres 3. | neither disagrese nor agree
Don't know 3. | neither disagres nor agres 2. | disagree

[ 2 | disagree 2. | disagree

Dion't know 3. | neither disagree nor agres 1. | strongly disagres.

Yes 5. | strongly agree 5. | strongly agree

Yes 4 | agres 3. | neither disagree nor agree
ez 3| neither disagree nor agres 2. | disagree

Yes 2_| disagree 3. | neither disagree nor agree
Yes 2_| disagree 2. | disagree

es 3. | neither disagree nor agres 2. | disagree

es 3 Tneither disagree nor agree 2 Tagres

‘fes 4 | agres 2. | disagree

‘fes 5| strongly agree 5. | strongly agree

‘fes 4 | agres 3. | neither disaores nor agree
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at a reasonable price, lintend touse ] How often would you use if... I think that miy nends would use a similar senice. [] think this senice would be very popular. | Using the senice seems easy.
4] Iweculd try it but do not use regulary 4[4 lagres 4. | agree
A]Iwould try it but do not use requlaky 4|2 | dissores 2 | disagree
4] Iwuld try it but do not use regulary 3. | neither disagree nor agree 4| agres
_m.Um..:._m._M._z_u wiould never ry it 2. | disagree 4 | agres
3 Iwould ry it but do not use regulardy 4 lagres 4_| agree
2| Specific days of the week (ke weskend or when vou go out) 2[4 | agree 4 | agree
4] Iwould try it but do not use regulary 3|4 lagres 4 | agree
4]Iwould fry it but do not use regulardy 1 - Disfinitely yes 4. | agree 4_| agree
|5~ Definitely Mo wiould never fry it 5 - Difinitely No 3. | neither dissgree nor agres 3. | neither disagree nor agree |
3| Spectfic days of the week (ke Weskend or when you go out) 4]3. | neither disagree nor agres 3. | neither disagree nor agree |
2| Specific days of the week (ke weskend or when you go out) 2|4. | agree 4_| agree
4|Iwould fry it but do not use regulardy 3|3. | neither disagree nor agree 5. | strongly agres
2| Specific days of the week (like weekend or when you go out 3[3. | neither disagree nor agres 3. | neither disagree nor agres |
1 - Definitely yes Specific days of the week (ke weskend or when you go out 2[4 lagree 5. | strongly agres
3| Specific days of the week (ke weskend or when you go out 2|3. | neither disagree nor agree 4 | agres
|5- Definitely No wiould never iry it 4|3 | neither disagree nor agree 3. | neither disagree nor agres
_l 3|Iwould oy it but do not use requlardy 3[2 | disagres 3. | neither disagree nor agres |
5 - Defintely Mo wiould never iry it 4|2 | disagres 4 | agres
2| Specific days of the week (like weskend or when you go out) 2|4. | agree 4 | agres
3| Specific days of the week (like weekend or when you go out) 24 lagres 3. | neither disagree nor agres |
2]Iwould oy it but do not use regulardy 3|4. lagres 4 | agres
3| Specific days of the week (like weskend or when you go out) 3|4. lagres 4 | agres
3| lwould try it but do not use regulary 3[3. | neither disagree nor agree 4| agree
1- Definitely yes Every day or almest every day 1 - Definitely yes 3. | strongly agree 3. | strongry agres:
3| Specific days of the week (like weskend or when you go out) 3|3. | neither disagree nor agree 4 | agres
4] I would try it but do not use regulary 3[3. | neither disagree nor agree 3. | neither disagree nor agree |
3| Specific days of the week (ke weekend or when you go out) 3[4 lagres 5. | strongly agree:
[T-Diniely yes J|5 1 strongly agree T stongy agres
3|4, lagree £. | agree
1- Definitely yes 2[5, | strongly agree 4| agres
3|2 | disagree 2 | disagree
1- Definitely yes 1 - Definitely yes 4. lagres 5. | strongly agree:
4] Dwuld try it but do not use regulary 411. | strongly disagres. 3. | neither disagree nor agree |
3[Iwould try it but do not use regulary 413, | neither disagree nor agree 4 | agres
1 - Defintely yes Specific days of the week (ke weskend or when vou oo out) 2[4 | agree 4 | agree
2| Specific days of the week (ke weskend orwhen you go out) 2| 3. | neither disagree nor agres 3. | neither disagres nor agree |
6 - Definitely Mo would never ry it 5 - Definitely No 1. | strongly disagree. 3. | neither disagree nor agree |
_ 3]Iwould fry it but do not use regulardy 4|3. | neither disagree nor agree 5. | strongly agree
5 - Defindely Mo wiould never fry it 5 - Difinitely No 4 |agres 4 | agres
3[Every day or almost every day 3|2. | disagree 3. | neither disagree nor agree
2| Specific days of the week [ike weskend or when you go out] |1 - Definiely yes 4. lagres 3. | neither disagree nor agres
3|1 would try it but do not use larty 3[3. | neither dissgres nor agree 5. | strongly agres:
3]Iwould fry it but do not use regulardy 1 - Disfinitely yes 4. | agree 4_| agree
3|Iwould fry it but do not use regulardy 3|2 | disagres 4 | agres
3|Iwould oy it but do not use regulardy 3|4. lagres 4 | agres
3]Iwould try it but do not use requlardy 44 |agree 4_| agree
2| Specific days of the week (ke weskend or when you go out 4|3 | neither disagree nor agree 4 | agres
2| Specific days of the week (like weskend or when you go out 2|5. | strongly agree 5. | strongly agres
1 - Definitely yes Specific days of the week (like weskend orwhen you go out] |1 - Definitely yes 5. | strongiy agree 4 | agres
2| Specific days of the week (ke weskend or when you 9o out 3|4 Tagree 5. T strongly agres
3|Iwould oy it but do not use regulardy 4|5. | strongly agres 5. | strongly agres
3| Specific days of the week (like weskend or when you 9o out 3|4. lagres 3. | neither disagree nor agres
2| Specific days of the week (ke weekend or when vou oo out 3|4, | agree 4. | agree
1 - Definitely yes Specific days of the week (like weskend or when you o out 3|4. lagres 4 | agres
4|lwould try it but do not use regulary 3[5. | stronghy agres 4| agree
2| Every day or aimest every day 2[4 lagree 2 T agree
5 - Definttely No wiould never try it 5 - Definitely No 2 | disagree 4. | agree
2| Specific days of the week {like weekend or when you go out) 3[3. | neither disagree nor agree 4| agree
wiould try it but do not use regularty 43, | neither disagree nor agree 4| agres
wiould oy it but do not use larty 4|3. | neither di 4 | agree
iould Ty it DUt do not use regulany 2|3 T nefher disagree nor agree 3. | neither disagree nor agree |
3 Iwculd try it but do not use regulary 43, | neither disagree nor agree 3. | neither disagree nor agree |
3 Iwould try it but do not use regulary 2|4 lagres 4 | agree
4 would try it but do not use regulary 4[2 | disagree 5. | strongly agree:
4] Iwculd try it but do not use regulary 3|4 lagres 4. | agree
1- Defintely yes Specific days of the week (ke weskend orwhen you 5o out) 25 | strongly agree 4 | agres
2| Specific days of the week (ke weskend or when you go out) 3|3. | neither disagree nor agree 4_| agree
2|1 would try it but do not use regulary 2|2 | dissgres 4 | agres
3]Iwould fry it but do not use regulardy 3|4. lagree 3. | neither disagree nor agree
3]Iwould fry it but do not use regulardy 2|4. | agree 4_| agree
2| Specific days of the week (like weskend or when you go out 3|3. | neither disagree nor agree 5. | strongly agres
2| Specific days of the week (ke weekend orwhen you go out] [T - Defindely yes 4. Tagree 4 Tagree
3| Specific days of the week (like weskend or when you go out 3|4, lagree 4 | agres
|5- Definitely Mo wiould ry it but do not use regulardy 4|3 | neither disagree nor agree 4 | agres
| 2| Specific days of the week (like weekend orwhen you go out] |1 - Definitely yes 4. | agres 2 | agree
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| think the systern is clear and understandable.

| think, this application would be too complicated for some users.

| am confident that the senice prwider does not misuse the infiormiation known about me.

4. lagree 4. | agree 2 | disagree
2. | disagres 2. | disagres 4 | aores
4. lagree 2. | disagree 2. I neither disagree nor agree
4. lagree 2. | disagres 3. | neither disagree nor agres
4. lagree 4. | agres 1. I strongly disagree.
4. |agree 4. | agree 2 | disagres
4. lagree 2. | disagres 2 | aisagres
2. | disagres 2 | aisagres
4. 1 agree 2 | disagree
4. | agres 2 | aisagres
2. | disagres 2 | disagres
5. | strongly agree 2 | disagree
4. | agree 1. | strengly disagree.
4. | agree 5. | strongly agres
2. | disagres 2. | neither disagree nor agree 1. I stengly disagree.
_ml. nether disagres nor agres 3. | nether disagre= nor agree N disagres
3. | nether disagres nor agres 5. | strongly soree stongly disagree.
4. | agree 2. | disagres 1. I strengly disagree.
4. | agree 2. | disagres 4 | agree
3. | nether disagres nor agres 4. | agree 1. I strongly disagree.
4. | agree 2. | disagres 1. I strengly disagree.
3. | nesther disagree nor agree 2. | disagres 1. I strengly disagree.
4. lagree 2. | neither disagree nor agree 2 | disagree
_m. | sirongly agree 4. | agree 51 strengly agres
4. lagree 2. | neither disagree nor agree 5. I strongly agree
14 Tage= 4. | agree 2. I neither disagree nor agree
_.m. lagree 4.1 agree 5. 1 strengly agres
. I strongly agree _Tdisagree 5. Tstrongly agree
4. lagree 4. | agres 5. | strongly agres
4. lagree 4. | agres 5. | strongly agres
2. | disagres 4. | agree 2 | disagres
4. lagree 3. | neither disagree nor agree 5. | strongly agres
4. lagree 4. | agres 4. | agree
4. lagree 3. | neither disagree nor agree 2 | disagres
|5 Tstrongly agree 4. | agree 4. | agree
4. lagree 3. | neither disagree nor agree 3. I neither disagree nor agres
| 5. | nesther disagres nor agree 2. | neither disagree nor agree 4. | agree
4. lagree 4. | agree 2 | disagree
4. | agree 2. | disagres neither disagree nor agres
| 5. | nesther disagres nor agree 2. | neither disagree nor agree 2 | disagree
4. | agree 4. | agres 4. | agree
4. | agree 2. | disagres 2. | neither disagres nor agres
4. | agree 3. | nether disagre= nor agree 2. | neither disagree nor agree
4. |agree 2. | disagres 2 | dsagree
4. | agree 4. | agres 4 | agree
3. | nesther disagres nor agree 4. | agree 2 | drsagres
—H nesther disagree nor agree 2. | disagres 1. I strengly disagree.
5. | strongly agree 2. | neither disagree nor agree 4. lagree
m. lagree 4.1 agree 4 T agree
. I strongly agree 4. Tagree 4 Tagree
5. | strongly agree 4. | agree 2 | disagree
3. I nesther disagres nor agree 5. | strongly agree 4. | agree
4. |agres 4. | agres 2 | cisagres
4. lagree 4. | agres 3. | neither disagree nor agres
4. lagree 3. | neither disagree nor agree 3. I neither disagree nor agres
4. lagree 3. | neither disagree nor agree 4. | agree
4. | agres 2. | disagres 1_ I stongly disagres.
4. lagree 4. | agres 3. I neither disagree nor agres
4. lagree 4. | agree 2 | disagres
4. | agree 4. | agres 2 | disa;
4. Tagree 5. T srongly agree 3 Tnsither disagree nor agres
| 5. | nesther disagres nor agree 5. | strongly agree 2 | disagree
4. | agree 2. | nesther disagres nor agree 4. | agree
5. | strongly agree 2. | disagres neither disagree nor sgres
4. | agree 4. | agres strengly agres
5. | strongly agree 1. I strongly disagree strongly agree
4. lagree 4. | agree 2 | disagres
3. | nesther disagres nor agree 4. | agree 4l agree
4. |agree 4. | agree 2 | dsagree
4. |agree 2. | disagres 2. | neither disagree nor agres
4. | agree 2. | neither disagree nor agree 2 | drsagree
4 Tagree 4. Tagree disagres
4. lagree 2. | disagree 4. lagree
3. I nesther disagres nor agree 2. | disagres 1. I strongly disagree.
4. | agree 4. | agres 5. I strongly agres
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| trust the senice provider to use my data limited o the purpose | provided the data for.

wiould be more satisfied with the senice when | could wse mome opfions to strengthen my privacy.

don't mind 7 police can access data of travelling and activities for criminal investigations.

2. | disagres 4. | agres 2. | disagres

4. | agres 3. | neither disagres nor agres 1. | strongly disagree.

3. | nedther disagres nor agree 5. | strongly agree 1. | strongly disagree.

4. | agres 2. | disagres 2. | disagres

2. | disagres 5. | strongly agree 5. | strongly agres

2. | disagres 4. | agres 3. | neither disagree nor agree
3. | nedther disagres nor agree 4. | agres 3. | neither disagree nor agree
2. | disagres 4. | agres 4. | agres

2. | disagres 5. | strongly agree 1. | strongly disagree

4. | agres 5. | strongly agree 4 | agres

2. | disagres 4 | agres 2. | disagres

3. | nedther disagres nor agree 4. | agres 1. | strongly disagree.
_u. | disagres 5. | strongly agres 1. | strongly disagree.

5. | strongly agree 4 | agres 3. | neither disagree nor agree
1. | sirongly disagres. 5. | strongly agree 3. | neither disagree nor agree
2. | disagres 4. | agres 2. | disagres

1. | strongly disagres. 5. | strongly agree 1. | strongly disagree.

1. | strongly disagree. 5. | strongly agree 3. | neither disagree nor agree
4. | agres 3. | neither disagree nor agree 3. | neither disagree nor agree
1. | strongly disagree. 5. | strongly agrea 1. | strongly disagres.

1. | strongly disagree. 4. | agres 1. | strongly disagree.

3. | nesther disagree nor agree 4. | agres 2. | disagree

4. | agres 5. | strongly agree 5. | strongly agree

5. | sirongly agree 3. | neither dissgres nor agres 4 |agres

5. | strongly agree 5 2 | disagres

3. | nesther disagree nor agree El 3. | neither disagree nor agree
5. | strongly agree 5. 2. | disagree

. [strongly agree 2 1. Tstrod isagree.

5. | strongly agree 3 4. | agres

5. | strongly agree 5. | strongly agres 4. | agres

2. | disagree 3 1. | strongly disagree.

5. | strongly agree 5. 4. | agres

3. | nesther disagree nor agree 5 2. | disagres

|2. | disagres N 1. | strongly disagree.

4. |amree 5. £, lagree

3. | nesther disagres nor agree 4 1. | strongly disagree.

4. |agres 5 1. | strongly disagree.

|2. | disagres 4 3. | neither disagree nor agres
3. | nedther disagres nor agree 4 4. | agres

1. | stromgly disagres 3 3. | neither disagree nor agree
4. | agres 5 5. | strongly agres

4. | agres 4, 2. | disagree

4. | apree EN £. | agres

2. | disagres 4 2. | disagres
_M strongly agree 4 2. | disagres

2. | nedther disagres nor agree 4. 2. | disagree

1. | strongly disagree 4 1. | strongly disagree.

2. | disagres 3 1. | strongly disagree.

4. | agree 4, | agres

_Tagree 5. T strongly agree

2. | disagres 1. | strongly disagree.

4. | agres 1. | strongly disagree.

2. | disagres 5. | strongly agree 5. | strongly agree

3. | nedther disagres nor agree 3. | neither disagree nor agree 4. | agres

3. | nedther disagres nor agree 3. | neither disagree nor agree 1. | strongly disagree.

4. | agres 5. | strongly agree 4. | agres

1. | strongly disagres 2. | disagres 1. | strongly disagree.

3. | nedther disagres nor agree 4. | agres 4. | agres

2. | disagres 4. | agres 4. | agres

2. | disagres 5. | strongly agres 1. | strongly disagree.

3. Tnedher disagres nor agree 3. Tneither disagree nor agree 1. Tstrongly disagree.

2. | disagres 5. | strongly agres 1. | strongly disagree.

4. | agres 3. | neither disagree nor agree 4. | agres
_m. | neither disagres nor agres 2. | agres 1. | strongly disagree.

5. | strongly agree 5. | strongly agree 1. | strongly disagree.

5. | strongly agree 3. | neither disagree nor agree 3. | neither disagree nor agree
2. | disagres 4. | agres 2. | disagres

4. | agres 5. | strongly agres 1. | strongly disagree.

2. | disagree 4. | agres 4. | agres

3. | nesther disagres nor agree 4 | agres 4 | agres

2. | disagres 5. | strongly agres 1. | strongly disagree.

4. Tagree 4. Tagres 4. Tagres

4. | agres 4. | agres 4. | agres

1. | sirongly disagres. 3. | neither disagree nor agree 1. | strongly disagree.

5. | strongly agree 5. | strongly agrea 1. | strongly disagree.
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The senice would enable commercial parties sending me tangeted adverisements.

I wouid like to knows, wiich profiles are made upon my data. []

1. | strongly disagres:

- Definitaly yes

4. | agres 1 - Definitely yes
[1. | strongly disagree. - Definitely yes
1. | strongly disagree. - Definitely yes
4. agree - Definitely yes
4. I agree - Definitely yes
5. | strongly agree - Definitely ves
4. | agree 4
3. | nesther disagree nor agree 1 - Definitely yes
1. | strongly disagree. 1 - Definitely ves
4. | agres 1 - Definitely yes
4. | agres 1 - Definitely yes
5. | strongly agree 1 - Definitely yes
[4. | agree - Difinitaly yes
3. | nesther disagree nor agree Definitely yes
1. | strongly disagree. Definitely yes
2. | disagres Definitely yes
5. | stromgly agree Definutely yes
3. | nesther disagree nor agree Definitaly yes
W nether disagres nor agree 2
|5. | strongly agree 1 - Definitely ves
4. | agres 1 - Definitely yes
5. | strongly agree 1 - Definitely yes
2. | disagres 1 - Definitely yes
[Z. | disagres 1 - Definitely yes
|2. | disagres 1 - Defintely yes
3. | nesther disagree nor agree 2
2. | disa Definited
[T T=trongly dagres Finitely yes
|2. | nedther disagres nor agree Definitaly yes
2. | disagres Difinitely yes
1. | strongly disagres 1 - Disfinitaly yes
4. | agres 1 - Definitely yes
4. | agres 3
1. | strongly disagres. 3
5. | strongly agree Diefinitely yes
|2. | disagres Definitely yes
1. | strengly disagree. Difinitely No
3. | nesther disagree nor agree Definitely yes
4. | agres Definitely yes
2. | disagres 3
2. | disagres 1 - Definitely yes
. | strongly agree 1 - Disfinitaly yes
1. | strongly disagres. 1 - Definitely yes
4. | agres 1 - Definitely yes
4. | agres 2
[4. | agree Diefinitely yes
4 Iaree Definitely yes
_ul. disagres Definitely yes
5. | strongly agree Dfinitely yes
[T Tagre= 7
5. | strongly agree 1 - Definitely yes
1. | strongly disagree 1 - Definitely yes
2. | disagree 1 - Disfinitaly yes
3. | nesther disagres nor agree 2
1. | sirongly disagres. 5 - Definitely No
3. | nesther disagres nor agree 1 - Definitely yes
- Dfinitely yes
- Defintely yes
- Defintely yes
- Defintely yes -
1 - Definitely yes
1. | strongly disagres. 2
1. | strongly disagres: |5 - Definitaly No
1. | sirongly disagres. 5 - Definitely No
3. | nesther disagres nor agree 1 - Definitely yes
1 - Definitely yes
1 - Definitely ves
2
2
1 - Definrtely yes
1 - Definitely yes
1 - Definitely yes
1 - Definitely yes
1
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